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Here  we  have  the  whole  Chieago  Daily  News 
family  typified  in — Henry  K.  Chicago,  his  wife  Henrietta, 
their  daughter  Marion  Bernice,  and  their  son  Tommy. 


They  are  glad  to  meet  you. 

If  you  are  a  fine,  upstanding  young  advertiser,  with 
honest  goods  to  sell,  you  can  get  an  enormous  order  from 
this  family — their  combined  personal  and  family  expen¬ 
ditures  amount  to  not  less  than  half  a  billion  dollars  per 
year.  And  the  surest  way  to  get  their  order  is  to  advertise 
in  The  Chicago  Daily  News. 

The  Daily  News  has  a  circulation  of  over  400.000  and 
sells  more  papers  within  Chicago  than  any  other  news¬ 
paper,  daily  or  Sunday. 

The  Daily  News  is  an  evening  newspaper  and  therefore 
goes  into  the  home  instead  of  out  of  it. 

The  Daily  News  is  read  in  more  well-to-do  homes  in 
Chicago  than  any  other  newspaper.  (A  recent  house  to 
house  canvass  of  Chicago  proves  this.) 

The  Daily  News  is  read  by  more  automobile  owners 
than  any  other  Chicago  paper.  A  recent  poll  of  every 
owner  of  an  automobile  in  Chicago  shows  that  over  86% 
read  The  Daily  News — more  than  read  any  other 
newspaper. 

The  Daily  News  prints  more  local  display  advertising 


sis  days  a  week  than  any  other  Chicago  newspaper  prints 
in  seven  days. 

The  Daily  News  prints  more  advertising  of  the  three 
largest  men’s  clothing  stores  in  Chicago  six  days  a  week 
than  any  other  Chicago  newspaper  prints  in  se7’en  days. 

The  Daily  News  prints  more  dry  goods  and  department 
store  advertising  six  days  a  week  than  any  other  Chicago 
newspaper  prints  in  seven  days. 

The  Daily  News  prints  more  musical  instrument  adver¬ 
tising  (pianos  and  talking  machines)  six  days  a  week  than 
any  other  Chicago  newspaper  prints  in  seven  days. 

And  therefore  The  Daily  News  induenees  the  ex/>endi- 
ture  of  a  greater  amount  of  money  than  any  other  Chicago 
newspaper. 

Notwithstanding  these  unusual  qualifications.  The 
Daily  News  sells  its  space  at  a  less  cost  per  thousand  readers 
than  any  other  Chicago  newspaper. 

For  these  reasons  we  believe  The  Chicago  Daily  News 
merits  the  serious  consideration  of  er'ery  advertiser — 
whether  he  is  selling  corsets,  safety  razors  or  automobiles. 
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Money  Talks — 

And  the  South  is  Calling 


Whatever  the  commodity,  the  thirty  million  people  of 
the  South  have  the  desire  to  buy  it,  and  what  is  more  import¬ 
ant,  the  money. 

You  know  that  New  England  is  rich  and  prosperous.  But  note  these  statistics 
from  the  U.  S.  National  Bank  Report  of  June  24,  1915. 

DEMAND  DEPOSITS  TIME  DEPOSITS 

New  England . $484,854,630.90  $73,175,851.23 

Southern  States,  $586,155,168.68  $149,406,705.82' 

Ifi  this  connection,  please  remember  that  of  the  seven  Regional  Banks  in  the  en¬ 
tire  U.  S.  A.,  three  were  assigned  to  the  South,  That’s  significant. 


These  are  indisputable  facts,  not  surmises.  The  money  is  actually  in  the  South,  waiting  for 
your  bid. 


And  the  most  effective  and  economical  appeal  for  this  wealth  lies  through  the  Southern 
newspapers.  They  offer  a  combined  circulation  of  2,554,672  at  $6.21  per  agate  line  on  a  2500 
line  basis,  and  $4.95  per  line  on  a  10,000  line  basis.  Surely 'this  is  worthy  your  careful 
investigation. 


ALABAMA 

BirmiBf ham,  Afe*Herald 
Birmingham,  L^ger 
Birmingham,  News 
Gadsden,  Journal 
Gadsden,  Times-News 
Mobile,  Item 
Mobile,  Register 

ARKANSAS 

Little  Rock,  Democrat 

FLORIDA 

Jacksonville,  Metropolis 
Jacksonville,  Times  Union 
Tampa,  Times 
Tampa,  Tribune 

Members  of  THE  SOUTHERN  NEWSPAPER  PUBLISHERS  ASSN. 


ror  full  information  as  to  rates,  circulation,  territory, 
jobbers  and  the  like,  address  papers  direct. 


GEORGIA 

Albany,  Herald 
Atlanta,  Constitution 
Atlanta,  Georgian 
Augusta,  Chronicle 
Augusta,  Herald 
Macon,  Telegraph 
Savannah,  News 
Waycross,  Journal 

KENTUCKY 
Louisville,  Courier  Journal 
Louisville,  Herald 
Louisville,  Times 


NORTH  CAROLINA 

Asheville,  Citizen 
Asheville,  Gazette-News 
Charlotte,  News 
Charlotte,  Observer 
Greensboro,  News 
Raleigh,  News  and  Observer 
Raleigh,  Times 
Winston-Salem,  Sentinel 

SOUTH  CAROLINA 

Anderson,  Daily  Mail 
Charleston,  News  and  Courier 
Columbia,  Record 
Columbist,  State 
Greenville,  News 
Spartanburg,  Herald 


TENNESSEE 

BrUtoi,  Herald  Courier 
Chattanooca,  News 
Knoxville,  Journal  and  Tribune 
Knoxville,  Sentinel 
Memphis,  Commercial  Appeal 
Memphis,  News  Scimitar 
Nashville,  Banner 
Nashville,  Tennessean 

TEXAS 

Galveston,  News 
Texarkana,  Four  States  Press 

VIRGINIA 

Lynchburc,  News 


This  is  one  of  a  series  of  advertisements  prepared  by  The  Massencale 
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BOSTON  HERALD  SOLD 

MORTON  F.  PLANT  PURCHASED 
THAT  PAPER  AND  THE  TRAV- 
ELER  FOR  $1,800,000. 


New  Corporation,  the  Boston  Publishing 
Co.,  Organized  to  Take  Over  the 
Properties,  with  Robert  Linroln 
O'Brien  as  President — The  Operating 
Staff  Remains  Unchanged. 

Boston,  September  15. — By  the  pur¬ 
chase  at  auction  yesterday  of  the  Bos¬ 
ton  Herald  and  the  Boston  Traveler  for 
.$1,800, 00t>  Morton  F.  Plant,  of  New 
York,  who  was  already  a  heavy  stock¬ 
holder  in  the  Herald-Traveler  properties, 
lieconies  the  largest  holder  of  all  classes 
of  securities  of  the  new  company  formed 
to  conduct  the  two  papers. 

F'.  l)e  C.  Sullivan,  71  Broadway,  New 
York,  Mr.  Plant’s  business  manager,  rep¬ 
resented  the  latter  at  the  sale  and 
lanight  the  property. 

The  sale  of  the  Herald-Traveler  was 
brought  about  by  the  failure  of  the  Bos¬ 
ton  Herald,  Inc.,  the  corporation  tliat 
has  published  the  newspapers,  to  pay  the 
semi-annual  interests  on  its  $2,00l),(H)ll 
of  20-year  5  per  cent,  bonds,  bearing 
date  July  1,  1012.  These  bunds  were  se¬ 
cured  by  mortgage  to  the  Commonwealth 
Trust  Company,  trustee,  and  the  mort¬ 
gage  provided  for  the  sale  of  the  prop¬ 
erty  in  case  of  defatilt  of  payment  of 
interest.  The  mortgage  also  provided 
that  holders  of  bonds  or  any  person  in 
their  behalf  could  purchase  the  property 
at  a  sale  and  turn  in  their  bonds  and 
coupons  in  lieu  of  cash. 

TWENTY  AT  THE  SAI.E. 

There  were  only  about  20  persons  in 
the  office  of  Treasurer  James  H.  Higgins 
of  the  Herald  when  the  sale  took  place. 
Among  the  number  were  Herald  and 
Traveler  officials,  attorneys  and  reju'e- 
sentatives  of  the  Commonwealt4  Trust 
Company.  The  entire  proceedings  took 
15  minutes. 

First  Auctioneer  John  C.  Kiley  rend 
the  advertisement  of  the  sale  and  then 
called  for  bids.  Mr.  Sullivan  made  tlie 
first  offer. 

“One  million  eight  hundred  thousand 
dollars,”  said  he  without  hesitation. 

“Before  I  proceed,”  remarked  the  auc¬ 
tioneer,  “I  should  like  to  have  deposited 
by  the  bidder  a  check  for  $30,000  accord¬ 
ing  to  the  conditions  of  the  sale.”  There¬ 
upon  Mr.  Sullivan  handed  W.  H.  Rand. 
Jr.,  vice-president  of  the  Commonwealth 
Trust  Company,  a  certified  check  for  the 
amount  required,  and  the  auction  pro¬ 
ceeded. 

MB.  SULMYAN’S  I.ONEI.Y  BID 

“Going  once,  at  $1,800,000 — any  fur¬ 
ther  bids?”  asked  Mr.  Kiley,  looking 
around  the  room.  No  one  spoke.  He 
repeated  his  question,  still  no  ansYver. 
After  the  third  call  he  knocked  down 
the  property  for  $1,800,000  to  Mr.  Sul¬ 
livan,  who  knew'  Y'ery  well  no  one  would 
bid  against  him. 

One  of  the  conditions  was  the  payment 
by  the  buyer  of  10  per  cent,  of  the  pur¬ 
chase  price  at  the  time  of  the  sale.  Mr. 
Sullivan  handed  over  a  cheek  for  this 
amount  and  the  other  necessary  formal¬ 
ities  were  then  concluded. 

The  sale  includes  all  machinery,  fur¬ 
niture,  equipment,  good  will,  copyrights 
and  trade-marks,  a-ssociated  press  fran¬ 
chises  and  rights  to  the  names  "The 
Boston  Herald”  and  “The  Boston  Trav¬ 
eler.” 

It  is  said  no  changes  of  importance  in 


the  control  or  business  of  the  two  papers 
Yvill  follow.  Robert  Lincoln  O’Brien  will 
remain  at  the  head  of  the  editorial  de¬ 
partment,  and  James  H.  Higgins  will 
continue  as  general  manager  and  treas¬ 
urer. 

The  following  statement  Yvas  issued  by 
President  O’Brien  and  Treasurer  Higgins 
after  the  auction  sale: 

“The  property  of  The  Boston  Herald,  In¬ 
corporated,  was  sold  at  piihllc  sale  at  10 


the  Boston  Herald  and  the  Evening 
Traveler. 

“The  editorial  and  news  policy  of  the 
Boston  Herald  and  the  Evening  Traveler 
will  be  under  the  direction  of  Mr.  O'Brien, 
and  the  business  management  of  the  two 
papers  will  be  under  the  direction  of  James 
H.  Higgins.  Dr.  Ernest  H.  Gruenlng  re¬ 
mains  as  managing  editor  of  the  Traveler. 
The  operating  staff  remains  unchanged. 

“The  sale  effects  a  reorganization  which 
puts  the  ownership  of  the  Herald  and  the 


PAPER  COLOR  PROBLEM 


A.  A.  GRAY, 

Pkesident  of  Federation  of  Trade  Press  Associations. 
t  story  on  page  346.) 


o'clock  this  morning  by  the  Commonwealth 
Trust  Company  of  Boston  to  F.  De  C.  Sul¬ 
livan  of  New  York,  the  representative  of 
Morton  F.  Plant  and  certain  other  holders 
of  securities  of  The  Boston  Herald,  Incor¬ 
porated,  for  $1,800,000,  one  of  the  largest 
figures  at  which  a  newspaper  has  ever  been 
moved  In  this  city.  Mr.  Sullivan  acquired 
the  property  for  the  Boston  Publishing  Com¬ 
pany,  a  Massachusetts  corporation  organ¬ 
ized  by  him  and  bis  associates.  The  officers 
of  The  Boston  Publishing  Company  elected 
this  morning  are  :  Uol)ert  L.  O'Brien,  presi¬ 
dent  :  F.  De  C.  Sullivan,  vice-president ; 
James  H.  Higgins,  treasurer  and  general 
manager,  and  Thomas  W,  Streeter,  clerk. 
Messrs.  O'Brien,  Sullivan  and  Higgins  con¬ 
stitute  the  new  Board  of  Directors. 

“By  the  transaction  of  this  morning, 
Morton  F.  Plant,  whose  interests  are  repre¬ 
sented  by  F.  De  C.  Sullivan,  largely  In¬ 
creases  the  percentage  of  bis  ownership  In 
voting  securities  of  the  company  publishing 
the  Boston  Herald  and  Evening  Traveler 
and  becomes  the  largest  holder  of  all 
classes  of  securities  of  the  Boston  Publish¬ 
ing  Company.  Certain  of  the  Individuals 
and  others  owning  voting  stock  of  the  Bos¬ 
ton  Herald,  Incorporated,  have  no  longer 
any  ownership  or  Interest  In  the  voting 
securities  of  the  company  now  publishing 


Traveler  In  exceptionally  strong  hands,  and 
assures  their  ample  financing  for  all  fu¬ 
ture  needs. 

“The  directors  of  the  Boston  Publishing 
Company  have  voted  to  assume  all  valid 
claims  of  unsecured  creditors  of  the  Bos¬ 
ton  Herald,  Incorporated.” 

THE  STOCKHOLDERS 

Among  the  preferred  stockholders  of 
the  Boston  Herald  Company,  incorpo¬ 
rated,  according  to  the  last  statement 
made  to  the  postal  authorities,  were  Guy 
Bancroft,  Robert  M.  Burnett,  Harry  C. 
Benner,  Julius  I.  Baer,  John  Wells  Far¬ 
ley,  Lee  M.  Friedman,  John  L.  Hall, 
Henry  L.  Haskell  and  Clarence  G.  Has¬ 
kell,  executors  of  the  estate  of  Edwin 
B.  Haskell,  Boston;  H.  H.  Haskell,  Bos¬ 
ton,  Henry  L.  Higginson,  C.  H.  flight, 
Henry  H.  Holmes,  James  H.  Higgins, 
Robert  L.  O’Brien,  Thomas  W.  Streeter, 
F.  De  G.  Sullivan,  Fred  E.  Whiting,  An¬ 
nie  Andrews,  Boston. 

The  holders  of  common  stock  included 
Hugh  Bancroft,  Boston;  Robert  M.  Bur¬ 
nett,  Boston;  the  Cleveland  Trust  Com¬ 
pany,  Cleveland,  Ohio;  John  Wells  Far- 
{Continued  on  page  350.) 


Manufacturers,  Unable  to  Secure  Aniline 
Dye  from  Germany,  Cannot  Furnish 
News  Print  of  Desirable  White  Tint — 
Views  of  Vice-President  Wright  of  the 
International  Paper  Company. 

Are  we  facing  an  era  of  straw-colored 
newspapers?  Are  all  our  journals  here¬ 
after  to  be  a  dirty,  yellowish  gray?  This, 
in  brief,  is  the  problem  which  now  con¬ 
fronts  not  only  the  newspaper  publishers 
but  all  publishers  as  Yvell.  Experts  are 
now  trying  to  solve  it. 

Newspapers,  were  they  left  to  the 
original  color  which  conies  to  them  by 
light  from  the  ingredients  of  which  they 
are  composed,  Yvould  be  a  streaky,  yel¬ 
lowish  gray.  To  bleacli  them  out  to  the 
reciuired  whiteness,  blue  is  addl'd  in  the 
form  of  an  aniline  dye. 

Prior  to  the  war  both  tlie  dyes  and 
the  raw  materials  for  the  inaking'of  them 
came  to  us  from  Germany,  so  that  some 
dyes  were  manufactured  here  from  Ger¬ 
man  raw  materials  and  some  from  do- 
estic  sources. 

AI.I.  MECAirSE  OF  THE  WAR 
At  the  same  time  the  immense 
business  done  here  in  the  making  of  war 
munitions  has  caused  an  extraordinary 
demand  for  certain  ingredients  normally 
used  in  making  dyes,  snch  ns  carbolic 
acid,  benzol,  etc.,  and  they  have  risen  to 
unprecedented  prices. 

With  the  idea  of  ascertaining  Just 
what  all  this  portended  to  the  American 
newspaper  publisher  a  representative  of 
The  Editor  and  PrBi.i.siiER  intervicYved 
a  number  of  important  men  in  the  paper 
trade. 

E.  Wright,  vice-president  of  the  In¬ 
ternational  Paper  Company,  said : 

"It  is  not  in  the  least  a  question  of 
an  impending  scarcity  to  be  dealt  with  in 
the  future ;  it  is  here  now,  it  has  already 
come.  Both  the  New  York  World  and 
the  New  ^ork  Times  are  now  using  paper 
that  is  not  qnite  white  but  fairly  yellow, 
and  that  is  only  the  beginning.  How 
long  Yvill  it  last?  While  the  war  lasts,  at 
least,  unless  the  Flnglish  should  relent 
and  let  the  German  dye  come  through. 
The  Germans  are  quite  willing  to  let  us 
have  the  dye  stuffs,  if  they  can  have  our 
cotton  in  return,  and  there  you  are.” 

In  answer  to  a  question  as  to  the  pos¬ 
sible  use  of  ultramarine  blue— which  is 
not  an  aniline  dye — Mr.  Wright  gave  it 
as  his  opinion  that  the  cost  of  using  ul¬ 
tramarine  blue  would  be  about  five  times 
ns  much  as  the  other  method. 

THERE  IS  NOTHING  TO  BE  DONE 
J.  F.  Stone,  president  of  the  National 
Aniline  and  Chemical  Company  of  100 
William  street,  said :  “As  far  as  the  ani¬ 
line  dyes  are  a  factor  there  is  nothing  to 
be  done.  The  dyes  and  the  raw  materials 
for  making  them  no  longer  come  from 
Germany,  and  while  we  have  the  raw  ma¬ 
terials  here  in  this  country  and  could 
manufacture  the  dyes,  the  materials  are 
needed  in  the  supplying  of  the  munitions 
of  war,  and  the  manufacturers  of  muni¬ 
tions  have  simply  climbed  over  one  an¬ 
other  to  get  them.  They  have  gotten  the 
prices  up  to  a  point  where  Yve  can’t  do 
any  business.” 

Mr.  Stone  stated  that  the  dyes  gener¬ 
ally  used  in  the  paper  industry  are  paper 
blues,  methylene  yellow,  safranine  and 
fuchsine,  all  of  which  have  been  made  in 
the  past  chiefly  in  the  United  States. 
Other  important  colors  in  the  trade  are 
methylene  blue,  methylene  violet  and 
auranine,  which  come  in  a  large  part 
from  Germany. 

{Continued  on  page  350.) 
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R.  H.  MACY  &  CO.  MAY  SELL  VICTOR  TALKING 

MACHINES  FOR  ANY  PRICE  THEY  PLEASE 

Noteworthy  Decision  of  Judge  Hough,  of  New  York,  In  Support  of  an  Earlier 
Decision  by  Judge  Hand — Two  Interesting  Interviews  Obtained  by  The 
Editor  and  Publisher — Action  Yet  to  Come  by  the  U.  S. 

Chamber  of  Commerce  and  by  Congress 


F**w  qu**stioiis,  if  any,  are  of  so  great 
interest  to  inaiiiifacturers  and  to  retail¬ 
ers  as  that  alfeeting  the  right  of  eontrol 
ot  the  price  of  an  article  to  the  “ultimate 
consumer.” 

The  claim  of  the  retailer  is,  in  brief, 
this:  “Any  article  that  I  buy  and  pay 
for  is  mine,  ab8olut«dy;  and  1  have  the 
right  to  sell  it  again  for  any  price  I 
please.” 

The  manufacturer  says:  “When  you 
obtain  iny  goods  you  get  not  merely 
merchandise  but  a  highly  important  col¬ 
lateral  element  in  addition — you  get  my 
name.  Yon  get  my  reputation.  You  get 
the  results  of  my  advertising  and  of  my 
enterprising  business  methods.  The  per¬ 
son  who  buys  my  gmuls  from  you  thinks 
of  me  not  of  you.  If  anything  goes 
wrong  he  feels  swure  in  the  knowledge 
that  1  am  lehiiid  the  article.  Y’ou,  Mr. 
D»‘aler,  may  or  may  not  lje  responsible. 
He  knows  that  1  am.” 

Whereupon  the  retailer  rejoins:  “I  do 
not  agree  with  you.  The  fact  is  that 
the  purcliaser  cares  nothing  in  jiarticular 
aljout  you.  He  doesn’t  come  in  contact 
with  you.  1  am  the  man  whose  store  he 
knows.  His  acquaintance  is  with  the 
building  that  1  o<-cupy,  the  store  that  I 
provide,  the  clerks  whom  I  employ,  the 
sales  and  delivery  methods  that  I  put 
in  force.  If  there’s  any  trouble  alaxit 
an  imjterfeci,  arti»le,  he  comes  to  me  for 
redress—  not  to  you.  You  may  have 
faile<l  »>r  gone  out  of  business,  for  all  he 
cares-  he  Isttiiers  himself  not  a  whit 
alsuit  that.  He  looks  to  me,  the  retailer, 
for  his  claim  to  1k'  made  gestd — and  to 
me  only.  I  am  the  im|H>rtant  man  -  not 
you.” 

So  much  for  ethics :  now  for  law — sug¬ 
gested  jiarticiilarly  by  the  derdsion,  a 
few  days  ago,  in  this  city,  in  the  case 
of  the  Victor  Talking  Machine  t'tmipany 
against  11.  11.  Macy  &  (\).,  j)roprietors 
of  a  large  department  store  in  New 
York.  The  original  decision  was  by 
.Judge  Hand  last  .Inly,  to  the  effect  tliat, 
when  the  Victor  Company  sold  its  ma¬ 
chines  at  the  full  amount  of  royalty 
that  it  asks,  it  parted  with  its  interest 
in  them.  The  ITiited  States  Circuit 
Court  of  Appeals  iqdield  this,  and  the  re¬ 
cent  argument  Itefore  Judge  Hough  was 
in  an  effort  to  nullify  that  judgment. 
Judge  Hough  now  confirms  to  the  Macy 
firm  its  right  to  sell  Victor  machines  at 
any  price  it  sees  fit  to  ask. 

L»iAI.  UEHSIONS  OF  INTEREST 

A  representative  of  The  Kditok  and 
I’l'MLlsHER  called,  yesterday,  upon  Ed¬ 
mond  E.  Wise,  attorney  for  11.  11.  Macy 
&  Co.,  with  a  view  to  getting  a  fuller 
statement  of  the  status  of  the  price- 
maintenance  question,  brought  strictly 
up  to  date. 

“Well,”  said  Mr.  Wise,  “in  order  to 
give  a  clear  idea  it  will  lie  necessary  to 
make  a  brief  summary  of  certain  liti¬ 
gation  in  order  that  you  may  get  the 
persjpective  just  right.  I’ll  leave  out  the 
minor  details  and  give  The  Editor  and 
I't’Bi.lsiiER  the  big  facts.  Here  they  are: 

“The  history  of  the  so-calh-d  price- 
maintenance  system,  as  it  a|)]>ears  from 
the  records  of  litigation,  is  of  com¬ 
paratively  recent  origin.  By  price-main¬ 
tenance.  I  mean  that  system  of  sales  by 
which  the  producer  can  control  the  price 
at  which  the  ultimate  retail  dealer  shall 
dispose  of  an  article  to  the  public,  al¬ 
though  he.  the  producer,  is  in  no  con¬ 
tractual  relation  with  such  retailer. 

“The  first  claim  that  was  ever  made 
in  our  c-ourts  as  to  the  control  of  the 
ultimate  retail  price  was  bas**d  on  the 
theoiy  of  patent  and  copyright  monop¬ 
oly:  that  is.  the  owners  of  patents  or 
ll^yrights,  having  receivc'd  a  grant  of 
Appopoly  from  the  Federal  government, 
fipkfc  included  the  exclusive  right  to 


‘vend,’  claimed  that  this  grant  covered 
the  right,  after  an  initial  sale,  to  control 
the  suli.sequent  resale.  The  owners  of 
secret  processes  adopted  the  same  the¬ 
ory,  on  the  ground  that  though  they  had 
no  governmental  grant  of  monopoly  they 
hud  an  actual  monopoly  by  reason  of  the 
secret  under  which  they  manufactured 
their  pro<luct.  These  theories  were  di¬ 
rectly  antagonistic  to  the  contracts  in 
in  restraint  of  trade,  which  from  time 
immemorial  formed  a  portion  of  the  com¬ 
mon  law  of  England,  as  well  as  of  the 
United  States. 

“For  a  number  of  years  the  question 
did  not  reach  the  Supreme  Court  of  the 
United  States,  which  is  the  ultimate  and 
final  court  of  last  appeal  upon  questions 
of  this  kind.  Various  intermediate 
courts  and  Circuit  Courts  of  Appeal  had, 
with  unanimity,  sustained  the  right 
claimed  on  the  ground  of  the  monopoly 
granted  by  the  government. 

"The  lirst  case  which  directly  involved 
the  question  was  presented  to  the  United 
States  Supreme  Court  in  IIKIS  in  the 
action  brought  by  Bobbs,  Merrill  Co.  vs. 
11.  11.  Macy  &  Co.  under  the  copyright 
l.iw,  where  it  was  sought  to  restrain 
the  defendants  from  selling  a  copyright¬ 
ed  IxMtk  at  less  than  the  price  fixed  by 
tbe  publisher.  The  Supreme  Court,  in  a 
unanimous  o|>inion,  denied  that  the  copy¬ 
right  law  contained  any  provision  which 
enabh-d  the  publisher  to  part  with  the 
title  of  its  IxMik  at  a  price  satisfactory 
to  itself  and  thereafter  its  control  by 
notice  the  price  of  resale  in  the  hands 
of  any  retailer  who  had  acquired  the 
title.  On  thy  argument  in  that  case  the 
complainant  referred  to  the  numerous 
decisions  in  the  Circuit  Court  of  .Appeals 
giving  that  riglit  to  the  owners  of  pat¬ 
ents.  The  court  denied  the  existence  of 
such  a  right  under  the  copyright  law  and 
refused  to  admit  that  analogous  de- 
( isions  of  the  Circuit  Court  of  Ap|)eals 
in  patent  cases  were  binding  upon  it; 
but  expressly  refrained  from  any  ex- 
jtression  of  views  as  to  the  rights  of  a 
|>atent«“e,  reserving  the  discussion  under 
the  |)atent  law  to  some  case  in  the  fu¬ 
ture  which  should  involve  that  law  di¬ 
rectly. 

THE  DR.  MILES  MEDICAL  CASE 

“In  the  next  case  that,  came  liefore  the 
Su[)reme  Court  the  rights  of  owners 
under  secret  processes  were  considereil. 
In  that  case  the  Dr.  Miles  Medical  Co. 
had  establislunl  a  so-called  scheme  of 
ageiuy,  by  which  wholesalers  were  per¬ 
mitted  to  purchase  at  certain  discounts 
provided  they  agreed  to  sell  only  to  re¬ 
tailers  who,  in  their  turn,  undertook  to 
maintain  the  retail  price.  'The  court 
again  distinguished  this  case  from  cases 
involving  patent  rights,  but  held  such 
a  scheme  unlawful,  both  at  common  law 
and  under  the  Sherman  Anti-trust  Act. 

“In  1012,  a  patent  case  reached  the 
Supreme  Court  which,  although  it  did 
not  involve  tbe  right  of  resale,  did  in¬ 
volve  a  similar  right — that  is.  the  rights 
of  user  of  a  patented  article  with  other 
than  certain  designateil  unpatented  sup¬ 
plies.  That  was  a  case  involving  a  pat¬ 
ented  mimeograph  which  was  sold  under 
the  condition  that  it  was  licensed  for 
use  only  in  connection  with  certain  inks, 
which  were  unpatented  and  sold  by  the 
manufacturer  of  the  patented  article. 
In  that  case  the  court  was  composed  of 
only  seven  judges.  The  decision,  in  favor 
of  the  patentee,  was  by  a  majority  of 
four,  and  Justice  White,  contrary  to  his 
usual  custom,  wrote  a  most  vigorous  dis¬ 
senting  opinion  which  utterly  denied 
the  existence  of  anv  further  rights  under 
the  patent  monopoly  when  the  purchase 
price  or  royaltv  which  the  patentee  was 
entitled  to  had  been  paid  in  full.” 

“How  about  the  Sanatogen  case?” 


“That  certainly  is  of  interest  in  this 
connection.  It  came  up  in  1913  in  the 
United  States  Supreme  Court,  and  is 
known  in  the  law  reports  as  Bauer  Co. 
vs.  O’Donnell.  It  directly  involved  the 
right  of  a  manufacturer  to  control  the 
retail  price  of  an  article  manufactured 
under  a  patent.  In  that  case  the  court 
was  composed  of  its  usual  quota  of  nine 
members.  Five  decided  for  freedom  of 
resale  of  a  patented  article  when  the 
patentee  had  received  his  full  royalty 
and  parted  with  title  to  the  article. 
Four  judges  dissented,  the  minority  in 
that  case  being  the  majority  in  the  pre¬ 
vious  mimeograph  case. 

“Following  this  decision,  the  owners 
of  patents,  trade-marks  and  copyrights 
adopted  various  schemes  to  circumvent 
the  full  effect  of  the  Sanatogen  case.  In 
fact,  a  new  terminology  was  adopted. 
Actual  sales  were  no  longer  called  sales 
but  were  hidden  under  such  names  as 
‘license  sales’  or  ‘licenses  to  sell,’  and 
since  that  time  the  courts  have  been 
occupied,  to  some  extent,  not  in  the  dis¬ 
cussion  so  much  of  the  main  principles 
as  of  the  fact  whether  the-  transaction 
really  represented  a  sale  or  some  other 
method  of  transferring  the  title  to  the 
article  to  the  purchaser. 

“In  the  last  few  months  the  question 
has  been  considerably  discussed  in  vari¬ 
ous  trade  papers,  as  well  in  the  general 
newspapers,  owing  to  a  decision  in  the 
UnitM  States  Court,  for  the  Southern 
District  of  New  York,  which  has  been 
misconstrued  by  those  who  have  not  fol¬ 
lowed  carefully  the  trend  of  the  de¬ 
cisions. 

A  MISCONSTRUED  DECISION 

“In  the  case  of  the  Atlantic  &  Pacific 
Tea  Co.  vs.  Cream  of  Wheat  Co.,  Judge 
Hough,  of  the  United  States  District 
Court  for  the  Southern  District  of  New 
Y’ork,  handed  down  a  decision  in  which 
he  denied  the  right  of  a  retailer  who  re¬ 
fused  to  maintain  prices  to  compel  the 
producer  to  sell  goods  at  the  most  fa¬ 
vorable  rates.  In  the  course  of  that 
opinion  he  referred  to  many  of  the  de¬ 
cisions  involving  the  rights  of  an  owner 
of  a  patent.  Among  other  things  he 
used  expressions  which  indicated  that, 
in  his  view,  the  monopoly  granted  by  the 
patent  extended  certainly  over  the  use 
of  the  article  and  possibly  to  the  resale 
thereof.  These  expressions  of  his  views 
were  largely  circulated  by  those  who 
were  interested  in  the  maintenance  of 
fixed  retail  prices,  as  a  judicial  expres¬ 
sion  of  his  opinion  that  such  a  system 
was  legal  and  permissible  and  would  be 
sustained  by  the  courts. 

“That  case  did  not  involve  that  propo¬ 
sition,  nor  did  Judge  Hough  so  decide. 
This  is  abundantly  proven  by  the  fact 
that  last  week  Judge  Houerh,  in  a  case 
which  involved  the  attempt  of  the  owner 
of  the  patent  to  control  the  retail  price 
of  an  article  in  the  himds  of  a  retail 
dealer  who  was  in  no  ^i^actusdun^a- 
tion  With  exp  reAfy  ^^d 

that  he  concurrM  in  a  pre^ous  decision 
involving  precisely  the  same  question, 
rendered  by  Judge  Augustus  N.  Hand,  of 
the  same  District,  in  the  case  of  Victor 
Talking  Machine  Co.  vs.  R.  H.  Macy  Co., 
dismissing  the  complaint  of  the  talking 
machine  company  in  an  action  brought 
by  it  to  prevent  the  defendants  from  a 
resale  of  talking  machines  or  records  at 
less  than  the  list  price. 

“The  authority  of  these  cases  supports 
the  proposition  that,  in  the  absence  of 
any  contract  to  tbe  contrary,  a  dealer 
who  has  purchased  goods  from  one  au¬ 
thorized  to  sell  them  has  full  liberty  of 
sale  at  such  price  as  he  chooses  to  sell 
for,  unhampered  by  any  notice  which 
may  lie  affixed  to"  that  article.  Of 
course,  where  a  man  has  made  a  con¬ 


tract,  either  oral  or  in  writing,  that  he 
will  not  sell  at  less  than  a  fixed  price, 
it  is  a  question  of  conscience  for  him  to 
determine  whether  he  will  violate  his 
agreement,  even  though  it  may  be  un¬ 
lawful.” 

The  representative  of  The  Editor  and 
I’UBLISHER  next  saw  Edmond  A.  Whit¬ 
tier,  secretary  of  the  American  Fair 
Trade  League,  at  his  office  in  the  Fifth 
Avenue  Building. 

“There’s  nothing  in  what  you  tell  me 
to  change  the  situation  in  the  least,” 
said  Mr.  Whittier.  “The  decision  of 
Judge  Hough  simply  confirms  the  origi¬ 
nal  decision  of  Judge  Hand  in  the  so- 
called  Victor  Talking  Machine  case,  and 
is  only  of  interest  because  of  the  possible 
increased  confidence  it  will  give  to  un¬ 
scrupulous  predatory  price-cutters 
throughout  the  country  to  utilize  the 
good  will  and  reputation  of  the  Victor 
name  for  their  own  selfish  purposes  in 
creating  in  the  public  mind  impressions 
of  cheapness  in  their  general  stocks 
which  would  1>e  as  impossible  otherwise 
as  in  the  great  majority  of  cases  it  is 
unfounded. 

VUTOR  CASE  A  SIMPLE  PATENT  RIOHT  CASE 

“There  has  been  an  evident  attempt 
on  the  part  of  the  representatives  ot 
Messrs.  K.  If.  Macy  &  ('o.,  the  plaintiffs 
in  this  case,  to  have  it  appear  that  the 
so-called  Victor  case  concerneil  the  real 
standard  price  principle,  the  establish¬ 
ment  of  which  is  sought  in  the  Stevens 
Bill.  The  Victor  case  is  a  simple  patent 
right  case  with  which  the  friends  of  the 
Stevens  Bill  have  no  particular  concern.” 

“How  alKiut  the  Cream  of  Wheat 
case  ?” 

“I’m  glad  you  asked  me  about  that. 
The  real  trend  of  judicial  thought  on  the 
general  broad  principle  seems  to  be  in¬ 
dicated  ill  Judge  Hough’s  decision  in  the 
Cream  of  Wheat  case,  in  which,  as  is 
well  known,  he  (‘ondemned  the  methods 
of  the  price-cutting  complainant  as 
monopolistic  and  oppressive  to  the  pub¬ 
lic,  in  the  following  words:  ‘In  short,  it 
is  tbe  plaintiff  and  not  the  defendant  that 
pursues  methods  whose  hardship  and 
injustice  have  often  been  judicially  com¬ 
mented  u|)on.’ 

“The  fact  is  that  there  is  also  a  very 
evident  and  well-organized  attempt  to 
have  it  appear  that  department  stores 
as  a  class  are  opposed  to  the  establish¬ 
ment  of  the  standard-price  principle  on 
merchandise  which  the  public  calls  for 
by  name.  The  truth  is  that  the  most 
reputable  department  stores  of  the  coun¬ 
try  are  in  hearty  sympathy  with  the 
American  Fair  Trade  l.a*ague’s  campaign 
for  more  honest  merchandising  methods, 
and  many  of  them  are  members  of  this 
organization. 

“The  contention  of  predatory  price- 
cutters  that  the  public  have  greater  con¬ 
fidence  in  their  guarantees  than  in  those 
of  the  manufacturers  of  standard-price 
articles  is  absurd.  The  newspaper¬ 
reading  public  has  had  its  eyes  very 
widely  opened  to  the  generally  dishonest 
character  of  a  great  deal  of  department 
store  advertising.  Comparative-price  ad¬ 
vertising,  as  employed  by  the  average 
habitual  price  cutter,  is  responsible  for 
more  actual  injury  and  fraud  upon  the 
public  than  the  aggregate  of  admittedly 
criminal  practices.” 

And  now  it  may  be  asked,  “When  will 
this  cruel  war  be  over?”  The  reply  is 
that  it  won’t  be  over  in  a  minute,  but 
that  Ixith  parties  are  pressing  to  a  de¬ 
cision  and  that  progress  is  lieing  made. 

The  measure  familiarly  known  as  the 
Stevens  Bill  will  come  up  for  action  in 
the  next  Congress.  It  is  being  heartily 
championed  by  the  American  Fair  Trade 
League.  Of  course,  the  opposition  will 
be  active,  also.  What  sort  of  a  law.  if 
any.  Congress  will  enact  is  beyond  hu¬ 
man  knowledge. 

For  some  months  a  committee  from 
the  Clianilier  of  Commerce  of  the  United 
States,  calleil  Committee  on  the 

Maintenance  of  Resale  Prices,”  has  been 
investigating  the  subject,  under  the 
guidance  of  its  chairman.  Prof.  Paul  T. 
Cherington  of  Harvard  University. 
This  committee  is  to  hold  a  session  early 
in  Octob<*r.  in  Chicago,  at  which  it  is 
expected  that  a  report  will  lie  formiilateil 
for  presentation  to  the  main  liody  of  the 
Chamber  for  final  action. 
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MERGER  AT  PATERSON 


MR.  CURIE,  OF  THE  PRESS,  BUYS 
THE  GUARDIAN,  THE  CITY’S 
OLDEST  NEWSPAPER. 

William  B.  Bryant  Will  Be  General 
Manager  of  the  Consolidated  Papers 
and  J.  L.  Matthews  Will  Be  Editor — 
Henry  L.  Berdan  Retires — Deal  Made 
Through  Harwell,  Cannon  &  McCarthy. 
An  important  merger  of  daily  news¬ 
paper  properties  will  become  effective  on 
Monday,  Septenil>er  2(5,  when  the  Pater¬ 
son  (N.  J.)  daily  Evening  Guardian  will 
l)e  merged  with  the  daily  Evening  Press 
of  that  city,  and  the  comhined  news¬ 
papers  will  he  issued  thereafter  as  the 
Press-Guardian. 

The  consolidation  was  made  |H)ssihle 
through  the  acquiring  hy  Charles  Curie 
and  associates,  owners  of  the  Evening 
Press  and  Sunday  Press-Chronicle,  of 
Paterson,  of  a  controlling  interest  of 
the  capital  stock  of  the  Guardian  Print¬ 
ing  &  Puhlishing  Company,  a  corpora¬ 
tion  capitalized  at  .$100, (MM)  and  ownei 
of  the  Guardian. 

At  a  meeting  held  on  Tiiesday  of  this 


Chari.es  Curie. 


week  Mr.  Curie  was  elected  a  director 
and  president  of  the  Guardian  Company, 
the  other  officers  l)eing,  .J.  L.  Matthews, 
vice-president,  and  Wni.  B.  Bryant,  sec¬ 
retary-treasurer.  These  officers  displace 
Messrs.  Henry  L.  Berdan,  ,T.  B.  ^Mason 
and  W.  C.  Martin,  whose  interest  in  the 
property  have  been  sold  to  Mr.  Curie  and 
iiis  associates. 

Paterson,  a  city  of  approximately  140,- 
000  population,  now  has  three  news¬ 
papers,  the  Press-Guardian  and  the  News 
in  the  evening  field,  and  the  Call  in  the 
morning  field. 

The  Daily  Guardian  is  one  of  the  old¬ 
est  newspapers  in  the  country,  having 
been  established  in  183(5.  It  was  inde¬ 
pendent  democratic  hi  politics  and  for 
the  past  decade  and  more  its  Jfolicy  Itas 
lieen  principally  directed  by  Henry  L. 
Berdan,  who  was  the  active  manager  of 
the  organization.  The  Evening  Press  is 
independent  republican  in  politics,  but 
it  is  understood  that  the  combined  news¬ 
paper  property  will  be  conducted  as  an 
independent  journal.  The  Evening  Press 
was  established  in  the  early  sixties. 
Owing  to  the  strong  competition  for 
business  and  circulation  in  the  Pater¬ 
son  field  with  three  daily  newspapers 
fighting  for  business,  the  newspaper  pub¬ 
lishers  in  that  field  have  not  rested  on 
a  bed  of  roses.  With  the  elimination 
of  one  daily  the  new  combination  will 
start  off  most  auspiciously  with  the  cir¬ 
culation  and  advertising  patronage  of 
both  newspapers. 

The  merger  of  these  newspaper  prop¬ 


erties  was  brought  about  through  the 
activities  of  the  firm  of  Harwell,  Can¬ 
non  &  McCarthy,  Times  building.  New 
York  City. 

The  management  of  the  combined 
newspaper  properties  will  be  under  the 
direction  of  William  B.  Bryant,  who  foi 
the  past  several  years  has  been  general 
manager  of  the  Evening  Press  and  Sun. 
day  Press-Cffironicle  and  under  whose 
able  direction  these  newspapers  have 
made  splendid  progress,  notwithstanding 
the  strong  competition  in  that  field.  .1’. 
L.  Matthews,  for  22  years  on  the  Brook¬ 
lyn  Times  and  at  present  editor  of  the 
Press-Chronicle,  will  be  in  editorial 
charge  of  the  combined  newspaper.  The 
properties  going  into  this  consolidation 


Wu.i,iA.M  B.  Bryant. 


rcpr  es<-ut  a  valuation  of  approximately 
.$4(M),(MM). 

Henry  L.  Berdan,  for  1(5  years  identi¬ 
fied  with  the  active  management  of  the 
Paterson  Guardian,  one  of  the  oldest 
newspapers  in  New  .lersey,  who  has  just 
severed  his  connection  with  that  paper, 
will  retire  from  business  cares  at  once. 
At  the  jtresent  time  he  is  the  president 
of  the  Passaic  County  Publishers’  Asso- 


J.  L.  Matthews. 

ciation,  and  vice-president  of  the  New 
Jersey  State  Editorial  Association. 

Charles  Curie,  the  president  of  the 
Guardian  Printing  4.  Publishing  Com¬ 
pany,  present  owner  of  the  Press-Chron¬ 
icle  Company,  is  a  New  York  lawyer, 
with  considerable  property  interests  in 
Paterson  and  vicinity.  Mr.  Curie’s 
father,  the  late  Captain  Charles  Curie, 
was  at  one  time  Paterson’s  foremost 
citizen,  whose  desire  it  was  to  even¬ 
tually  give  to  Paterson  a  clean,  honest 
and  aggressive  newspaper  and  with  this 
in  mind,  he  and  some  of  his  associates 


formed  the  Press-Chronicle  Company,  a 
combination  of  the  Patterson  Press  and 
the  S))nday  Chronicle,  in  1900.  In  1010. 
however.  Captain  Curie  died,  and  his 
newspaper  and  other  holdings  were  left 
to  his  son,  who,  not  ladng  satisfied  with 
the  way  things  were  being  run  in  the 
newspaper,  decided  to  make  a  change, 
which  be  did. 

LAWRENCES  TO  START  WEEKLY 


It  Will  Be  Called  the  Truth  and  Will  Be 
Published  in  Chicago 

CiiiUAiiO,  Sept.  I."). — .Vndrew  .M.  I,.aw- 
rence,  the  ousted  former  publisher  of  the 
(’hicago  Examiner,  is  planning  retalia¬ 
tion  upon  the  forces  he  deems  responsi¬ 
ble  for  his  dismissal  at  the  hands  of  Mr.. 
Ilearst.  With  this  end  in  view  Mr.  Law¬ 
rence  has  been  a  busy  man  for  several 
weeks.  Ilis  labors  are  about  to  take  form. 
This  is  admitteil  twlay  by  Fred  Lawrem-e. 
his  brother,  and  who  also  was  repbued  in 
the  general  Examiner  reorganization 
which  was  the  subject  of  an  interesting 
Editor  and  Puni.i.siiER  •‘s(<M)ir'  a  while 
back. 

The  I.atwrence  brothers  shortly  will  be¬ 
gin  the  publication  of  a  weekly  newspa¬ 
per.  to  be  called  the  Truth.  The  Truth 
will  not  bother  with  advertising  and  will 
be  run  along  eilitorinl  lines  similar  to  the 
publications  of  Henry  Lahouchere.  the 
laindon  journalist,  who  is  not  reaiemhered 
for  his  softness  of  expression  or  hesitation 
to  criticise.  Fred  I.awrence,  who  has  just 
returned  from  his  old  home  in  San  Fran¬ 
cisco  revealed  these  j)lans. 

.\ndrew  laiwrence,  it  is  nnderst<Hid,  will 
be  editor  of  the  new  i»aper  and  Fred  will 
tend  to  the  circulation.  .\ccording  to 
Fretl  Lawrence  the  Truth  will  call  a  spade 
a  spade  and  the  promise  is  made  that 
it  will  es.say  certain  sensational  dis¬ 
closures  in  political  and  other  circles,  in 
an  effort  to  visit  thereby  considerable  dis¬ 
quietude  upon  j>ersons  of  prominence  in 
(’hicago  and  elsewhere. 

Mr.  I^awrence  said  it  had  been  intended 
to  start  the  pai)er  on  November  1,  but 
that  it  now  seeimsl  the  first  issue  would 
not  appear  until  a  little  later  than  that. 

Andrew  M.  Iviiwrence  is  credited  with 
knowing  the  “inside”  history  of  a  mem¬ 
orable  political  faction  here  ns  no  one 
else  knows  it.  lie  was  the  organizing 
genius  of  the  Ilearst-IIarrison  wing  of 
the  lo<‘nl  democracy  which  put  Carter  II. 
Harrison.  Jr.,  in  the  mayor’s  chair  five 
times,  held  Cook  coiinly  in  an  iron  grit) 
and  was  extending  its  influence  downstnte 
before  popular  demand  brought  a  reaction. 
The  Ilearst-IIarrison  faction  now  is  en- 
tirel.v  out  of  office. 

Andrew  Lawrence  is  still  in  San  Fran¬ 
cisco.  During  the  Ijawrence  regime  on 
the  Examiner,  Fred  was  city  editor  and 
later  in  charge  of  circulation. 


Cone  Lorenzen  &  Woodman  Additions 

Vanderbilt  H.  Olmstead,  for  a  number 
of  years  with  W.  C.  Freeman,  and  who 
has  had  20  years  experience  in  the  ad¬ 
vertising  business  in  New  York  and  in 
Philadelphia,  both  as  a  general  agency 
man  and  as  a  solicitor  on  a  daily  paper, 
will  join  the  Cone  Lorenzen  &  Woodman 
force  on  Monday  next. 

Albert  C.  Bunn,  who  has  had  15  years’ 
experience  in  New  Y’ork  and  in  Phila¬ 
delphia  in  the  advertising  agency  business, 
special  agency  business  and  as  a  solici¬ 
tor  on  a  daily  paper,  will  also  join  the 
same  special  agency  on  that  day. 

Both  will  be  connected  with  the  New 
York  office  and  will  work  in  the  East  en¬ 
tirely,  thus  giving  a  staff  in  the  New 
Y’ork  office  of  six  solicitors. 


Drops  Suit  Against  New  York  Tribune 

Egbert  E.  Woodbury,  attorney  general 
for  New  York  State,  has  dropped  the 
suit  for  $.10,000  which  he  brought  re¬ 
cently  against  the  New  York  Tribune. 
The  suit  was  brought  because  of  a  story 
in  the  Tribune  regarding  the  dropping 
of  W.  T.  Jerome  as  counsel  in  the  Thaw 
case,  by  the  attorney  general.  Subse¬ 
quently  the  Tribune  said  editorially  that 
it  never  had  had  any  intention  of  assail¬ 
ing  the  integrity  of  the  attorney  gen¬ 
eral.  The  suit  was  then  dropped. 


TERRITORIAL  AD  PLAN  POPULAR 


Southern  Publishers'  Association  Begin* 
an  Extensive  Educational  Campaign  to 

Advertise  That  Section  of  Country. 

The  territorial  plan  of  advertising  in¬ 
troduced  by  The  Editor  and  Publisher 
in  the  spring  of  1013  has  proved  itself 
during  the  last  two  years  to  be  ab¬ 
solutely  sound  in  principle.  From  the 
very  day  the  plan  was  first  tried  out  it 
has  jiroved  a  success.  .Space  .buyers  and 
advertising  men  Indieve  that  the  terri¬ 
torial  zone  plan  of  advertising,  when 
applied  to  districts  in  which  proper  dis¬ 
tribution  has  been  effected,  is  the  most 
economical  method  for  creating  a  de¬ 
mand  for  a  product.  At  present 
The  Editor  and  ITiilisher  is  car¬ 
rying  on  three  territorial  advertising 
campaigns,  namely,  for  New  England, 
New  York,  and  Pennsylvania,  New  Jer¬ 
sey  and  Delaware  newspapers.  The  plan 
has  Ik'cii  endorsed  by  many  of  the 
brightest  advertising  agents  in  the 
I'nitid  States  and  copy  for  these  various 
(am|iagiiis  has  Is-eii  lurnisheil  by  such 
men  as  W.  ('.  P'rceman,  H.  B.  Humphrey, 

U.  A.  Foley,  C.  Wm.  Brocker,  and 
Morse  International  Agency. 

The  latest  endorsement  comes  from 
tile  South.  The  Southern  Publishers’ 
Association  has  for  several  years  been 
coiisiileriiig  a  campaign  for  exploiting 
the  interests  of  tiiat  section.  The  sub¬ 
ject  was  discussed  at  the  Atlanta  con¬ 
vention  and  also  at  the  Asheville  con¬ 
vention  held  a  few  months  ago.  At  tha 
latter  convention,  W.  B.  Sullivan,  of 
the  Columbia  (S.  ('.)  Record,  was  ap- 
])ointed  chairman  of  the  committee  to 
undertake  such  a  campaign.  Mr.  Sulli¬ 
van  <|uickly  secured  the  co-ojieration  of 
over  fifty  of  the  leading  papers  in  the 
South. 

The  Editor  and  Publisher  was  one 
of  the  publications  considered  by  the 
cominitte«‘  as  a  desirable  medium  for 
reaching  the  general  advertisers.  Mr. 
.Sullivan  came  to  New  York  and,  calling 
at  this  ollice,  asked  to  see  our  list  of 
siibscrila'i's.  The  laixes  containing  the 
subscription  cards  were  placed  at  his 
disposal.  After  spending  several  hours 
in  looking  them  over,  Mr.  Sullivan  said: 

“I  am  very  much  .surprised  at  what 
your  subscription  list  reveals.  I  knew 
that  The  Editor  and  Purllsher  had 
an  extensive  circulation  among  newspa- 
[>er  men,  but  was  somewhat  doubtful 
as  to  whether  it  reached  the  buyers  of 
advertising  space.  I  find  upon  examining 
your  list  that  you  reach  a  large  propor¬ 
tion  of  the  men  liefore  whom  we  desire 
to  lay  our  mc.s.sage.  It  seems  to  me  that 
The  Editor  and  Publisher  does  not 
have  enough  to  say  aliout  this  class  of 
its  readers.  I  am  certain  that  if  the 
facts  now  in  my  possession  were  known 
by  other  publishers  that  your  advertis¬ 
ing  columns  would  carry  a  much  larger 
vidiime  of  business  than  they  do  at 
present.” 

THE  two  mediums  USED. 

The  Southern  Publishers’  campaign, 
which  is  to  be  carried  on  in  Printers’ 
Ink  and  The  Editor  and  Publisher, 
liegins  this  week,  in  full  page  space  and 
will  continue  throughout  the  year.  The 
copy  for  the  advertising  will  be  pre¬ 
pared  by  the  Massengale  Agency  of  At¬ 
lanta,  one  of  the  best  known  agencies 
in  the  South.  The  advertisements  will 
be  reproduced  in  the  pages  of  the  news-j,,', 
papers  sub.scribing  to  the  campaign 
throughout  that  section.  It  is  expected 
that  William  R.  Hearst  and  Adolph  S. 
Ochs  will  co-operate  with  the  publish¬ 
ers  in  reproducing  these  advertisements 
in  their  papers  thioughout  the  country. 

One  of  the  facts  that  will  be  empha¬ 
sized  in  this  campaign  will  be  the  large 
buying  capacity  of  the  South.  The  im- 
jiression  has  prevailed  that  this  section 
of  the  country  is  in  a  bad  way  because 
of  the  slump  in  the  price  of  cotton  last 
year.  This  is  not  true,  according  to  Mr. 
Sullivan.  The  territorial  banks  are 
financing  the  cotton  crop,  the  price  of 
which  is  now  rising  toward  a  satisfac¬ 
tory  figure.  Crops  are  more  diversified 
than  they  were  last  year  and  the  farm¬ 
ers  are  in  a  better  condition,  financially, 
than  for  several  years. 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


“PAY  ’EM  COMMISSIONS!” 


Trade  Paper  Publishers,  in  Speaking  of 

Advertising  Agents,  Also  Advocate  Ad¬ 
vertising  by  the  Trade  Papers  Them¬ 
selves. 

“The  annual  expenditure  for  advertis¬ 
ing  in  the  United  States  is  .$700,000,000. 
About  $2S10,tM)(hOO<)  of  this  is  placed  by 
advertising  agencies.  Of  this  latter 
great  sum  the  business  papers  do  not 
get  the  amount  to  which  they  are  en¬ 
titled.  What  is  the  answer?” 

This  was  the  keynote  of  the  address 
delivered  in  Philadelphia,  last  week,  be¬ 
fore  the  Trade  Press  Convention,  by  J. 
.1.  McPhillips,  well  known  as  the  adver¬ 
tising  editor  of  the  Textile  World  Rec¬ 
ord,  of  Boston. 

Said  he:  “I  l)elieve  that  advertising 
agencies  that  render  real  service  to  ad¬ 
vertisers  should  receive  a  commission. 
The  Federation  of  Trade  Press  Associa¬ 
tions  should  have  a  bureau  to  pass  upon 
advertising  agencies  desiring  to  place 
advertising  in  the  business  press,  and  list 
those  entitled  to  recognition — recognition 
meaning  that  they  conform  to  standards 
more  or  less  similar  to  those  designated 
by  the  Quoin  Club  and  the  American 
Newspaper  Publishers’  Association,  which 
may  be  briefly  summarized  as  follows: 

STANUARPS  BKIEFI.Y  SIMMARIZKD 

"Ist. — The  .\gency  must  t)e  a  real  de¬ 
veloper  of  advertisers  and,  therefore,  a 
creator  of  husiness. 

“2nd.  It  must  render  elTicient  service 
in  the  matter  of  planning  campaigns, 
writing  and  placing  copy,  etc. 

“.Ird.  It  must  have  credit,  that  is 
ability  to  finanee  an  account  and  pay 
(he  publisher's  bill,  even  if  the  adver¬ 
tiser  fails  to  pay  the  agent. 

“'Having  granted  recognition  to  the 
.Ageney,’  says  the  Association  of  Xew 
York  Advertising  .Agents,  ‘the  publisher 
has  a  right  to  investigate  the  quality  of 
the  service  rendere<i ;  and  tiiis  right  en¬ 
tails  the  obligation  to  see  that  service 
is  rendered  and  to  withdraw  recognition 
from  agents  who  do  not  live  uj)  to  these 
obligations.' 

"The  fact  that  so  many  business  pa¬ 
pers  do  not  pay  commissions  results  in 
hardship  t<»  some  agencies  which  do 
sjMH-ial  work  for  business  press  adver¬ 
tisers.  For  examide,  tlutsc  agencies 
s|>eeializing  on  technical  accounts  fre¬ 
quently  work  up  a  eanqmign  and  con¬ 
vince  a  manufactur<‘r  that  he  should  ad- 
vertis«‘.  They  make  their  contracts  with 
the  a<lvertiser  on  a  monthly  or  a  yearly 
f«-e  basis,  or  on  a  .service  charge  arrange¬ 
ment —  for  example,  15  or  25  per  cent, 
of  the  total  cost  of  the  campaign,  this 
l»eing  an  additional  charge  to  the  adver¬ 
tiser.  Sometimes  after  the  technical 
agency  has  prepansl  a  campaign  on  this 
basis,  a  general  agency  will  come  along 
and  tell  the  advertiser  that  he  is  foolisli 
to  pay  an  agency  fee  in  addition  to  the 
cost  of  the  campaign;  that  if  the  busi¬ 
ness  is  placed  throiigh  the  general  agency 
there  will  be  no  charge  other  than  the 
total  cost  of  the  .space  and  that  the 
agency  will  get  its  commission  from  the 
publishers.  This  does  harm  in  two 
ways: 

“1st. — The  special  agent,  who  really 
deserves  some  payment  for  his  work, 
gets  nothing. 

“2nd.r— The  general  agent,  not  being 
able  to  get  Qie  eommjssion  from  the 
trade  atid  tr?h‘nical  pap^i^  \)lace8  tbe 
advertising  in  mediums  that  pay  com¬ 
missions  and  sometimes  without  regard 
to  their  efficiency  for  that  particular 
campaign.  Result:  The  business  press 
loses  lK)th  present  and  future  advertis¬ 
ing.  l)eeause  the  misplaced  advertising 
kills  an  advertiser. 

filVE  IT  TO  THOSE  ENTITLED  TO  IT 

“Instead  of  taking  as  we  do  a  more  or 
less  general  stand  against  commissions, 
why  can  we  not  arrange  to  give  it  to 
those  entitled  to  it,  or  arrange  a  gradu¬ 
ated  commission  for  those  who  do  only 
a  part  of  a  real  agent’s  work,  with  full 
commission  to  those,  who  do  all  that 
should  be  done  by  the  efficient  advertis¬ 
ing  agent. 

“The  amount  of  money  paid  out  in 
commissions  would  be  so  small  that  it 


does  not  seem  worth  while  to  let  the  lack 
of  commissions  stand  as  a  reason  against 
the  placing  of  business  with  trade 
papers. 

"The  removal  of  that  obstructive  con¬ 
dition,  with  its  apparently  co-e.xlsting 
feeling  of  antagonism  against  agents, 
would  go  a  long  way  towards  wiping 
out  the  real  or  fancied  prejudice  that  the 
agent  has  against  the  business  press. 

“At  the  present  time  the  Textile 
World  Record  has  36  accounts  coming 
to  it  through  advertising  agencies  to 
which  it  pays  10  per  cent,  commission. 
The  total  paid  to  agencies  that  do  not 
strictly  speaking  deserve  payment  is  so 
small  that  we  are  on  the  whole  satis¬ 
fied  that  in  our  case  the  commission  ar¬ 
rangement  paj's. 

“<)n  a  commission  basis  the  agent  can¬ 
not  make  money  without  placing  adver¬ 
tising.  He  cannot  continue  to  place  ad¬ 
vertising  without  making  a  successful 
advertiser.  His  continued  placing  of  ad¬ 
vertising  and  the  continued  success  of 
the  advertiser  mean  more  advertising. 
The  more  advertising  there  is  the  more 
we  are  likely  to  get.  Therefore,  it 
would  seem  that  the  commission  basis 
of  payment  to  the  agent  should  work 
out  to  the  ultimate  benefit  of  the  busi¬ 
ness  press. 

HELP  THE  TECHNICAL  AOENCIEJ^ 

“It  wr)uld  l»e  well  to  help — or,  at 
least,  protect  -  those  agencies  that  are 
specializing  on  technical  and  engineer¬ 
ing  copy.  The  general  agencies  grow 
and  prosper  through  the  co-operation  of 
the  general  mediums,  and  there  would 
la*  more  and  i>etter  technical  agencies 
in  this  country  if  they  were  given  co¬ 
operation  and  encouragement. 

"While  some  general  agents  do  not 
know  the  business  press  field,  the  same 
statement  cannot  be  made  with  refer¬ 
ence  to  technical  agencies.  These  agents 
are  usually  graduate  engineers,  special¬ 
izing  on  advertising,  both  periodical  and 
direct-by-mail,  and  charging  in  nearly 
all  cases  a  service  fee  to  the  advertiser 
regardless  of  commission  received  from 
publishers.” 

Mr.  McPhillips  then  took  up  the  in¬ 
teresting  question  of  the  adveitising  by 
trade  papers  themselves  of  their  own  ad¬ 
vantages  as  advertising  mediums.  Said 
he: 

“lA't  us  practise  what  we  preach.  lA't 
us  advertise  the  strength  and  import¬ 
ance,  and  utility  of  the  cheapest  pub¬ 
licity  that  can  be  tsnight  by  advertising 
agencies  for  their  clients.  lA?t  us  ad¬ 
vertise  the  business  press — for  ‘adver¬ 
tising  liegets  advertising.’ 

“In  our  individual  advertising,  whether 
hy  means  of  direct-by-mail  matter, 
through  our  solicitors,  in  the  advertis¬ 
ing  journals,  or  in  our  own  papers,  each 
of  us  can,  while  promoting  his  own 
business,  do  something  to  advance  the 
interests  of  the  business  press  as  a 
whole. 

A  CENTRAL  BUREAU  SUGGESTED 

“Despite  the  failure  of  efforts  in  the 
past  to  provide  for  co-operative  adver¬ 
tising.  something  should  be  done  along 
this  line,  including  provision  for  a  cen¬ 
tral  bureau  and  a  speakers  division — 
with,  of  course,  a  salaried  manager  and 
all  that  these  things  imply  in  the  line 
of  co-operative  effort. 

‘•Those  who  believe  in  this  should  not 
give  it  up  simply  because  the  rest  have 
i  not  bFen  convinced.  You  dq  not  stop 
calling  on  a  ‘prospect’  because  he  fails 
to  give  you  an  advertising  contract  on 
your  first  or  second  visit. 

Co-operative  advertising  is  leading 
advertising  journals  would  doubtless 
prove  as  beneficial  to  us  in  emphasizing 
the  tremendous  force  of  the  business 
press  and  in  leading  ‘prospects’  to  con¬ 
sider  the  individual  trade  papers  in  the 
different  fields,  as  it  has  done  for  other 
advertising  interests  which  have  done 
and  are  doing  co-operative  promotion 
work. 

“Incidentally,  it  would  increase  our 
prestige  in  the  eyes  of  the  advertising 
agencies.  At  the  very  least  we  might 
work  out  a  co-operative  advertising  cam¬ 
paign  using  space  in  each  Federation 
paper — preaching  the  merits  of  business 
papeia  as  a  whole. 


TOPICS  OF  TRADE  PRESS 

Flat  Rate  Versus  Rate  Card  Arouses  Live 

Discussion  at  Philadelphia  Convention 

— Col.  J.  B.  Maclean  Discusses  Na¬ 
tional  Politics  in  Business  Publica¬ 
tions  In  An  Interesting  Manner. 

Independence  of  dictation  from  adver¬ 
tisers  was  mentioned  repeatedly  by  vari¬ 
ous  speakers  as  a  duty  to  the  subscriber, 
who  was  keen  to  detect  the  trail  of  the 
seriient  in  the  news  columns  and  respected 
the  journal  less  in  consequence.  Honest 
service  to  the  subscriljcr — a  policy  which 
notably  distinguishes  The  Editor  and 
Publisher — was  upheld  as  the  best  pol¬ 
icy,  which  .served  all  interests  best  in  the 
end.  The  temptation  to  let  things  slide 
through  under  special  conditions  of  stress 
was  fully  recognized,  but  the  delegates 
were  urged  to  strengthen  their  fences  in 
other  ways  and  to  consider  their  resiton- 
sibility  toward  their  readers,  especially  in 
the  acceptance  of  misleading  or  objection¬ 
able  advertising  copy. 

FI  AT  RATE  VERSUS  R.ATE  CAirl) 

The  flat  rate  versus  the  rate  card  came 
in  for  a  lively  discussion  on  AVednes*lay, 
opinion  being  about  equally  divided. 
Clark  Allen  spoke  emphatically  on  the 
flat  rate,  J.  M.  Hopkins,  of  Printer’s  Ink, 
taking  the  same  stand.  (Jeo.  H.  Griffiths, 
of  the  Hardware  Age,  had  tried  both  ways 
and  was  committed  to  the  rate  card  as 
the  best  in  his  experience.  A  representa¬ 
tive  of  Sperry  and  Hutchinson,  who  was 
present,  and  given  the  floor,  spoke  from 
the  side  of  the  bu.ver  of  advertising,  and 
in  the  minds  of  many  clinched  the  argu¬ 
ment  in  favor  of  the  rate  card  by  say¬ 
ing,  “If  there  is  no  inducement  of  reduc¬ 
tion  of  cost  on  a  term  contract,  what 
advantage  accrues  to  the  purchaser  of 
advertising  to  induce  him  to  make  one'?” 
Even  men,  it  apitears,  are  not  exempt 
from  the  attraction  of  the  bargain  coun¬ 
ter.  Paying  a  percentage  to  advertising 
agents  was  also  ventilated. 

Col.  ,1.  B.  Maclean,  of  Toronto,  presi¬ 
dent  of  the  Maclean  Publishing  Company, 
publishing  fifteen  trade  and  technical  pa- 
papers,  put  forth  some  tradition-smashing 
ideas  in  his  paper  on  “National  Politics 
in  the  Trade  and  Technical  Press.”  He 
was  strongly  in  favor  of  the  business  in- 
tere.st8  of  the  country  through  their  vari¬ 
ous  organs,  exerting  such  influence  on 
national  legislation  as  should  conduce  to 
the  standardizing  and  steadying  of  all 
business  conditions  quite  irrespective  of 
changeable  platforms  or  parties.  To  the 
average  hearer,  accustomed  to  thinking 
in  grooves  and  in  terms  of  practical  pol¬ 
itics,  the  idea  was  revolutionary ;  but  to 
the  unprejudiced  listener  his  position  was 
not  only  sane,  but  higfily  desirable  and 
quite  possible,  perhaps,  in  the  future. 

He  believed  that  the  trade  and  tech¬ 
nical  papers  by  uniting  in  a  central  or¬ 
ganization  would  greatly  strengthen  their 
place  in  the  nation  and  with  the  groups 
they  serve.  In  his  own  papers  he  has 
discussed  national  policies  ever  since  the 
war  was  begun,  and  he  cited  many  tan¬ 
gible  and  beneficial  results  to  Canadian 
business  as  a  result. 

“The  trade  press  carries  more  influence 
than  the  partisan  press.”  he  said,  “where 
too  often  personal  ambitions  rule.  In  the 
daily  press,  despite  their  departments, 
much  that  is  of  jiersonal  interest  to 
bankers,  scientists,  artists  and  artisans 
escapes  publication.  As  advertising  has 
developed  the  need  Jfqr  big  circulations,, 
the  .great  ..editors  of  the  ,pa:^^  hay®,  .given 
way  to  special  writers  and  star  reporters. 
The  average  European  is  selfish,  ashamed 
of  business  and  concerned  with  accumula¬ 
tion  of  comforts  for  his  family.  Y’et  he  is 
rewarded  by  his  government  in  many 
ways,  while  in  the  Republic  your  big 
business  man  is  often  penalized  by  the 
government,  though  he  is  spending  his 
wealth  in  developing  new  territories  and 
employing  more  and  more  labor. 

PLIGHT  OF  THE  BUSINE.SS  MAN 

“Tlie  business  man  is  misrepresented 
because  he  has  no  press  to  represent  him 
in  national  affairs.  Within  the  last  few 
weeks  the  British  Association  of  Trade 
and  Technical  Newspapers  has  been 
formed  whose  chief  purpose  is  to  take  a 
decided  part  in  national  policies.  Not 
politics,  you  note.  There  is  a  difference. 


In  Toronto,  recently,  a  new  tecjnical 
school,  costing  two  or  three  millions,  was 
dedicated  and  not  one  technical  editor 
was  invited.  When  Dr.  Talcott  Williams, 
dean  of  the  Pulitzer  School  of  Journalism, 
addressed  the  Canadian  Press  Association 
last  week,  a  permanent  education  com¬ 
mittee  was  nominated,  on  which  was  one 
magazine  man,  the  rest  newspaper  men. 
Our  interests  had  not  been  even  consid¬ 
ered  until,  through  my  instrumentality, 
two  more  members  were  appointed,  both 
university  men,  one  representing  the 
trade,  the  other  the  technical  press. 

SHOUID  .STUDY  ECONOMICS 

“  ‘Since  the  big  dailies  are  often  but 
private  enterprises,’  he  said,  ‘used  to  pro¬ 
mote  personal  interests,’  he  advocated  the 
getting  together  of  representatives  of  the 
organs  of  the  trades  and  sciences,  with  the 
I)urpose  of  studying  economic  questions 
of  business  welfare  apart  from  party  bias 
or  influence,  such  co-operation  to  result 
in  influence  on  national  politics.  The 
more  I  study  the  situation,  the  more  it 
is  impressed  on  me  that  the  big  political 
questions  before  the  United  States  and 
Canada  are  purely  business  in  character 
and  cannot  be  solved  by  newspapers,  pro¬ 
fessional  politicians  or  special  writers, 
but  by  experienced  business  men  inspired, 
supported  and  led  by  the  business  press.” 

Wednesday  afternoon  Herbert  S.  Hous¬ 
ton,  president  of  the  Associated  Adver¬ 
tising  Clubs  of  the  World,  addressed 
the  members  by  special  invitation.  Mr. 
Houston  explained  the  aims  of  the  organ¬ 
ization  and  told  what  it  had  already  ac¬ 
complished,  in  such  an  interesting  man¬ 
ner,  that  a  little  later  the  federation 
passed  a  resolution  expressing  the  desire 
to  become  affiliated  with  that  organiza¬ 
tion.  Formal  application  will  be  made 
at  otice  for  membership. 

NEW  PRESIDENT  OF  TRADE  PRESS 

Sketch  of  the  Career  of  A.  A.  Gray,  of 
the  Electrical  Review 

A.  A.  (!ray,  who  was  last  week  elected 
liresident  of  the  Federation  of  Trade 
Press  Associations  at  the  annual  con¬ 
vention  held  in  Philadelphia,  is  a  grad¬ 
uate  of  Cooper  Union,  New  York,  from 
which  he  received  the  degree  of  Ba'che- 
lor  of  Science.  He  joined  the  editorial 
staff  of  the  Electrical  Review  in  1902, 
and  in  1905  was  appointed  matiaging 
editor.  When  the  Review  and  the 
Western  Fileetrieian  were  consolidated 
in  1!)08.  with  headquarti-rs  in  Chicago, 
Mr.  Gray  went  to  that  city  and  reor¬ 
ganized  the  editorial  and  business  de¬ 
partments. 

In  1911  he  became  general  manager 
of  the  publication  and  concluded  nego¬ 
tiations  for  the  purchase  of  Electrocraft 
which  was  consolidated  with  it.  Mr. 
Gray  is  a  member  of  the  National  Elec¬ 
tric  Light  Association,  and  an  associate 
memlicr  of  the  American  Institute  of 
Electrical  Engineers,  a  member  and  past 
president  of  the  Filectric  Club,  of  Chi¬ 
cago,  and  has  taken  an  active  part  in 
the  work  of  the  .Tovian  Order,  of  which 
he  was  statesman-at-large  for  a  num¬ 
ber  of  years.  He  has  always  taken  a 
very  deep  interest  in  the  development 
of  husiness  publications,  and  was  presi¬ 
dent  of  the  Chicago  Trade  Press  Asso¬ 
ciation  in  1913-1914,  and  now  a  mem¬ 
ber  of  the  Executive  Committee  of  that 
association.  He  was  elected  vice-presi¬ 
dent  of  the  F'ederation  of  Trade  Press 
.•\ssociations  at  its  convention  in  Chi¬ 
cago.  Seji'temher,  1914.  He*  is  one  of 
the  three  representatives  of  the'  Busi¬ 
ness  Press  Departmental  of  the  National 
Commission  of  the  .Associated  Advertis¬ 
ing  Clubs  of  the  World. 

Shanghai  Newspaper  Plant  Blown  Up 

•  A  disiiatch  from  Shanghai,  China, 
states  that  on  September  11  the  plant 
of  the  Asiatic  Daily  News  was  blown 
up  by  a  bomb.  The  first  issue  of  the 
News  had  been  printed  the  day  before. 
One  member  of  the  staff  and  two  passers- 
by  were  killed  and  five  other  persons 
injured.  Tlie  paper  was  published  in 
Chinese  and  was  founded  for  the  pur¬ 
pose  of  pushing  the  movement  for  the 
re-establishment  of  the  Chinese  mon¬ 
archy. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


stores  sold  last  year  at  retail  over  $55,000,000 
worth  of  goods.  Over  $10,000,000  worth  of 
furniture  was  sold  at  retail. 

Right  now  Bostonians  are  considering  the  pur¬ 
chase  of  fall  and  winter  wearing  apparel — suits 
of  clothes,  overcoats,  underwear,  hosiery,  hats, 
shoes  and  gloves. 

These  things  are  being  discussed  daily.  Then 
advertised  products  are  bought.  Are  your  goods 
on  the  list? 

When  you  plan,  to  sell  your  goods  in  Boston  remem¬ 
ber  that  the  Boston  Evening  American  will  carry  your 
sales  message  to  more  people  than  the  five  other 
Boston  evening  papers  combined.  Remember  that 
the  Boston  American  rate  is  the  lowest  per  line  per 
thouscmd  circulation  in  this  territory. 

The  net-paid  evening  circulation  is  now  almost 
400,000.  The  Sunday  American  has  the  largest  Sun¬ 
day  circulation  in  New  England. 


When  we  speak  of  Boston  we  mean 
Metropolitan  Boston  with  its  39  cities 
and  towns  within  13  miles  of  Boston’s 
City  Hall. 

There  are  1,556,932  people  in  this 
territory.  They  have  a  per  capita  wealth 
which  is  greater  than  that  of  Chicago,  St. 
Louis  and  Philadelphia  combined. 

They  hold  personal  estate  with  an 
assessed  valuation  of  over  $575,000,000. 
Their  Savings  Deposits  amount  to 
$488,000,000 — over  one -ninth  of  the 
savings  of  the  United  States. 

Bostonians  buy  liberally,  too.  Over  20,000 
automobiles  were  registered  between  January  1 
and  April  1,  1915.  Eight  Boston  department 
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TELEGRAPH  TOLLS  FOR  AFTERNOON 
PAPERS  ARE  TOO  HIGH 

Thk  Anderson  Daily  Mail, 

Anderson,  S.  C.,  Sept.  8,  1915. 
d  he  l^dilor  and  Publisher: 

I  want  to  coniniunicate  throuj^h  your  publication 
with  other  publishers  of  afternoon  papers  throughout 
the  country  in  reference  to  telegraph  tolls  for  afternoon 
papers.  There  is  too  great  a  difference  between  the  day 
and  night  ])ress  rate.  As  I  understand  it,  the  day  rate 
is  two-thirds  of  regular  rates  and  the  night  rate  one- 
third.  Of  course,  we  are  met  with  the  old  argument 
that  the  wires  are  busy  during  the  day  on  commercial 
messages.  The  railroad  trains  carry  more  passengers 
during  the  day  than  at  night,  but  the  rate  is  the  same. 

I  am  making  no  fight  on  the  privileges  the  morning 
papers  now  enjoy,  but  claim  the  day  rate  is  too  high  in 
comparison.  I  wrote  the  Interstate  Commerce  Com¬ 
mission,  and  they  replied  giving  the  same  old  argu¬ 
ments  we  have  heard  so  long,  but  stated  that  if  we  de¬ 
sired  to  bring  a  case  they  would  handle  it.  I  think  if 
enough  afternoon  papers  will  take  the  matter  up  we  can 
deal  directly  with  the  telegraph  companies. 

Two-thirds  of  the  daily  papers  of  the  country  are 
afternoon  papers,  and  the  position  of  the  afternoon 
paper  is  fi.xed,  as  it  continues  to  be  the  leading  and 
growing  pai)er,  and  there  are  enough  of  them  for  us  to 
assert  our  rights,  and  get  better  treatment  from  the 
telegraph  companies. 

1  would  be  glad  to  hear  from  afternoon  publishers  on 
this  matter,  have  their  views,  and  if  deemed  advisable 
make  an  organized  effort  to  get  better  rates. 

G.  P.  BROWNE, 

Publisher. 


WINDOW  DISPLAY  WEEK 


PHILADELPHIA  BUDGET 

Telegraph  Gets  Exclusive  Contract  for 
Paramount  Picture  Advertising  in  That 
City  —  Archibald's  Conduct  Criticised 
by  Local  Papers — A  Reporter’s  Nervy 
Deed  in  Frank  Case  Described. 
PHIl.ADEI.pmA,  S<‘pt.  «i. — 'riic  Kvciiinf' 
'IVlcgrnph.  which  was  the  first  newspai>er 
in  Philadelphia  to  take  *-ditorial  cogniz¬ 
ance  of  the  fa<-t  that  the  interest  of  the 
piihlic  in  moving  i)ictnr»-s  gave  the  siih- 
je«-i  a  valid  claim  to  news  space,  and 
which  has  l»e«‘n  the  principal  vehicle  for 
“movie’’  advertising  ever  since,  has  just 
scored  a  big  advertising  l>eat  in  se<-uring 
the  eA«-Iusive  advertising  contract  of  the 
Par.imount  Pictures  for  this  city.  Tliis 
.New  York  firm  is  spending  in  2K 

cities  in  the  I'nited  States  and  the  Tele¬ 
graph  garnensl  the  hs-al  plum. 

.V  “Moviegame"  will  begin  next  Tues¬ 
day.  in  whi<li  the  winners  will  receive 
g.'L.'VM).  to  Ih-  distributed  in  cash  among 
‘_’42  |H-rsons.  the  highest  award  being 
Sl.tttXI.  the  sJH-ond  S.'iDtl,  the  third, 
and  the  fos'rth,  .<ltH».  There  will  be  threi' 
awards  of  S.Vl  each  ten  of  $2.‘»  each,  twen¬ 
ty-five  of  $10  each  and  two  hundre<i  of  $."• 
each.  These  will  l)e  given  to  the  isTsons 
corns'lly  naming  7.5  titles  (out  of  an 
official  list  of  .’t.OOO)  which  lM*st  fit  il¬ 
lustrations  of  scenes  which  will  lx* 
printed  daily. 

LIST  CO.NTAINS  ;{,(M»0  TITI  ES. 

The  judges  will  lie  ap|K)int*Ml  by  the 
Paramount  iieople  and  the  public  will  b<‘ 
assisteil  in  making  a  selection  through  a 
tMM>klet  which  is  to  lie  issued  and  sold 
by  the  Telegraph  containing  the  entire 
list  of  .’{.ttltO  titles  of  films  made  by  the 
Paramount  jMstple.  In  aildition,  short 
films  <‘mlMxlying  the  theme  of  the  illus¬ 
tration  with  the  annoum-emeiit  of  the 
Telegraph's  plan  will  lx*  run  in  various 
moving  picture  houses. 

It  is  a  great  scheme  all  around,  and 
while  it  falls  in  the  cou|H)n  class,  will 
arouse  s<i  much  general  interest  that  it 
is  (|uite  justifi(*d  from  every  standisiint. 
'I'lie  Telegraph  claims  more  regular  mov¬ 
ing-picture  advertising  than  is  carried  in 
any  other  paiier,  though  several  others  are 
making  heroic  efforts  to  put  it  in  sei'ond 
plac«‘.  The  North  American,  by  the  way, 
is  now  printing  daily  installments  of 
"Xeal  of  the  Navy”  with  a  list  of  the 
hous<>s  where  the  film  ma.v  lx-  seen.  The 
Impiirer  ••arries  a  large  amount  of  adver¬ 
tising  of  this  class  and  the  Evening  Ix'dger 
has  installed  a  daily  half-coltimn  of  gossi]) 
by  the  photo-play  editor  with  another 
half  column  entiled  the  Theatrical  Baede¬ 
ker — a  referem-e  which  it  is  to  bo  hoixxl 
the  non-traveling  public  comprehends. 

The  Telegraph  has  also  started  “ring¬ 
ing"  three  fa<-es  each  day  in  a  photograph 
of  the  big  crowd  which  every  aftermxm 
l)|ix-ks  the  pavement  on  the  south  side  of 
t'it.v  Hall,  to  watch  the  fine  elei'lric 
s<'ore  Ixiard  of  that  pa|x>r  rer-ording  the 
out-of-town  struggles  of  the  Phillies  for 
the  ixmnant.  The  usual  dollar  is  given 
to  the  lucky  “ringer." 

AKCHIIIAI.P  CKNSI  RKI>. 

.lames  F'.  J.  .\rchibald  comes  in  for 
1‘ditorial  censure  in  the  Press,  which  thor¬ 
oughly  approves  his  prose<’Ution  by  the 
government,  and  in  the  Telegrajih,  which 
sa.vR ;  “It  is  a  little  Pki  early  to  wield 
the  critical  club.  He  may  have  lx*en  in- 
no<'ent  of  what  the  Dumha  letters  ctui- 
tained.  He  may  have  Ixx*!!  merely  the 
dumb-waiter  that  slides  up  and  down  the 
wall.  As  a  proof  of  this  charitable  con¬ 
tention  there  is  the  thing  which  may  figure 
quite  as  largely  in  the  Archibald  nature 
as  it  does  in  the  Archibald  name.”  .Mas. 
|MX»r  Yorick ;  that  he  must  choose  between 
lx>ing  a  fool  or  a  villain.  For  a  news¬ 
paper  man  to  get  that  particular  brick¬ 
bat  is  just  about  as  fatal  as  to  call  him 
lazy,  which  is  the  principal  adjective  used 
to  describe  a  certain  managing  editor  in 
town  who  shall  be  nameless,  as  far  as  I 
am  concerned. 

One  of  the  nerviest  things  to  lx*  re¬ 
corded  recently  -to  the  credit  of  a  star 
re|H(rter  is  the  despatch  sent  from  .At¬ 
lanta  following  the  Frank  outrage,  which 
mentioned  the  name  of  “the  individual 
who  KtamixHl  on  Fnink's  face.”  This  man 
is  connectetl  with  the  New  York  Times, 


and  the  story  apix*ared  in  the  Public 
Ixxlger.  For  obvious,  hut  very  different 
rea.sons,  ho,  t<x»,  must  lx*  nameless,  though 
the  courage  of  a  man  who  was  willing  to 
tell  the  fact  under  the  circumstances  de- 
s<*rves  a  Immjuet  even  at  this  late  date. 

A  .NOTAIII.E  EDITOKIAI. 

The  Record,  by  the  way,  in  this  con- 
lUK'tion,  ran  a  noteworthy  editorial  en¬ 
titled,  “The  Itattlesnake  Press”  scoring 
severely  the  “bIo<xl-guilty  newspaper,  de¬ 
voted  to  the  dissemination  of  the  seeds 
of  nicial  and  religious  hatred,  which  led 
the  hue  and  cry  against  Frank,  worked 
up  the  frenz.v  of  the  rabble  and  caused  the 
destruction  of  a  probably  innocent  life 
under  the  most  revolting  circumstances, 
just  as  directly  and  certainly  as  if  the 
(“ditor  hims<>lf  had  drawn  the  rope  that 
swung  the  hated  .Jew  into  eternity.” 

“Tliert*  are.”  says  the  Record,  “too 
many  foul  and  lii'entioiis  publications  in 
the  I'niteil  States,  which,  like  the  one  in 
<Je<(rgia,  professing  to  exist  for  the  pro¬ 
motion  of  narrow  religious  ends,  really  de¬ 
rive  a  livelilKxxl  by  preying  ujxm  the 
gullible  and  the  ignorant.  The  guilt  of 
the  Georgia  uewspaix*r  in  the  lynching  of 
Frank  is  so  clearly  demonstrated  by  an 
(‘xamination  of  its  blo«xl-lustful  utterances 
that  it  should  serve  to  call  sharply  to 
the  attention  of  the  authorities  in  Georgia 
and  elsewhere,  the  necessity  of  drawing 
distinctly  the  line  of  decency  in  mock 
journalism. 

I.NAPEyrACY  <»K  I.AWS. 

“If  existing  laws  are  inade<iuate  to 
co|>e  with  the  ai'tivities  of  the  pseudo- 
religious  press  and  to  restrain  the  pro¬ 
paganda  of  religious  and  race  hatred  then 
new  laws  should  lx*  framed  to  deal  with 
the  subjei't.  It  is  high  time  to  scotch 
the  rattlesnake  newspapers  that  make  a 
profitable  business  of  spreading  ixiisoii 
through  the  communities  that  tolerate 
them."  .\nd  of  course  the  Re<-ord  cannot 
[Hissihly  mean  these  harsh  words  to  apply 
to  any  hs-al  coiitemiMirary. 

Curtis  Wagek-Smith. 


■About  .500  Newspapers,  Including  Sev¬ 
eral  in  Canada,  Are  Giving  Co-operation. 

Rcjxirts  reaching  the  Bureau  of  Ad¬ 
vertising  of  the  American  Newspaper 
Publishers’  Association,  indit'ate  that 
Newspaper  Window  Display  Week,  Oc¬ 
tober  11-lt»,  will  be  observed  on  a  greater 
scale  than  anything  ever  before  attempted. 
I’p  to  date  alxmt  ."itH)  newspapers  are 
actively  co-operating,  and  assurances  of 
«'o-operation  are  being  received  from  oth¬ 
ers  at  the  rate  of  six  or  eight  a  day. 

•National  advertisers  have  sensed  the 
imixirtance  of  the  demonstration  in  a 
greater  degree  than  ever  before  and  are 
making  their  inten'st  felt  by  both  news- 
pa  |x*rs  and  dealers. 

.Vs  far  as  possible,  newspapers  are 
working  to  secure  well-rounded  displays 
rather  than  a  showing  in  favor  of  any  par- 
tii-ular  advertiser. 

.Vt  the  suggestion  of  some  of  the  Ca¬ 
nadian  publishers  a  slight  change  has 
been  made  in  the  wording  of  the  sign  so 
as  to  indicate  the  Continent-wide  i-har- 
acter  of  the  demonstration.  The  new 
window  sign  will  read : 


INTER.NATIONAL 
NEWSPAPER  DISPLAY  WEEK 
WE  SELL  THESE  STA.NDARD 
PRt  IDTJCTS— .1  IJj  ADVERTISED 
IN  THE  n.MLY  NRWftPAPKRf! 


These  signs  will  he  mailed  from  the 
office  of  the  Bureau  of  .Vdvertisiug  within 
a  day  or  two. 

Twenty-four  Pages  of  “Meat" 
“Newspaper  Reporting.”  hy  W.  !>. 
Ta.vlor.  of  York,  Pa.,  is  an  excellent 
Ixxiklet  of  definite  instructions  and  sug¬ 
gestions  for  the  country  newspaper  cor¬ 
respondent,  and  for  the  suburban  and 
small  city  rejiorter. 


SOME  TEXAS  SIFTINGS 


Newspaper  Advertising  Discussed — Ter¬ 
rell  Daily  to  Be  Issued  at  State  Fair 
Rountree  to  Speak  in  Denver — Hous¬ 
ton  Press  Club  Elects  Officers  for  Com¬ 
ing  Year— Some  Editorial  Changes. 
Dalla.s,  Texas.,  Sept.  13. — Advertis- 
ising  in  its  various  forms  was  discussed 
in  an  exhaustive  manner  at  the  regular 
meeting  of  the  Dallas  Advertising 
lA*ague,  I.  I.  I.a)rch,  advertising  manager 
for  Titche-tioettinger  Company,  dry 
gixuls,  taking  the  lead  in  the  discussion. 
.Mr.  Ixirch  presented  a  hypothetical  case 
of  a  man  going  into  busine.ss  with  a 
very  limited  capital.  After  considering 
his  various  problems  that  of  advertising 
was  taken  up.  The  conclusions  reached 
were  as  follows: 

Newspaper  advertising  should  lx- 
largely  used.  It  was  agreed  that  in  such 
a  ease  a  man  should  sell  nationally  ad¬ 
vertised  and  consequently  well-known 
articles  rather  than  any  line  'that  de- 
(lendc'd  largely  on  his  own  advertising. 
The  importance  of  a  well  arranged  win¬ 
dow  display  was  also  brought  out  in 
this  discussion. 

H.  Galbraith,  editor  and  |)uhlisher  of 
the  Terrell  (Texas)  Daily  Transcript, 
has  announced  that  he  will  publish  his 
paper  from  the  Kaufman  County  booth 
at  Dallas  during  the  Texas  State  Fair 
from  October  16  to  Novemlx:r  1.  The 
jiaper  will  be  issued  daily  at  noon  and 
the  plant  will  lx*  set  up  so  that  visitors 
to  the  fair  can  see  everything  from  the 
preparation  of  the  copy  to  the  distribu¬ 
tion  of  the  papers. 

Lee  .1.  Rountree,  of  Georgi-town, 
Texas,  editor  of  the  Georgetown  Com¬ 
mercial  and  president  of  the  National 
Editorial  Association,  has  been  invited 
by  Secretary  Alva  A.  Swain,  of  the 
Colorado  FMitorial  .Asscx-iation,  to  ad- 
ilr<‘ss  that  organization  at  Ib'iiver  on 
.September  17  on  “The  Future  of  the 
National  FMitorial  .Association.”  .A 
inemlx*rship  campaign  has  lx*en  launched 
hy  the  National  Association  throughout 
the  United  States  in  an  effort  to  estab¬ 
lish  a  new  record  at  the  convention  in 
New  A'ork  in  1016,  and  the  Texas  press 
is  leading  with  more  than  fifty  mem- 
lx*ra  already  enrolled  under  the  leader¬ 
ship  of  Secretary  Harper. 

Following  the  death  of  .1.  .A.  Thomas, 
editor  and  publisher  of  the  Mineola 
(Texas)  Monitor,  a  reorganization  of  the 
company  has  lx*en  effected  by  which 
Airs.  ,1.  A.  Thomas  assumes  active  man¬ 
agement  and  editorial  supervision  of  the 
Monitor  and  Leon  W.  Rogers,  who  was 
associated  with  Mr.  Thomas,  retires 
from  the  company  to  take  a  position  in 
the  Dallas  High  Si'luxd. 

I’rof.  Theodore  Biiehring,  recently  of 
Welcome,  Texas,  has  assumed  editorial 
charge  of  the  Texas  Volksbote,  published 
at  Brenham.  Texas,  succeeding  the  late 
Henry  Mueller. 

C.  L.  White,  recently  of  Soper,  tlkla.. 
has  assumed  the  maiiagenient  of  tlx 
Round  Rock  (Texas)  Leafier.  Thomas 
.A.  Ferguson,  formerly  cflitor  of  the 
r.x*ader,  has  accepted  the  superintend¬ 
ency  of  the  Burnet  Public  Schools. 

The  Houston  Press  Club  has  electfsl 
new  officers  and  directors  as  follows; 
G.  E.  Kepple,  president;  Dr.  E.  A.  Nor¬ 
ton,  first  vice-president;  Dr.  H.  Hunne- 
meyer,  second  vice-president;  .A.  Kf»ehu, 
secretary;  F.  Fuchs,  treasurer;  execu¬ 
tive  Ixiard — George  M.  Bailey,  W.  M. 
Har|x*r,  Harry  T.  Warner,  August  Haxt- 
liaiisen  and  F.  M.  Cowen.  A  special  in¬ 
stallation  service  was  held  last  Sunday 
afternoon,  following  which  an  elalxirate 
luncheon  was  served. 

The  proposed  ordinance  regulating 
swinging  signs  and  bill  Ixiards  in  the 
city  of  Houston  was  discussed  ami  a 
cfimmittf'c  appointfsl  to  confer  with  tin* 
city  cfuninission  in  regard  to  fletails  of 
this  oi'flinance. 

There  is  no  taking  a  taxi  to  success 
.Vfui  have  to  walk,  and  in  many  instances 
the  gffing  is  up  hill  and  rock.v.  A  slip,  a 
stumble,  a  fall,  need  deter  you  but  a 
moment — the  road  is  aheafl. — .Mlanta 
(Ga.)  Hearst  Hustler. 
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'^HE  investment  in  advertising  made  by  manufac- 
^  turer  or  merchant  should  be  considered  as  care¬ 
fully  as  an  investment  in  his  factory  or  store  site 
— as  carefully  as  he  would  buy  real  estate  or  bonds 
and  mortgages,  or  anything  else. 

Why  do  any  guessing  about  WHERE  and  HOW  to  advertise  in  these  days  ? 

The  United  States  Government  has  put  every  newspaper  on  its  honor  as  to  its  net 
paid  circulation — therefore,  it  is  comparatively  an  easy  proposition  for  advertisers 
to  determine  which  newspapers  in  a  community  they  should  use. 

Their  first  consideration  should  be  given  to  the  newspapers  that  maintain  the 
dominant  position  in  their  community — that  reach  the  greater  number  of  people  at 
the  fairest  cost. 

Advertisers  are  asked  to  measure  the  NEW  YORK  AMERICAN  by  its 
investment  value  to  them.  In  no  other  way  does  it  wish  to  secure  advertising,  for 
in  no  other  way  will  advertisers  be  able  to  fully  appreciate  its  great  worth. 

The  NEW  YORK  AMERICAN  realizes  that  the  best  way  to  serve  adver¬ 
tisers  well  is  to  first  convince  them  of  its  merits  as  an  advertising  medium — in  other 
words,  sell  itself  in  such  a  way  that  they  will  have  no  doubt  of  the  wisdom  of  their 
investment— that  they  will  be  certain  to  continue  their  advertising  regularly — the 
only  way  for  advertisers  to  get  adequate  returns. 

Advertisers  cannot  cover  the  New  York  territory  with  hope  of  success  unless  they 
use  the  NEW  YORK  AMERICAN,  which  reaches  ONE-FOURTH  of  the 
whole  reading  public,  daily,  and  thirty-five  per  cent,  of  it  on  Sunday — making  of  it 
a  great  seven-day  medium  that  will  never  fail  in  results — that  sells  its  space  on 
a  basis  of  equality  to  all — that  is  read  by  people  accustomed  to  read  and  to 
respond  to  advertisements — that  is  read  by  people  who  buy,  as  much  of  everything 
as  any  other  big  crowd  of  people. 

NEW  YORK  AMERICAN 

DAILY  and  SUNDAY 
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The 

Detroit  Free  Press 

**Mlchl(aB*s  Graatest  Newapapar” 

Th*  Largeat 

2-Ceat  Morning  Circulation 
In  America 

Rates  and  information 
direct,  or  from 

VERREE  &  CONKLIN,  INC,, 

Brunswick  Bldg.  Steger  Bldg. 

New  York  Chicago 


DETROIT 

j  SATURDAY  NIGHT 

I  refuses  to  accept  advertising  that  does 
not  hold  out  honest  value  to  the  reader. 
We  include  in  this  generalization,  beer, 
whiskey,  cigarette  and  patent  medicine. 
Also  DISHONEST  MERCHANDISE, 
no  matter  by  whom  it  is  offered  for  sale. 

Foreign  Advertising  Representatives 

G.  LOGAN  PAYNE  CO. 

74S  Marquette  Building.  Ctiirago 
200  Fifth  Art.,  Xew  York  City 
Publicity  Building,  Boston 


Prospenty  Returned  to  Pittsburgh 

FALL  LISTS  SHOULD  INCLUDE 
GAZETTE  TIMES 

Morning  and  Sundav — 
CHRONICLE  TELEGRAPH 
Evening  except  Sunday 
They  arc  the  rW^O  BIG  NEWSPAPERS  in 
a  metropolitan  district  of  1,042,855  people. 
FLAT 

COMBINATION  RATE  22y,c.  PER 
AGATE  LINE 

For  further  information  and  co-operation 
write 

URBAN  E.  DICE 

Foreign  Advertising  Manager 
PITTSBURGH.  PENNSYLVANIA. 

J.  C.  WiLBEBDING 

225  Fifth  Avenue . New  York  City 

The  J.  M.  Bsanham  Company 

Mailers’  Building . Chicago 

Chemical  Building . St.  Louis 


Get  the  Best  Always 
pittsburQ 

Greater  Pittsburg’s  Greatest 
Newspaper 

WAX^rLACE  O.  BROOKS. 

Brunswick  Building,  New  York 
HORACE  M.  FORD, 

Peoples  Gss  Building,  Chicago 
H.  C.  ROOK. 

Real  Estate  Tniat  Building,  Philadelphia 


THE  PITTSBURG 
PRESS 

Has  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

Foraiga  AdvavtiiiBg  Rapreaaatmtiva 

L  A.  EUIN,  Metropolitan  Tower.  N.  T. 
JORN  GLASI,  Pooplot  Gas  Bldg„  Chicago 


WHY  IS  IT? 

that  the  Times-Leader  it  the  only  one  of 
the  three  evening  newspapers  in  New 
Haven,  Conn.,  that  is  a  member  of  the 
Audit  Bureau  of  Circulations.  Think  it  over. 

BRYANT.  GRIFFITH  &  FREDRICKS 
ZZS  Fifth  Are.  n«  Peoples  Gas  Bldg. 

New  York  City  _  Chicago 
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WANT  HEAVY  DAMAGES 


Austro-Hungarian  Consul  and  Vice-Con¬ 
sul  in  Cleveland  to  Bring  Libel  Suits 

Against  the  New  York  World  and  De¬ 
troit  Free  Press  Many  Valuable  Prizes 

Awarded  in  Plain  Dealer’s  Contest. 

Clevei.am).  Sei»f.  1-"). — One  of  the  most 
silinificant  developments  in  connection 
with  tlie  alleged  plot  to  foment  a  gigantic 
strike  among  Austrian  and  Hungarian 
Workers  in  munitions  plants  in  this  coun¬ 
try,  conies  to  light  in  Cleveland  this  week. 
Count  Ernst  Ludwijr,  .Austro-Huiifiarian 
consul  in  Cleveland,  and  Vice-Consul  .John 
IVlenyi  have  taken  the  initial  steps  to¬ 
ward  filing  suit  against  the  New  York 
World  and  the  Detmit  Free  Press,  de¬ 
manding  and  $100,000  damages 

from  these  respective  newspajiers.  At 
this  writting  .Tiidge  Heed,  of  counsel,  re¬ 
fuses  to  discuss  the  case  other  than  to 
say  that  gross  lihel  will  be  the  claim  upon 
which  the  charges  are  hase<1. 

It  is  claimed  the  articles  complained  of 
appeared  on  Septemlwr  11,  but  attempts 
to  obtain  copies  of  these  papers  in  Cleve¬ 
land  were  fruitless,  as  Count  Eudwig  and 
his  associate  had  Ixuight  up  every  one,  and 
those  they  did  not  acciuire,  which  were 
held  by  other  iiersons  interested,  were 
refused  to  all  newspaiier  representatives. 

WHEN  TKOflH.E  STARTED 

Szabadsag.  the  most  influential  Hun¬ 
garian  daily  in  the  country,  published  here 
in  Cleveland,  and  of  which  Dr.  Stephen 
Ilosko  is  editor,  may  be  considered  the 
starting  point  of  all  the  trouble.  It  is 
claimed  by  Dr.  Hosko  that  articles  appear¬ 
ing  in  the  Szabad.sag  were  wdlfully  mis¬ 
construed  by  the  World  and  Free  Press, 
for  the  purpose  of  making  a  case  against 
the  consular  agents  here  or  the  country 
they  represent.  Dr.  Hosko  also  asserts 
the  World  and  Free  Press  accuse  him  of 
“exposing  publicly  the  false  ‘credit’  which 
Dr.  Dumba  olitainf-d  for  the  alleged  strike 
scheme,  and  naming  his  co-worker.  Will¬ 
iam  Warm,  as  the  real  author  of  the 
propaganda,”  thus  implicating  Dr.  Hosko 
and  his  paper  in  the  plot. 

William  Warm,  who  is  eouaidered  by 
many  to  be  the  father  of  the  idea,  has 
been  referred  to  as  former  editor  of 
Szabadsag.  As  a  matter  of  fact  he  merely 
“filled  in”  on  vacations  this  summer,  and 
prior  to  that  is  said  to  have  suhmitte<l 
articles  advocating  just  such  a  country 
wide  strike  among  .\ustrians  and  Hun¬ 
garians  working  in  munitions  factories. 
These  articles,  however,  were  never  pub¬ 
lished.  according  to  John  Biro,  who  was 
editor  of  the  paper  prior  to  .July  1.5.  Mr. 
Biro  is  preparing  to  publish  a  magazine 
in  the  Hungarian  language  in  Cleveland. 

RETURNED  GOODS  FN'II,. 

An  advertising  campaign,  with  a  view 
toward  abating  the  “returned  goods”  evil 
in  the  department  stores  of  Cleveland  has 
been  launched  by  the  Retail  Merchants 
Board  of  the  Cleveland  Chamber  of  Com¬ 
merce.  The  campaign  will  take  the  form 
of  a  series  of  weekly  advertisements  in  the 
Plain  Dealer  and  Leader  Sunday  editions. 
The  advertisements  will  be  written  in 
editorial  style  by  David  Gibson,  a  well 
known  writer  of  this  city.  These  editor¬ 
ials  will  carry  a  “punch”  that  is  expected 
to  bring  home  to  the  violators  of  the  “sent 
on  approval”,  privilege  the  harm  they  are 
doing,  not  alone  to  the  stores,  but  to 
themselves.  In  addition,  a  one  column 
advertisement  will  be  run  Wednesdays 
in  the  evening  newspapers,  the  Press  and 
the  News.  These  also  will  be  written  by 
Mr.  Gibson,  in  narrative  style. 

One  of  the  biggest  contests  ever  con¬ 
ducted  by  a  newspaper  in  this  part  of  the 
country  closed  last  Saturda.v.  when  prizes 
were  awarded  to  winners  in  the  Plain 
Dealer’s  home  and  vacant  lot  garden  com¬ 
petition.  Elbert  H.  Raker,  publisher  of 
the  Plain  Dealer,  presented  that  news¬ 
paper’s  Clip  to  the  winner.  'The  wide  in¬ 
terest  aroused  by  the  Plain  Dealer  con¬ 
test  is  indicated  by  the  fact  that  a  real 
estate  firm  offered  two  home  sites  as 
prizes  and  the  Guardian  Savings  &  Trust 
Company  donated  $1,500  in  cash.  More 
than  1,000  persons  competed,  and  more 
than  1.50  prizes  were  distributed.  The 
festivities  took  place  at  the  Edgewater 
Park  bathing  pavilion,  where  the  contest¬ 


ants  displayed  the  fruits,  vegetables  and 
flowers  they  had  raised.  Pathe  Freres 
took  motion  pictures  for  the  Animated 
Weekly. 

This  is  a  city  of  newspaper  contests. 
When  one  is  about  to  end,  another  is 
under  way.  The  Press  now  wants  every 
one  of  the  140,000  school  children  to  tell 
what  he  or  she  thinks  are  the  seven 
wonders  of  Cleveland.  Nominal  cash 
prizes  will  be  awarded. 

How  increased  interested  may  be 
aroused  over  the  advertising  in  a  daily 
newspaper  is  shown  by  an  advertising 
puzzle  picture  competition,  in  which  the 
pictures  represented  the  names  of  firms 
who  advertise  in  the  Plain  Dealer.  Among 
17  winners  $100  was  distributed.  Sev¬ 
eral  thoii.sand  competed.  Manager  of  lo 
cal  theatres  were  the  judges. 


CLEVELAND  PERSONALS 

W.  11.  Hook  is  now  the  city  editor  of 
tin*  Press,  having  been  jiromoted  for  spe¬ 
cial  work  he  executed  successfully.  Mr. 
H(H)k  has  been  with  the  Press  and  other 
Scri|)ps-Mcl{ea  jiajiers  for  a  number  of 
years. 

Victor  Slayton,  editorial  writer  of  the 
I>ea<ler.  won  a  gold  medal  for  lieing  the 
liest  all-around  rookie  at  the  citizens’ 
military  instruction  camp  at  Chagrin 
Falls. 

Amos  Parrish  is  the  newest  reporter 
on  the  Plain  Dealer.  He  comes  from 
school,  and  therefore  is  a  “cub.” 

William  Nolle,  formerly  of  the  Akron 
B<“acon  Journal  and  other  new'spapers  in 
northern  Ohio  cities,  has  joined  the  gen¬ 
eral  city  staff  of  the  Press. 

John  Snell,  who  has  been  writing  spe¬ 
cial  sport  topics  for  the  Plain  Dealer, 
has  left  the  sporting  department  to  go 
hack  to  college. 

Winfield  S.  Parr,  market  editor  of  the 
Plain  Dealer,  is  spending  his  vacation  in 
Ashland  County,  Ohio. 

Now  that  the  winter  season  has  start¬ 
ed  at  the  local  theatres,  Charles  Hender¬ 
son.  dramatic  critic  of  the  Plain  Dealer, 
will  give  attention  to  plays  at  home.  He 
ndurned  recently  from  New  York  City. 

Sheldon  H.  Fairbanks,  who  has  been 
in  charge  of  the  wire  department  of  the 
United  Press,  has  been  transferred  to 
the  telegraph  desk  of  the  Press. 

1).  Gara,  editor  of  the  cosmopolitan 
page  of  the  Plain  Dealer,  was  one  of 
the  directors  of  the  Friends  of  Peace 
convention  at  Chicago  last  week. 

Cleveland  is  alKHit  to  lose  one  of  its 
liest  reporters.  Park  Row  has  called,  and 
E.  II.  Griffiths,  who  has  been  the  star 
reiiorler  on  the  Ijcader,  and  who  has  been 
said  to  1k‘  the  best  dressed  young  man 
in  Cleveland,  will  resign  from  that  paper 
to  take  up  free  lance  vyork  in  New  York 
City.  He  also  will  go  to  Boston  and 
Philadelphia,  to  obtain  data  for  a  series 
of  articles  he  plans  to  write  for  maga¬ 
zines.  Mr.  Griffiths  made  a  name  for 
himself  here  with  his  “Guyed  to  Cleve¬ 
land,”  in  whieh  he  told,  in  satirical  style, 
what  and  why  Cleveland  is,  and,  in  a 
subtle  way,  pointed  out  where  it  can  be 
improved. 

CHICAGO  EXAMINER’S  HAT  DAY 


Ten  Thousand  Straws  Give  Way  to  Fall 
and  Winter  Head  Gear. 

The  fall  hat  day  campaign  of  the  Chi¬ 
cago  Examiner  resulted  in  a  rush  on 
Chicago  stores  for  the  latest  in  fall  head 
wear. 

For  a  week  previous  the  Examiner 
ran  editorials  telling  its  readers  that 
Saturday,  September  4,  was  official  fall 
hat  day.  Mayor  William  Hale  Tliomp- 
son  was  interviewed  by  a  representative 
of  the  Examiner  and  the  Mayor  issued 
a  proclamation  declaring  Saturday,  Sep¬ 
tember  4,  Chicago’s  official  fall  hat  day. 

Attention -getters  in  the  form  of  single 
column  cartoons  were  also  used  during 
the  week  in  the  editorial  eolumns.  On 
Saturday.  "September  4,  the  Examiner 
published  large  advertising  for  sixteen 
of  the  leading  hat  stores  in  Chicago,  and 
a  canvass  made  the  Monday  following 
developed  the  fact  that  as  a  result  of 
this  publicity  these  stores  had  sold  over 
ten  thousand  fall  hats.  This  is  particu¬ 
larly-  remarkable  in  view  of  the  fact 
that  last  Saturday  was  one  of  the  warm- 
( st  days  in  the  past  six  weeks. 


BOSTON  HERALD  SOLD 

{Continued  from  page  343.) 

ley,  John  M.  Foley,  Boston;  Celia  Has¬ 
kell,  Henry  Hill  Haskell,  Clarence  f; 
Haskell,  executors  of  the  estate  of  Ed¬ 
win  B.  Haskell,  Boston;  James  H.  Hig¬ 
gins,  Boston;  Henry  L.  Higginson,  C.  A. 
Might,  Henry  S.  Howe,  Robert  L.  O’Brien 
and  F.  De  C.  Sullivan,  Boston. 

Mr.  Plant,  the  real  purchaser  of  the 
Herald,  is  62  years  of  age  and  a  resident 
of  Connecticut.  In  1884  he  became  asso¬ 
ciated  with  the  Plant  system  of  rail¬ 
ways,  and  has  long  been  recognized  as 
the  head  of  the  Plant  Line  of  steam 
ships.  He  is  vice-president  and  a  direct¬ 
or  of  the  Peninsula  and  Occidental 
Steamship  Company,  chairman  of  the 
board  of  directors  of  the  Southern  Ex¬ 
press  Company,  a  director  of  the  New 
Haven  railroad  and  connected  with 
many  corporations.  lie  is  an  enthusi¬ 
astic  yachtsman  and  widely  known  for 
his  philanthropic  works.  He  spends  his 
winters  at  a  fine  estate  in  Florida.  Mr. 
Plant  has  long  been  interested  financial¬ 
ly  in  the  Boston  Herald,  and  is  one  of 
the  largest  holders  of  its  various  securi  ■ 
ties.  He  once  gave  $25,000  to  found  a 
College  for  Women  at  New  London. 

Roy  Atkinson. 


PAPER  COLOR  PROBLEM 

(Continued  from  page  343.) 

In  answer  to  a  question  as  to  whether 
the  dyes  could  be  profitably  manufac¬ 
tured  in  this  country  after  the  resump¬ 
tion  of  peace  Mr.  Stone  said:  “That  is 
a  matter  for  the  United  States  Govern¬ 
ment.  If  it  would  give  us  adequate  pro¬ 
tection  in  the  matter  of  import  duties  it 
could  be  done;  not  otherwise.  At  a 
meeting  of  the  American  Chemical  So¬ 
ciety  in  New  York  last  October  the  ques¬ 
tion  was  discussed  very  fully,  and  the 
decision  was  reached  that,  in  order  to  he 
able  to  make  dyestuffs  and  compete  with 
Germany,  we  ought  to  have  a  specific 
duty  of  seven  and  a  half  cents  a  pound 
on  the  raw  materials  in  addition  to  the 
present  ad  valorem  duty  of  30  per  cent. 
Otherwise  we  cannot  compete  with 
them.” 

When  asked  whether,  in  his  opinion, 
ultramarine  blue  could  be  used  profitably 
Mr.  Stone  shrugged  his  shoulders  aii  i 
said  nothing. 

THE  CASE  OF  ULTRAMARINE  BLUE 

In  order  to  obtain  what  information 
was  available  as  to  the  probable  use  of 
ultramarine  blue  the  question  was  put  to 
Alfred  Haase,  of  the  firm  of  Heller  & 
Merz,  manufacturers  of  dyes,  at  503 
Hudson  street. 

“The  trouble  is,”  said  Mr.  Haase,  “that 
while  ultramarine  blue,  which  is  a  pig¬ 
ment,  is  two  or  three  times  cheaper  than 
aniline  blue,  pound  for  pound,  it  really 
is  about  ten  times  dearer  to  use  for  the 
reason  that  it  is  much  weaker  and  is  not 
nearly  as  soluble  in  water.” 

To  find  out  whether  any  newspaper 
publishers  or  paper  companies  were  pre¬ 
pared  to  brave  the  high  cost  of  the  ultra¬ 
marine  process  in  order  to  have  the  mucli 
prized  white  paper,  the  question  was  put 
to  Charles  Helms,  of  the  Ultramarine 
Company,  at  38  Park  Row. 

“Several  paper  mills  have  taken  the 
matter  up  with  me,”  said  he,  “but  T 
cannot  say  that  any  of  them  have  really 
undertaken  the  production  of  white 
paper  in  that  way.” 

The  prospect,  as  can  he  seen  from  the 
above,  is  not  reassuring.  The  unbleaehed 
paper  is  described  by  all  as  a  dirty  yel¬ 
lowish  gray,  most  unpleasant  to  look 
upon  and  not  attractive  in  any  way. 
Furthermore,  it  is  naturally  much  more 
difficult  to  read  a  newspaper  when  the 
background  instead  of  being  white  to 
form  a  sharp  contrast  with  the  ink  is  a 
faded,  arrayish  yellow. 

Another  factor  which  will  not  be  over¬ 
looked  by  the  newsiiaper  publisher  is  the 
fact  that  the  paper  in  the  ordinary 
newspaper  is  worth  more  than  the  small 
coin  whieh  the  customer  pays  for  it,  and 
it  may  well  be  asked  how'  the  publisher 
can  afford  to  expend  still  more  money 
merely  to  have  that  paper  dyed  to  a 
more  agreeable  color. 


THE  Editor  &  publisher  and  the  journalist 
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Of  New  York 

The  keen  advertiser  has  to  get  a  dollar’s  worth  in  returns  for  his  100  cents. 

No  one  is  quicker  than  the  keen  advertiser  and  merchant  to  winnow  the  non¬ 
producers  from  his  list. 

It  is  then  significant  of  result-producing  when  a  newspaper  reports  month 
after  month  and  year  after  year  continuous  gains  in  its  advertising,  and  when 
those  gains  represent  a  healthy  growth  from  the  offered  goods  of  advertisers 
whose  use  of  one’s  advertising  columns  is  based  on  real  returns. 

Therefore,  let  us  call  your  attention  to  the  August  four-year  record  made 


by  The  Evening  Sun: 

1915 

1914 

1913 

1912 

257,737 

197,599 

189,990 

155,020 

And  let  us  add  another  line  to  show  what  The  Evening  Sun’s  eight  months’ 
totals  (January  1-August  31,  inclusive)  have  been  these  past  four  years,  so  you 
may  realize  that  the  advances  represented  in  the  month’s  figures  above  have 
been  constant  over  a  long  period: 

1915  1914  1913  1912 

3,019,837  2,620,353  2,333,541  1,887,430 

In  this  gain  made  by  The  Evening  Sun,  the  automobile  classification  has 
been  an  element  of  some  importance.  For  instance,  at  this  moment  The  Even¬ 
ing  Sun  leads  all  the  evening  newspapers  in  its  class  in  the  total  of  advertising 
carried  so  far  in  1915.  Furthermore,  it  is  interesting  to  note  that  the  total  dis¬ 
play  advertising  of  automobiles  carried  so  far  this  year  by  the  three  other  even¬ 
ing  newspapers  outside  this  class  is  only  about  five  columns  more  than  The 
Evening  Sun’s  single  total.  In  other  words.  The  Evening  Sun  is  head  and 
shoulders  above  all  the  others  as  an  automobile  advertising  choice. 

To  be  a  real  NEWS  paper  is  the  highest  function  of  any  newspaper. 

Getting  the  news  rapidly,  accurately  and  FIRST ;  presenting  it  intelligently 
for  a  community  of  intellectuals  and  those  who  can  select  and  distinguish ;  of¬ 
fering  furthermore  a  well-balanced  publication  to  appeal  to  the  family  in  every 
way  and  so  put  up  as  never  to  make  impossible  or  unwise  to  bring  a  copy  of  it 
into  the  home — in  short,  a  gentleman’s  and  gentlewoman’s  newspaper.  That 
is  our  estimation  of  The  Evening  Sun.  The  public  by  buying  it  in  ever  increas¬ 
ing  circulation  and  the  advertisers  by  patronizing  it  more  and  more,  in  order  to 
reach  our  growing  public,  do  seem  to  bear  us  out  in  that  view. 

Through  its  membership  in  the  United  Press  The  Evening  Sun  has  had  the 
full  benefit  of  the  enterprise  and  ingenuity  of  the  agency  which  has  outdistanced 
all  competitors  in  the  covering  of  the  Great  War  and  has  given  to  the  news¬ 
paper  reading  public  the  names  of  Keen,  Simms,  Shepherd,  Wood,  Ackerman 
and  others  of  almost  equally  brilliant  achievement. 
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WE  DID  IT  IN  PATERSON! 

IMPORTANT  CONSOUDATION  EFFECTED  IN 
ONE  OF  NEW  JERSEY’S  LARGEST  CITIES, 
HERETOFORE  AN  OVER-NEWSPAPERED 
FIELD.  GUARDIAN  AND  PRESS,  EVENING 
DAIUES,  TO  BE  MERGED.  FORMER  OWNER 
OF  GUARDIAN  TELLS  WHAT  HE  THINKS  OF 
CHARACTER  OF  OUR  SERVICES. 

(Circulation  over  twelve 
thousand  copies  daily) 

THE  PATERSON  GUARDIAN 
Henry  L.  Berdan,  Manager 

Paterson,  N.  J.,  Sept.  H, 

Harwell,  Cannon  &  McCarthy, 

Times  HIdff. 

New  York,  N.  Y. 

(ientlemen: 

The  last  chapter  of  the  Guardian  Printing  &  Publish¬ 
ing  Company -Press-Chronicle  deal  was  consummated  today 
and  Mr.  Curie,  Mr.  Bryant  and  Mr.  Matthews  of  the  Press- 
Chronicle  Company  were  elected  directors  of  the  (luardian 
Printing  and  Publishing  Company,  and  I  wish  to  thank 
your  firm  for  the  businesslike  and  courteous  methods  pur¬ 
sued  in  bringing  about  the  sale  of  the  eontrolling  interests 
of  this  company  to  Mr.  Curie  an<l  his  associates. 

Your  persistence  and  complete  knowledge  of  transae- 
tions  of  this  kind  ultimately  brought  about  the  conclusion 
that  is  satisfactory  to  all  parties  eoncerned. 

Wishing  your  firm  suecess  in  its  various  endeavors,  I 
beg  to  remain. 

Yours  very  truly, 

(Signed)  HENRY  L.  BERDAN, 

Manager. 

WHAT  WE  HAVE  ACCOMPLISHED  IN 
PATERSON  AND  ELSEWHERE  WE  CAN  EFFECT 
IN  ALMOST  ANY  OTHER  FIELD.  CONSULT  US. 


HARWELL,  CANNON  &  McCARTHY 

Newtpaper  and  Magazine  Propertiet 

Times  Bldg.,  New  York. 


ALL  GREAT  MERCHANTS  USE 

WINDOW  DISPLAYS 

ARE  YOU  MAKING  BEST  USE 

OF  YOUR  WINDOWS? 


I 


THIS  ELECTRIC  BULLETIN  CAN  NOW  BE  LEASED  AT  SMALL 
MONTHLY  RENTAL 

NATIONAL  ELECTRIC  BULLETIN  CORPORATION 

New  York  City 


CHICAGO  HAPPENINGS 


Aiulersuii  Pace  Numinuleii  for  President 
of  the  .4dvertising  Association  Henry 
L.  Brantl  Rejected  for  Admission  to 
the  I'nion  League-  Durkin,  Herald's 
Dffice  B<»y,  Has  an  Anniversary. 
('iiUAtio,  Sepiciiilier  ITi. — .Undersoil 
Pace  has  been  iioiiiiiiated  for  president 
of  the  Advertisin<r  Association  of  Chi¬ 
cago.  The  ticket  whieh  he  heads  will  be 
installed  in  HIKT  .Mr.  Paee  has  long 
been  a  man  of  alfairs  in  Chicago,  lie  is 
secretary  of  the  I’roduee  Terminal  ('-or- 
))oration  and  formerly  was  industrial 
eominissioner  of  the  ('hicago  Assoeiation 
of  ('t)ininerce.  He  has  been  an  advertis¬ 
ing  man  with  a  big  ‘‘product.” 

The  association  went  back  to  the  good 
old  town  meeting  of  New  England  for 
tlie  method  by  which  it  nominated  next 
year's  oHicers.  A  jiarty  caucus  was  held 
in  the  rooms  of  the  association  and 
without  preliminary  Seth  Brown,  ns 
chairman,  called  for  nominations  from 
the  floor.  Any  one  who  chose  could 
[iresent  a  candidate.  The  others  on  the 
ticket  besides  Mr.  Pace  are: 

THK  PKOPOSED  OKKICEKS. 

First  vice-president,  Hugh  Brennan,  of 
the  Brennan  Advertising  .Agency;  second 
vice-president,  F.  A.  Farrar,  advertising 
manager,  Adams  &  Kiting  Co.;  third 
vice-j)resi(lent,  Walt  Blocser,  advertising 
department,  the  Tribune;  linancial  sec¬ 
retary,  .).  C.  McClure,  owner  Christy 
lA*tter  Service;  treasurer,  Kobert  \V. 
Virtue,  vice-president  Charles  Eddy  & 

( 'ompaiiy. 

These  direidors  were  nominated:  Peter 
S.  Lainhros,  editor  Creek  Star;  Arnold 
Joerns,  Cook  &  Joerns,  advertising 
agents,  and  Frank  Mitchell,  vice-presi¬ 
dent  Ceresit  VVaterprooliiig  Company. 

Considerable  stir  has  l>een  occasioned 
by  the  publication  of  the  report  that 
Horace  L.  Brand,  president  of  the  Illi¬ 
nois  Publishing  Company,  has  been 
barred  from  the  exclusive  Union  League 
Clnh  l)ecaii8e  of  what  its  members  con¬ 
sider  the  un-.American  utterances  in  the 
Illinois  Staats  Zeitung,  of  which  he  is 
the  editor. 

Mr.  Brand’s  ai>plication  for  member¬ 
ship  has  been  withdrawn  and  returned 
to  his  sponsors.  His  name,  which  was 
posted  on  tlie  club  bulletin  board  for 
several  weeks,  has  suddenly  been  re¬ 
moved.  Mr.  Brand  refuses  to  discuss  the 
case,  and  Union  Ix'ague  Club  members 
are  equally  reticent.  (.)iie  member,  whose 
name  is  withheld,  made  this  statement, 
however: 

“Wc  ladicve  .Mr.  Brand  eminently 
(jualiticd  for  inemlwrship  e.xccpt  for  his 
pro-Ccrnian  utterances.  'I’licse  wc  con¬ 
sider  uiincntral  and  nn-.Vinerican,  esi)eci- 
ally  his  hitter  attacks  on  the  adminis¬ 
tration.” 

This  is  Ihc  motto  of  the  Union 
League  Clnh: 

“M'elcome  to  loyal  hearts.  We  join 
ourselves  to  no  jiarty  which  does  not 
carry  the  flag  and  keep  step  to  the 
music  of  the  Union.” 

.MU.  sciiott’s  .new  post. 

Henry  Scliott,  i)rcsidciit  of  the  Ferry- 
Henly-S<‘hott  .Advertising  Agency,  of 
Kansas  City,  will  retire  from  that  firm 
on  October  1  to  lK‘come  publicity  director 
for  Montgomery  Ward  &  Co.  He  will 
have  charge  of  catalogups  and  advertis¬ 
ing.  Mr.  S<'hott  entered  the  advertising 
field  four  years  ago  when  he  left  the 
Kansas  City  Star,  where  he  was  night 
editor  in  charge  of  the  Times,  tlic  morn¬ 
ing  (slition.  Mr.  Schott  was  in  the  edi¬ 
torial  end  of  tlie  newspaper  hnsiness 
for  twenty  years. 

Wislncsday  last  marked  the  twentieth 
anniversary  on  the  Tribune  for  James 
.Aloysins  Durkin,  friend  of  the  great  and 
the  world’s  most  eminent  office  Ixiy.  It 
has  lieen  said,  and  with  much  room  for 
truth,  that  ‘‘Durk”  knows  more  famous 
editors  by  tlicir  first  names  than  any 
one  else  in  the  United  States,  the  reason 
iH'ing  that  Durk  never  “misters”  any- 
iKsly.  Durk  was  chasing  copy  on  the 
Tribune  when  James  Keeley,  now  iinh- 
lisher  of  the  Herald,  came  there  as  a 
police  rejiorter.  Managing  Editor  Ed¬ 
ward  S.  Beck  and  several  other  execu¬ 


tives  of  the  Tiihniie  and  of  other  Chi¬ 
cago  papers  weer  “on  the  street"  when 
Durkin  made  their  acquaintance.  Dur¬ 
kin’s  duties  have  grown  with  his  years 
on  the  paper,  hut  his  title  remains  the 
same,  and  at  his  request. 

“D'ynh  think  I’m  goiii’  to  giv  up  the 
moniker  of  the  greatest  oHiee  Ijoy  fer 
file  calliHl  a  tiooh  reporter  f”  he  argues 
with  force  when  the  question  is  put. 

Durkin  siiperiiitends  the  picture 
chasing  generally  on  the  big  stories  and 
is  responsible  for  the  cubs  on  minor  as¬ 
signments.  His  lack  of  what  some  might 
term  consideration  for  journalists  of 
dignity  and  position  has  been  noted  in 
the  recital  of  many  incidents.  This  one 
can  be  vouched  for.  Once  Mr.  Keeley 
sent  Durkin  to  London  on  an  assign¬ 
ment.  There  he  met  Ixird  NorthclilTe. 
On  his  lordship’s  last  visit  to  Chicago, 
two  years  ago,  he  called  at  the  Tribune 
office  with  Mr.  Keeley.  Durk  spied  him. 

“Why,  howdy,  lord,  Itowdy,”  Jim 
called  out  clear  across  tlie  local  room, 
“How’s  things  on  the  otlier  side?  I’ntter 
there!  Putter  there!” 

Durkin  advanced  holding  out  his  hand. 
Northcliffe  took  it  and  smiled.  For  he 
remembered  “Durk.”  Everybody  does. 

MOKE  VAl.UAin.E  THA.N  A  CIIUIK. 

Publicity  in  the  newspapers  is  more 
valuable  than  a  high  salaried  choir,  Her- 
liert  F.  Smith,  assistant  editor  of  the 
Continent,  a  Presbyterian  weekly  publi¬ 
cation,  told  the  meinlH'rs  of  the  Presby¬ 
terian  Ministers’  Association  the  other 
ilay. 

“(iet  acquainted  with  the  editors  and 
reporters  on  the  papers,”  advised  Mr. 
Smith.  “Get  the  religious  news  in  the 
newspapers;  try  to  get  the  editors  and 
reporters  to  gather  and  print  more  up¬ 
lift  stories  and  less  crime  stories.  I’d 
rather  lire  the  choir  and  get  newspapci 
publicity.” 

Makquis  James. 

N.  Y.  WORLD’S  DISCLOSURES 


Cause  the  Recall  of  the  Austrian  Am¬ 
bassador  to  Be  Requested  by  U.  S. 

The  New  York  World  lias  achieved 
world-wide  prominence,  of  late,  by  rea¬ 
son  of  its  exclusive  publicatiou  of  facts 
of  high  importance  relative  to  German 
and  Austro-Hungarian  activities  in  this 
country,  of  various  sorts. 

In  the  Sunday  World  of  September  5 
there  was  published  a  cable  dispatch  to 
the  World,  from  its  Ixindon  office,  of 
such  a  nature  that  three  days  later  Sec¬ 
retary  Lansing  instructed  Ambassador 
Penfield,  in  Vienna,  to  ask  that  the  Aus¬ 
trian  ambassador  be  recalled. 

Janies  J.  Arcliiliald,  bearer  of  the  dis¬ 
patches  of  the  Aiislrian  Ambassador, 
whose  arrest  in  Lindou  brought  about 
the  ahove-indicated  damaging  disclosures, 
has  been  turned  hack,  and  is  expected  to 
reach  New  York  either  late  today,  or  to¬ 
morrow.  There  are  conflicting  reports 
as  to  the  likc|ili(M)(l  of  his  arrest  by  the 
Federal  antlioritics. 

Tlie  AVorld  of  Septeinln'r  l.Y  piiblislicil 
a  dipast(‘h  from  Detroit  alleging  that  the 
Austrian  Ambassador  had  been  subsidiz¬ 
ing  the  “hyphenated  press;”  that  eleven 
foreign-language  papers  in  the  Middle 
West  were  paid  and  controlled  by  agents 
for  the  purpose  of  making  assaults  upon 
the  Wil.son  administration;  and  that  the 
Sayville  (L.  1.)  wireless  station  had  siip- 
Iilietl  “news”  to  fit  the  individual  lean¬ 
ings  of  the  readers  of  the  eleven  sheets. 

The  World  specified,  as  the  agents  of 
Ambassador  Dninlia,  two  secret  agents 
named  Arthur  AValcnty  Ilausner  and  Dr. 
Felix  Mlynarski.  The  newspapers  men¬ 
tioned  by  name  in  the  World  are  these: 
Bh'z  Bozy  (Scourge  of  G<k1),  a  (Jiicago 
weekly;  I’olonia,  a  I’olish  daily  of  (Jeve- 
land  :  Kwryer  Codzienny  (Daily  Courier), 
of  Cleveland,  uow  extinct;  Szabadsag 
(Liberty),  a  Hungarian  daily  of  (Cleve¬ 
land;  Dziennik  Polski  (Polish  News),  a 
daily  of  Detroit. 

Later  information,  pnlilisluHl  by  The 
World,  is  to  the  effei-t  that  the  two 
secret  agents  of  the  Austrian  Govern¬ 
ment  not  only  sought  to  subvert  the  for¬ 
eign  language  of  the  nation  to  Austrian 
ends,  hut  also  to  gain  control  of  the 
Polish  National  Alliance,  with  its  treas¬ 
ury  of  more  than  $’2, 500, (MM). 
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The  Sale  of  the 
Boston  Herald 

The  Boston  Herald  was  purchased  on  September 
14,  by  Mr.  Morton  F.  Plant  and  other  holders  of  se¬ 
curities  of  Boston  Herald,  Inc.  The  price  paid  was 
$1,800,000.  There  is  no  change  in  management, 
Mr.  R.  L.  O’Brien  continuing  in  control  of  News  and 
Editorial  policies,  and  the  business  management  con¬ 
tinuing  under  the  direction  of  Mr.  James  H.  Higgins. 
The  operating  staff  remains  unchanged.  All  valid 
claims  of  unsecured  creditors  of  Boston  Herald,  Inc., 
are  assumed  by  the  new  company  which  has  been 
formed. 

By  this  sale  a  reorganization  is  effected  which 
puts  the  ownership  of  The  Herald  properties  in  excep¬ 
tionally  strong  hands  and  assures  their  ample  financing 
for  all  future  needs. 

The  daily  net  paid  circulation  of  The  Herald  exceeds 
167,000;  the  Sunday  exceeds  100,000.  Both  are  larger  this 
month  than  they  were  in  September,  1914.  August  circu¬ 
lation  receipts  were  the  largest  in  the  history  of  The  Herald. 
More  display  advertising  was  printed  last  month  than  in 
any  other  August  in  the  history  of  the  paper.  For  the  first 
eight  months  of  this  year  The  Herald  is  the  only  Boston 
newspaper  to  gain  over  the  same  months  of  1914  in  local 
advertising — and  this  despite  a  higher  local  rate  per  line  per 
thousand  circulation  than  any  of  the  other  Boston  papers. 

The  Herald  s  a  member  of  the  Audit  Bureau  of  Circu¬ 
lations. 


Eastern  Representatives 
S.  C.  Beckwith  Special  Agency 


Western  Representatives 
G.  Logan  Payne  Co. 
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PENNSYLVANIA,  NEW  JERSEY  AND  DELAW 

ADVERTISERS  OFFERS  Gi 


By  Richard  A.  Foley’ 


There  are  several  great  markets  in  this 
territory  and  we  find  it  more  convenient 
to  cover  these  centres  in  separate  articles. 
This  plan  provides  an  opportunity  to  go  into 
greater  detail,  giving  the  information  sought 
by  advertisers  and  advertising  agents. 


In  writing  about  the  great  cities  of  this  terri¬ 
tory  we  shall  gather  and  present  the  vital  sta¬ 
tistics  that  show  their  wealth  and  business, — a 
reliable  gauge  by  which  advertisers  can  meas¬ 
ure  the  probable  volume  of  sales  to  be  made. 


The  Commercial  strength  of  any  commu¬ 
nity  is  measured  by  its 

Financial  Position 
Industrial  Development 
Density  of  Population 
Distributing  Facilities 


Sometime  ago  the  Pittsburg  Industrial  De¬ 
velopment  Commission  analyzed  the  Financial 
Position  of  Pittsburg.  It  proved  that  Pittsburg 
is  the  strongest  banking  city  in  America  in  re¬ 
lation  of  capital  and  surplus  to  gross  deposits; 
the  second  city  in  capital  and  undivided  profits; 
and  the  third  city  in  deposits.  At  the  same  time 
the  Commission  brought  to  light  other  facts 
that  should  be  in  the  hands  of  every  manufac¬ 
turer  and  advertiser  who  seeks  a  wider  market 
for  his  product. 


Very  few  of  Pittsburg’s  oldest  inhabitants 
can  define  the  city  limits. 


[7 he  following  newspapers^  each  prominent  in 
Pennsylvania 


-Rate- 


Circulation 

2,500  1 

10,0001 

Wilk 

Allentown  Call  (M)  . 

,  16,753 

.025 

.0171 

Allentown  Chronicle  &  News  (E) . 

.  7,142 

.0178 

.0107 

fPopi 

Allentown  City  Item  &  Democrat  (EM) . . 

.  10,359 

.015 

.015 

Altoona  Times  (M) . 

.  13,817 

.025 

.02 

Chester  Times  &  Republican  (EM)  . 

.  14,763 

.0335 

.0218 

Connellsville  Courier  (E) . 

.  6,605 

.0143 

.0122 

Asbi 

Easton  Free  Press  (E) . 

.  11,491 

.0214 

.0214 

Atla 

Erie  Dispatch  (MS) . 

.  11,095 

.03 

.0225 

Elizi 

Erie  Herald  (ES)  . 

.  10,228 

.0171 

.0143 

Jersi 

Erie  Times  (E) . 

.  22,617 

.04 

.04 

New 

Harrisburg  Telegraph  (E) . 

.  21,707 

.03 

.03 

New 

Johnstown  Leader  (E)  . 

.  7,064 

.0214 

.0142 

A  civC 

Lancaster  New  Era  (E) . . 

.  9,144 

.0208 

.0208 

Pate 

New  Castle  News  (E) . 

.  8,636 

.0178 

.0128' 

Pert 

Norristown  Times  (E)  . 

.  6,997 

.0178 

.0143 

Plaii 

Philadelphia  North  American  (MS) . 

.173,785 

.25 

.25 

Trei 

Philadelphia  Press  (M)  . 

.  72,738 

.165 

.15 

Philadelphia  Press  (S)  . 

.  157,908 

.25 

.25 

Philadelphia  Record  (M) . 

.166,100 

.25 

.25 

Philadelphia  Record  (S)  . 

.127,845 

.25 

.25 

Philadelphia  Telegraph  (E)  . 

.118,255 

.175 

.15 

Pittsburg  Leader  (E) . 

.  81,942 

.08 

.08 

Wil 

Pittsburgh  Post  &  Sun  (S  and  E  combined) 

.125,899 

.14 

.14 

Pittsburgh  Post  &  Sun  (M  and  E  combined) 

.  100,884 

.12 

.12 

Pittsburgh  Dispatch  (M)  . 

.  61,796 

.12 

.08 

Pittsburgh  Dispatch  (S)  . 

**69,337 

.19 

.14 

*Gc 

Pittsburgh  Press  (E  and  S)  . 

.116,011 

.13 

.10 

Pottsville  Journal  (E) . 

.  8,850 

.0142 

.0142 

»Ott 

Scranton  Republican  (M)  . 

**40,500 

.06 

.05 

Scranton  Times  (E)  . 

.  35,334 

.05 

.05 

Per 

South  Bethlehem  Globe  (E) . 

.  7,316 

.0214 

.0178 

Ne^ 

Washington  Observer  &  Reporter  (ME) 

*14,443 

.025 

.025 

Del 

West  Chester  Local  News  (E) . 

.  12,650 

.03 

.03 

Each  great  new  enterprise  has  meant  (and 
means)  the  founding  of  a  new  community  on 
the  outskirts  of  Pittsburg. 


Not  long  ago  a  large  steel  company  re¬ 
quired  greater  capacity.  Consequently,  addi¬ 
tional  mills  were  erected  and  a  new  town  was 
started  and  houses  provided  for  25,000  people. 


Twenty-four  leading  magazines  have  a  circulation  in  these  th 
basis  of  approximately  $7.60  per  line.  One-ninth  of  the  po 

Forty-Six  daily  newspapers  with  a  circulation  of  l,862,87f 
the  cost  of  the  magazines,  reaching  the  homes  of  the  people  ^ 
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AWARE— THE  GREAT  EIELD 
GOLDEN  OPPORTUNITIES 


FOR  GENERAL 


nt  in  its  own  fields  have  purchased  this  spaced 
Pennsylvania  (Continued.) 


r- - ^ 

'ate - ^ 

Circulation 

2,500  1 

10,000  1 

Wilkes-Barre  Times-Leader  (E) . 

. ...  18,824 

.035 

.025' 

Total . 

.  .1,688,835 

2.7025 

2.4591 

r  Population,  8,245,967. 

New  Jersey 

- Rate - 

Circulation 

2,500  1 

10,000  1 

Asbury  Park  Press . 

. . .  **8,000 

.02 

0142 

Atlantic  City  Review . 

. . .  6,521 

.025 

.02 

Elizabeth  Journal  (E) . 

...  12,292 

.0286 

.0214 

Jersey  City  Journal  (E) . 

...  22,324 

.06 

.06 

Newark  Eagle  (M)  . 

...  21,499 

.07 

.05 

Newark  Evening  Star  (E) . 

...  42,011 

.09 

.07 

Paterson  Chronicle  (S)  . 

. .  .**6,818 

.025 

.0214 

Paterson  Morning  Call  . 

...  11,715 

.0357 

.025 

Paterson  Press  (E)  . 

. .  .**4,876 

.0178 

.0142 

i^erth  Amboy  News  (E) . 

. . .  6,019 

.0157 

.0121 

Plainfield  Courier  (E)  . 

. . .  5,688 

.0124 

.0157 

Trenton  State  Gazette  (M) . 

_  10,626 

.025 

.02 

Total . 

. . . .  158,889 

.4252 

.3440 

.  Population,  2,815,663. 

Delaware 

/■ - Rate - N 

Circulation 

2,500  1 

10,000  1 

Wilmington  Journal  (E)  . 

.  .***15,154 

.025 

.02 

Total . 

....  15,154 

.025 

.02 

Population,  209,817. 

^♦Government  statement,  1914. 

♦♦Publishers’  statements. 

♦**A.  B.  C. 

^  Other  ratings  Government  statements,  April,  1915. 

- 

-Rate - ^ 

Population 

Circulation 

2,500  1 

10,000  1 

Pennsylvania .  8,245,967 

1,688,835 

2.7025 

2.4591 

New  Jersey  .  2,815,663 

158,889 

.4252 

.3440 

Delaware  .  209,817 

15,154 

.025 

.02 

Total....  11, 27 1,447 

1,862,878 

3.1527 

2.8231 

jse  three  states  of  1,668,771  and 

a  combined  line  on  pro  rata 

the  population  of  the  United  States  is  in  these  three  states. 

362,878  you  can  buy  at  a  rate  of  2.8231,  less  than  one-half 
>eople  who  purchase  more  than  one-ninth  of  your  products. 


Such  outlying  communities,  numbering 
sixty-three,  comprise  the  Pittsburg  Metropoli¬ 
tan  District  which  covers  a  radius  of  approxi¬ 
mately  ten  miles.  Other  communities,  dense  in 
population  and  important  in  manufacturing, 
fringe  this  ten  mile  circle.  They  are  Wood- 
lawn,  Ambridge,  Aliquippa,  Monessen,  Donora, 
Beaver  Falls,  Rochester,  New  Brighton,  New 
Kensington  and  a  score  of  other  communities. 
These  are  really  part  and  parcel  of  Metropoli¬ 
tan  Pittsburg,  although  outside  the  ten  mile 
limit.  Such  density  of  population,  especially 
when  the  per  capita  bank  deposits  of  $786.74 
is  considered,  affords  exceptional  opportunities 
for  sales  development.  With  such  deposits, 
Pittsburg  far  exceeds  New  York  in  the  indi¬ 
vidual  average  of  wealth,  and,  with  one  excep¬ 
tion,  stands  first  among  American  cities. 

A  glance  at  the  total  annually  paid  in  salaries 
and  wages  will  give  an  adequate  idea  of  the 
tremendous  buying  power  of  the  people  of  Pitts¬ 
burg  and  vicinity: 

.  Salaries:  Wages: 

$24,934,082  $90,115,842 

In  1910,  Pittsburg  manufacturers’  personal 
taxation  was  almost  nil.  In  1911  it  was  made 
nil  by  the  complete  removal  of  the  tax  on 
machinery. 

Thus  Pittsburg  is  the  only  big  American 
city  that  offers  such  encouragement  to  manu¬ 
facturers.  Which  means  that  Pittsburg  takes 
first  rank  in  attracting  skilled  labor. 

And  skilled  labor  is  the  kind  that  owns  its 
own  home,  pays  its  bills  promptly  and  buys  lux¬ 
uries  as  well  as  necessities. 

Pittsburg  has  the  people.  Pittsburg  has 
work  to  keep  their  *^hands  busy”  and  their 
“pockeU  full.” 

Pittsburg  people  have  the  money  and  if  you 
have  the  right  product,  at  a  fair  price  and  pre¬ 
sent  it  in  a  right  manner,  advertisingly,  you  will 
secure  a  good  share  of  this  vast  market. 


'7^' 
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New  York,  Saturday,  September  18,  1915 

THE  ADVERTISER  WANTS  FACTS 
The  business  man  of  today  wants  facts  rather  than 
generalities  when  he  talks  with  a  puhlislier  or  his 
representative  alK)Ut  his  newspaper  as  an  advertis¬ 
ing  iiierliiiiii.  He  is  no  longer  satisfied  with  such 
statements  as  "we  have  a  larger  eireiilation  than  any 
of  our  rivals,”  "we  reach  the  best  families  in  our  ter- 
rittfry,”  or,  if  it  is  a  trade  or  class  pajaT,  "our  suh- 
serils*rs  include  the  very  jHH»ple  la-fore  whom  you 
want  to  pr<“sent  your  projamition.’’ 

What  he  wants  to  know  is  the  exact  circulation 
and  its  chara<-ter,  by  whom  your  paia*r  is  read,  their 
buying  <-apaeity,  what  the  chances  are  that  the  money 
siM-nt  on  it  will  bring  .satisfactory  returns.  In  other 
w«»rds,  he  wants  to  la*  eonvinctsl  that  the  iiUKliiim 
|aiss«-sses  real  value  from  an  advertising  view|a>int. 

The  truth  of  the  alaive  was  em|diasi/.ed  in  this  otli<-e 
this  week  when  W. -H.  Sullivan,  of  the  Southern  I’lih- 
lishers'  .\ss<K'iation,  calhal  and  asktal  the  jirivilege  of 
examining  the  subscription  list  of  Tiik  Kditok  ami 
I’l^BLlNiiKK  in  order  that  he  might  satisfy  himself  as 
to  the  ilesirability  of  this  newspaper  in  approaching 
the  leailing  spar-e  buyers  of  the  country  in  a  publicity 
campaign  to  Is-  laum-ln-d  by  his  ass<M-iation.  He  han- 
dle<l  every  one  of  the  subscription  cards,  noted  the 
names  and  address«‘s  of  ea«'h  and  the  dates  when  the 
subscriptions  began.  He  spent  some  hours  in  the 
examination,  and  after  expressing  his  surprise  and 
gratification  at  the  iitiinls-r  and  high  character  of  our 
readers  contracterl  for  a  year’s  advertising. 

Nothing  pleases  an  hoiu-st  publisher  of  a  gissl 
merlium  so  much  as  to  have  his  advertisers  thoroughly 
.satisfied,  that  they  are  getting  what  they  pay  for.  In 
the  case  of  Tiik  Kditok  and  I‘i'iu.I8iikk  they  know 
they  are  not  buying  a  pig  in  a  isike,  but  the  real  thing. 


THE  “SURVEY”  OF  THE  TRENTON  (N.  J.)  TIMES 

Whatever  is  worth  doing  at  all  is  worth  doing  well. 
We  don’t  put  that  sentence  in  quotation  marks  any 
iiKire  than  we  should  iiiit  one  of  the  Ten  (’ommaud- 
meiits  in  quotation  marks. 

In  fact,  though  the  phram-  is  suftieiently  <ild.  from 
a  verlial  standisiint,  its  iierformance  is  so  exceptional 
that  there  is  always  the  sensation  of  a  new  discovery 
when  any  man  stands  upon  his  “|ieak  in  Darien”  and 
takes  cognisance  of  something  that  has  lieen  su¬ 
premely  well  done. 

We  are  moved  to  these  remarks  because  of  the  lOD- 


page  "Survey  of  Tn-nton,  New  .lersi-y,”  that  has  just 
Im-cii  sent  to  us,  issneil  by  the  Trenton  Kveliing  Times 
umler  the  direction  of  the  business  manager  of  that  ex¬ 
cellent  paiier.  Dwell  Mtsm,  .Ir. 

.Mr.  .MiHtu’s  iilea  was  to  state  the  facts  alsiiit  the 
City  of  Trenton,  and  alsiiit  the  Times,  in  such  a  way 
as  to  influence  advertisers  and  advertising  agents  to 
place  additional  advertising  orders  u|K>n  the  infonna- 
tion  given.  This  could  have  been  done  in  a  common- 
lilaci*  way,  and  .vet  with  a  certain  amount  of  effective¬ 
ness.  Hut  Mr.  .Misin’s  way  was  not  the  commonplace 
way.  He  put  his  “Survey”  in  the  form  of  a  tough 
pa|H-r  cover,  of  letter  size,  and  in  it  he  laid  100  loose 
sheets — to  which  he  is  to  add  items  from  time  to  time. 
He  tells  in  the  lOO  sheets  why  national  advertisers 
us<*  the  Times ;  exploits  New  .Jersey  ns  a  great  manu¬ 
facturing  State  and  a  market  ganlen  for  10,000,000 
lieople;  tells  of  Trenton’s  industries,  its  eiiucatioual 
activities,  its  religious,  s<K-ial  and  cluh  life;  classifies 
its  ston-s;  shows,  by  a  map,  its  suburban  zone;  in¬ 
forms  as  to  steam  roads  and  trolley  lines;  deals  with 
bank  deisisits.  historical  matters,  city  government  and 
growth.  Then  he  takes  up  the  Times  itself ;  discusses 
the  general  hs-al  uewsiiaper  situation  ;  out-of-town  and 
magazine  cin-ulations ;  the  Times  jMilicies  of  various 
sorts;  advertising  re<-ords  (hsinl  and  foreign),  etc., 
etc. 

This  “Survey”  is  so  exceptionally  well  done  that  it 
will  prove  a  revelation  to  every  newspaiier  publisher 
who  may  be  able  to  obtain  a  <-opy.  Even  to  tbe  news¬ 
paiier  man  in  a  big  <-ity  it  will  be  of  much  value;  while 
to  tluise  in  cities  of  medium  size  it  should  prove  a 
“go-thou-and-do-likewise”  proisisition  of  rare  sugges- 
t  iveiiess. 

T'hese  are  the  days  when,  more  than  ever  before, 
space-bu.vers  want  to  know  not  merely  a  newspaper’s 
total  circulation  but  its  ipiality — analyzed  to  the 
limit,  geographically  and  swially.  The  Trenton  Times 
“Survey”  iloes  this  s<i  extremely  well  that  it  should 
1m>  taken  as  a  model. 

Thk  Kditok  and  I’iiblisiikr  is  now  engaged  in  pro¬ 
curing  similar  data  from  2i>0  of  the  important  trade 
centers  of  this  country.  It  will  make  worth-while 
reading  in  due  time. 


WHArS  THE  ANSWER? 

(iridley  .Vdams  is  advertising  manager  of  th*‘ 
Stewart-Waruer  Sjieedometer  Corporation,  of  Chi¬ 
cago. 

Ilerls-rt  Hunt  is  editor  of  the  Tacoma  (Wash.) 
Xews. 

Not  long  ago  Mr.  .Adams  approached  Mr.  Hunt 
with  a  "free  publicity”  projMisition.  The  latter 
didn’t  like  it,  and  saiil  so-  -wrote  to  this  paper  alsiiit 
it,  ill  fact;  and  we  printed  the  letter. 

Now  .Mr.  Hunt  sends  us  a  letter  addressed  to  him 
by  Mr.  .-Vdams  in  which  the  latter  uses  the  following 
words: 

"I  am  also  sorry  to  note  that  by  having  sent  your 
letter  to  TiiK  Editor  and  I’i  blisiier,  New  York, 
.voiir  name  goes  on  a  list  on  which  it  has  never  yet 
app«*are<l,  and  which  list  is  kept  on  tile  for  certain 
purposes  by  those  interested  in  a  certain  organiza¬ 
tion.” 

The  question  very  naturally  arises,  What  does  Mr. 
.Adams  mean  by  this  sort  of  talk?  If  it  means 
nothing  ill  particular,  it  is  silly.  If  it  means  any¬ 
thing  substantial,  it  is  serious. 

What  is  the  “certain  organization”  that  “keeps  a 
li.st  on  file”  for  “certain  purposes”? 

(iridley  Adams,  the  query  is  fairly  up  to  you. 
What’s  the  answer? 


.According  to  an  official  report,  the  Sta-iety  for  the 
Electrical  Development,  Inc.,  is  at  present  engaged 
in  an  endeavor  to  foist  u|Min  the  newspapers  and  the 
public  another  of  those  free  publicity  grabbing 
si'liemes  that  have  ber-ome  so  popular  with  big  manu¬ 
facturing,  industrial  or  agricultural  interests.  It  is 
calh-d  “Electrical  Prosperity  Week,”  and  is  to  be  ob- 
servi-d  all  over  the  country,  its  promoters  hop<‘,  No¬ 
vember  2!>  to  December  4.  ITie  scheme  la-longs  to  the 
same  category  as  Apple  Day,  Orange  Day,  Raisin  Day, 
Straw  Hat  Day,  Paint  and  Clean  Up  Week.  Tlie 
promoters  of  each  of  these  “days”  or  “weeks”  en¬ 


deavor  to  stir  up  interest  in  their  products  so  that 
large  sales  may  follow  at  the  least  possible  expendi¬ 
ture  of  money.  Under  various  pretences  they  secun- 
or  attempt  to  s«-*-ure  the  co-operation  of  women’s 
clubs,  and  other  sis-ial  and  civic  orgaiiizations  in 
IsMisting  their  game.  If  skilfully  engineered  some  if 
not  all  of  the  m-wspapers  fall  for  the  scheme  and  give 
columns  of  space  to  it  under  the  impression  that  they 
are  rendering  a  public  st-rvice,  forgetting  in  the 
meantime  that  they  are  being  "worked”  to  their  own 
financial  disadvantage.  If  the  Society  for  Electrical  De¬ 
velopment  wants  profitable  publicity  why  doesn’t  it 
imj’  for  it  in  the  usual  way’?  The  advertising  columns 
of  the  newspap<-rs  are  the  market  place  of  the  world. 
Money  spent  in  them  gets  you  what  you  want  at 
ridiculously  low  cost. 


JACKSON’S  ALONG  THE  ROW 

KKillT  IIAKINU  SCKIBKS. 

.Vt  least  eight  newspaper  men  in  various  towns 
seem  to  be  pretty  sure  of  holding  their  jobs,  for  they 
went  and  got  married  last  week.  From  news  to  noose, 
as  it  were. 


TKIKD  AND  TRUK  KKMKDY. 

If  your  business  has  that  tired  feeling,  dose  it 
with  printers’  ink — and  don’t  be  afraid  of  an  overdose. 


PERFECTLY  CLEAR. 

"He  was  a  Lobster  rewrite  man,  then  he  worked 
on  the  la-inon,  and  from  there  went  to  tbe  Bulldog.” 
This  may  sound  strange  to  the  average  citizen,  but 
it’s  plain  language  along  tbe  Row. 


SURE  THINO. 

Tbe  <-ou|Hin  is  out 
To  get  the  maziima. 
Everyone  paid  for 
By  the  ismsiimer. 

(let  them  free’?  Nay — Nay — Nay. 
Coupons  aren’t  built  that  way. 


DAY  AND  NKillT  SERVICE. 

It’s  always  press  time  in  a  subway  train. 


END  OF  THE  SEASON. 

The  baseball  writer  .soon  will  bear — 
The  City  Desk  Head  say: 

"You’ll  cover  for  us,  Mr.  Smith, 

Tbe  West  Side  Court  today.” 


TO  X.  Y.  Z. 

If  you  think  your  boy  has  a  taste  for  writing,  you 
might  let  him  study  journalism.  There  are  other 
callings,  however,  which  pay  far  better.  Two  gentle¬ 
men  named  McFarland  and  tJihbons  made  motions  at 
ea<-b  other  for  half  an  hour  at  Coney  Island  a  few 
/lights  ago,  for  which  they  split  Some  news¬ 

paper  men  we  know  do  not  rei-eive  ns  much  ns  this 
in  a  year,  and  work  eight  hours  a  day  at  that.  How 
is  your  Imy’s  leg  development  and  arm  niuseles’?  Be 
careful  not  to  spoil  his  career  by  a  wrong  sle;). 

Du  the  level,  the  sight  of  the  old  dismantled  Sun 
building  makes  one  feel  sad.  (Gradually  the  (dd  Row 
is  changing.  Hone  the  Herald,  Mail,  Sun,  Times, 
Staatz-Zeitung  and  Advertiser  to  new  quarters.  Gone 
the  Daily  News  to  oblivion.  Gone  a  lot  of  the  ho.vs. 
Yes.  a  fellow  can  feel  sad  now  and  again  even  on  the 
Row. 

PLAY  »X)K  SAFETY. 

Be  goiKl  friends  with  the  offii-e  Imy. 

It  pays  beyond  a  doubt; 

For  when  a  tank  comes  up  to  toueh 
He’ll  say  that  you  are  out. 


FROM  THE  SKINNERNVII.LE  SHl.NAL. 

“A  suspicious-looking  (leriuan  was  seen  in  our  town 
Wwlne.sday  which  gave  birth  to  the  rumor  that  he 
was  ail  agent  of  the  Imiierial  Goverumenl,  .sent  here 
to  buy  up  the  Signal  in  the  interests  of  the  Father- 
land.  We  have  not  met  him,  but  if  he  should  make 
such  ail  offer,  we  would  reject  it  with  the  si-oni  it 
deserves.  There  is  uo  doubt  whatever  but  that  the 
Kaiser  would  like  to  have  a  powerful  agent  like  the 
Skinnersville  Signal  on  his  side,  hut  he  hasn’t  got 
gold  enough  to  purchase  our  editorial  opinions.  If  the 
Kaiser  wishes  to  advertise  in  the  Signal,  that  will  be 
a  different  matter.  We  will  run  ads  for  him  at  regular 
offii-e  rates.  Under  such  captious  as  ‘Please  Help  Ger¬ 
many,’  ‘Don’t  lA-t  Anyone  Have  Anything  but  Us,’ 
all  sueli  apiK-als  must  carry  ‘adv.’  at  the  bottom.  We 
have  cut  out  all  free  press  notices,  from  Kaisers,  base¬ 
ball  magnates,  patent  medicine  men  and  the  Panama 
show.  We  protect  our  readers.  Subscribe  now.” 

Tom  W.  Jackson. 
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PERSONALS 

\V.  ('.  tSteigers,  buMiiiess  niunager  (if 
file  St.  Louie  Poet  Dispateh,  i.i  epeiid- 
iiig  several  iiioiiths  at  Hrettmi  Woods, 
N.  H. 

.loseph  Bletheii,  president  of  the  Times 
Piitilistiing  Company  of  Seattle,  which 
pntilishes  the  Seattle  Times,  has  lieen 
chosen  chairman  of  the  Chamber  of  Com¬ 
merce  committee  of  publicity  and  in¬ 
dustry.  He  succeeds  his  father,  the  late 
Col.  A.  J.  Blethen,  who  was  chairman  of 
the  committee  since  its  organization. 

.fason  Itogers,  publisher  of  the  New 
York  Globe,  has  accepted  an  invitation 
to  address  the  Inland  Daily  Press  Asso¬ 
ciation  at  the  La  Salle  Hotel,  Chicago, 
September  21,  on  his  favorite  theme, 
"Co-operation.”  The  following  day  he 
will  speak  before  the  Wisconsin  Daily 
League. 

Henri  Chassa,  city  editor  of  L’Even- 
ment,  of  Queliec,  who  went  to  England 
with  the  22nd  Kegiment  as  a  lieutenant, 
has  been  promoted  to  a  temporary  cap¬ 
taincy. 

Miss  Elia  W.  Peattie,  a  former  Chi¬ 
cago  newspaperwoman,  has  been  nomi¬ 
nated  by  the  Populists  of  Nebraska  a 
trustee  of  the  State  University. 

Mark  Cohen,  editor  of  the  Evening 
Star,  of  Dendeen,  New  Zealand,  has  been 
spending  some  time  in  Chicago. 

Oliver  Sayler,  dramatic  editor  of  the 
Indianapolis  News,  has  returned  to  the 
paper  after  a  two  months’  vacation. 

Vernon  Mackenzie,  city  editor  of  the 
Ottawa  Journal,  has  enlisted  in  the 
army  for  over  sea  service  as  a  private, 
although  qualified  as  an  officer. 

Leander  H.  W’ells,  the  oldest  news- 
jiaper  man  in  harness  in  Portland,  Ore., 
is  to  be  given  a  dinner  by  fellow  crafts¬ 
men.  Wells,  who  handles  the  suburbs 
for  the  Morning  Oregonian,  is  past  60. 

Senor  Nicholas  Rivero,  veteran  editor 
of  the  Dario  de  la  Marina,  of  Havana, 
Cuba,  leading  daily  newspaper  of  the 
island  republic,  has  come  to  New  Or- 
leans  to  place  three  sons  in  Holy  Cross 
College  for  the  study  of  English  and 
arts  and  sciences  with  the  beginning  of 
the  fall  term. 

B.  A.  McAnney,  a  graduatfe  of  the 
Pulitzer  Scdiool  of  Journalism,  has  suc¬ 
ceeded  John  C.  Mallette  as  instructor  in 
journalism  at  the  University  of  Maine, 
at  Orono.  Mr.  Mallette  is  now  sporting 
editor  of  the  New  York  Mail. 

Arthur  E.  Paterson,  of  Middletown, 
Conn.,  has  lieen  appointed  state  editor 
of  the  Hartford  (Conn.)  Times,  succeed¬ 
ing  John  J.  Whitehead,  who  has  gone 
into  magazine  work. 

Urey  VVoimIsoh,  owner  and  editor  of 
the  Owenslairo  (Ky.)  Messenger,  who  is 
a  memlwr  of  the  National  Democratic 
Committee,  has  issni'd  a  vigorous  letter 
on  the  action  of  the  Democratic  State 
Convention  in  attemjiting  to  un.seat  him 
as  Kentucky  member  of  the  national  or¬ 
ganization.  Mr.  Woodson’s  term  does 
not  expire  until  next  year.  He  has  been 
elected  to  the  position  he  now  holds  live 
times  in  nineteen  years. 

James  A.  Seavey,  manager  of  the  Sun 
News  Service,  is  s]>en<ting  his  vacation 
at  Cont(M)cook,  N.  11. 


IN  NEW  YORK  TOWN 

Harry  Carlisle,  star  man  on  the  Even¬ 
ing  .Sun,  has  joined  the  staff  of  the  Even¬ 
ing  World. 

Henry  Vivian,  of  the  Evening  World; 
Thomas  \.  Kenny,  City  Hall  man  for 
the  Evening  Telegram,  and  Eugene  Clif¬ 
ford,  of  the  Evening  Mail,  have  been  as¬ 
signed  to  the  Criminal  Court  building  on 
the  Uofrano  case. 

Jack  Bennett,  of  the  Evening  .Tournal, 
won  a  cup  at  the  tournament  of  the  New 
York  Golf  Club  at  Van  Courtlandt  Park 
on  September  10. 

Kre(l  A.  Mallory,  of  the  Evening  Jour¬ 
nal  copy  desk,  who  was  suddenly  taken 
ill  while  at  work  on  August  IS,  has  re¬ 
turned  to  the  cHjpy  desk  in  excellent 
health,  which  he  ascrila's  to  a  protracted 
course  of  fishing  at  Barnegat  Bay. 

.loseph  ,T.  D’Neill,  of  the  World,  has 
been  awarded  $.50  by  Mr.  Pulitzer  for 
his  fine  description  of  the  execution  of 
Lieutenant  Charles  Becker. 

Percival  F.  Lowder,  federal  building 


man  fur  the  Herald,  is  visiting  the  home 
folks  down  in  .Maine. 

Emil  .M.  .'<chulz,  publisher  of  the  Even¬ 
ing  Post,  is  spending  his  vacation  in 
.Northern  Wisconsin.  .Mr.  Scholz  re¬ 
ports  that  on  one  (s-casion  he  landed  a 
miiskelloiige  weighing  in  excess  of  4.5 
pounds. 


CHICAGO  PERSONALS 

Walter  Hurt,  "Beau  Broadway”  of  the 
New  York  Telegraph,  in  Chicago  on  va¬ 
cation,  has  forwarded  his  resignation  to 
the  New  York  pajier  to  become  editor 
of  the  Menace,  publistuKl  in  Aurora,  .Mo. 

George  H.  McIntyre,  rewrite  man  on 
the  Examiner,  is  on  his  vacation. 

James  CruisenlH*rry,  the  Tribune’s 
chaperon  for  the  White  Sox  hall  team, 
and  ^Irs.  Cruisenlierry  are  the  ]iarents 
of  a  ten-pound  baby  girl. 

Leigh  Reilly,  managing  editor  of  the 
Herald,  is  back  from  the  first  vacation 
he  has  taken  in  several  years. 

Clinton  Franklin,  dog  watchman  on 
the  Tribune,  is  on  his  vacation. 

E.  0.  Phillips,  who  has  been  covering 
the  constitutional  convention  in  .Albany, 
N.  Y.,  for  the  Tribune,  has  returned. 

William  .1.  Shanks,  editorial  writer 
on  the  Examiner  and  newly  elected  vice- 
president  of  the  Press  Club,  has  returned 
after  a  vacation  with  his  family  in 
Canada. 

George  Cain,  formerly  of  the  Tribune 
staff,  was  in  (’hicago  meeting  his  old 
friends  last  week.  Mr.  Cain  is  now  con¬ 
nected  with  the  Southwest  Telephone 
Company  at  St.  Louis. 

Richard  Clark,  son  of  Arthur  Clark, 
city  editor  of  the  Herald,  who  has  been 
doing  his  first  reportorial  work  on  the 
Examiner  this  summer,  and  Jack  Ham¬ 
mond,  son  of  Percy  Hammond,  the  Tri¬ 
bune’s  famous  dramatic  critic,  have  re. 
signed  to  study  at  Harvard. 

"Bill”  Griffin — no  one  would  know  him 
if  it  were  written  William — is  back  again 
from  out  West  some  place.  He  is  on  the 
Examiner  copy  desk. 

William  B.  Foley,  of  the  Tribune  copy 
desk,  is  in  Duluth,  on  his  vacation. 

Mark  S.  Watson  returned  Thursday 
and  rejoined  the  Tribune  re-write  bat¬ 
tery.  Mark  went  to  San  Diego  eighteen 
months  ago  to  assume  charge  of  the 
publicity  work  of  the  Exposition  there. 
Later  he  did  publicity  work  in  San  Fran¬ 
cisco,  acquitting  himself  with  distinc¬ 
tion,  but  all  this  did  not  countervail  his 
longing  for  the  Loop.  Mark’s  welcome 
was  warm. 

The  Tribune  sent  Percy  Hammond  and 
Ring  W.  Lardner  down  to  New  York  last 
week  to  cover  the  McFarland-Giblions 
fight.  Percy,  as  Chicagoans  all  know,  is 
the  Tribune’s  dramatic  critic  and,  if  one 
is  to  judge  from  Mr.  Hammond’s  story, 
the  championship  ]irize  tight  falls  short 
of  the  jilays  of  the  late  Mr.  Armstrong 
in  the  matter  of  "punch.”  Percy  was 
iKired. 

Henry  Barret  Chamberlain,  editor  of 
Chamberlain’s  Magazine  and  former 
managing  editor  of  the  Record-Herald, 
has  been  appointed  chairman  on  the 
Committee  on  Organization  of  the  new 
municipal  commission  to  investigate  the 
effects  of  intoxicating  liiiuors.  Mr. 
(fiiamberlain  was  publicity  agent  for 
.Mayor  Thompson  in  his  victorious  cam¬ 
paign. 

.Joseph  laisieki,  editor  of  the  Polish 
Daily  News,  has  been  appointed  a  mem- 
lier  of  the  West  Chicago  Park  Comniis- 
sioii  by  Gov.  Dunne. 

BOSTON  PERSONALS 

Messrs.  Ixiuis  B.  Adams,  Joseph  D. 
Hurley,  Theislore  Hedlund  and  Edward 
Raulins  of  the  Post,  and  Dr.  Roger  .!. 
tt’Donnell  took  an  automobile  trip  to 
Newport  Tuesday,  where  they  were  met 
by  M.  IL  Rogers,  night  editor  of  the 
Newport  Herald.  Before  the  return 
home  was  made  dinner  was  enjoyed  at 
a  Providence  hotel. 

William  Flynn,  formerly  jiolice  head¬ 
quarters  reporter  of  the  Boston  Amer¬ 
ican,  is  back  from  the  W’hite  Mountains 
which  he  coverixl  for  the  New  York 
Herald.  He  plans  to  go  to  work  for  the 
State  House  news  service  soon. 

Dr.  E.  J.  O’Brien,  of  the  Post,  and 
Sporting  Editor  John  J.  Hallahan,  of  the 


Herald  Traveler,  were  among  the  Bos¬ 
ton  newspapermen  who  attended  the 
meeting  of  the  Intercollegiate  foot  ball 
rules  committee  at  the  Hotel  Biltmore, 
.New  York,  last  Saturday.  Both  have 
leceived  assignments  to  officiate  in  big 
college  games  this  fall. 

Harry  Thomas,  formerly  yachting  and 
assistant  city  editor  of  the  American, 
after  a  few  weeks’  vacation  has  re¬ 
entered  the  employ  of  the  American  as 
a  special  writer  on  the  Sunday  section. 

Frank  l.sivelle,  of  the  Globe,  will  con¬ 
tinue  his  work  as  publicity  man  for 
Boston  University. 

James  Hurley,  formerly  staff  man  of 
the  Globe,  has  liecome  a  memlier  of  the 
city  staff’  of  the  Post. 

L.  L.  Winship,  formerly  of  the  edi¬ 
torial  staff  of  the  Glohe,  has  entered  the 
financial  department  of  that  paper. 

Joseph  1).  Carlin  and  Theodore  Hed¬ 
lund,  of  the  Post,  covered  the  Dr.  Mohr 
murder.  Winfield  Thompson  was  the 
"man  on  the  job”  for  the  Globe  and  Bert 
Ford  for  the  American. 

Carroll  Swan,  the  well-known  adver¬ 
tising  man,  writes  that  he  is  at  his 
summer  home  at  Haiuwk,  Me.,  "the 
jumping  off  place  of  the  Maine  Central,” 
for  a  few  days’  rest.  Mr.  Swan  has  also 
called  on  the  numerous  Maine  news¬ 
papers  he  represents  and  states  that 
business  looks  good  and  that  the  Maine 
papers  seem  prosperous. 

Roy  Atkinson,  of  the  Post,  made  a 
trip  to  Castine,  Me.,  the  first  of  the 
week  to  interview  Doctor  Edmund  von 
March  in  regard  to  the  World’s  exclus¬ 
ive  on  the  plot  to  get  a  strike  among 
the  longshoremen. 

Edward  J.  Dunn,  of  the  Post,  has  re¬ 
turned  from  a  trip  to  St.  Louis,  New 
Orleans,  Chicago  and  other  points. 

William  Dougherty  has  been  made 
city  editor  of  the  .Tournal. 

"Dutch”  Mahan,  who  has  lieen  with 
the  .Journal,  is  now  doing  some  special 
work  for  Practical  Politics.  Later  he 
may  go  to  Cleveland. 

WASHINGTON  PERSONALS 

Carter  Field,  of  the  New  York  Trib¬ 
une  bureau,  and  Mrs.  Field  have  re¬ 
turned  from  a  visit  to  Atlantic  City. 

J.ohn  White  Jr.,  formerly  of  the  Wash¬ 
ington  Post,  now  a  vice  consul,  stopped 
in  Washington  on  his  way  from  the 
Azores  to  his  new  post  at  Buenos  Ayres. 

W.  H.  Landvoigt.  associate  dramatic 
editor  of  the  Washington  Star,  has  been 
ill  for  the  past  two  weeks. 

Robert  M.  Gates  of  the  Memphis  Com¬ 
mercial  Appeal  is  spending  his  vacation 
at  Atlantic  City. 

Arthur  Baer,  familiarly  known  as 
“Bugs,”  the  popular  cartoonist  of  the 
Washington  Times,  is  enjoying  a  vaca¬ 
tion  at  Atlantic  City. 

Frank  H.  Sinionds,  •  chief  editorial 
writer  of  the  New  York  Tribune,  is 
writing  signed  articles  from  Washington 
on  the  international  situation. 

Mayo  Dudley,  of  the  VV’ashington  Star, 
and  Charles  11.  Ridenour  of  the  Army 
and  Navy  Register,  have  return(*d  from 
a  trip  on  the  U.  S.  Coast  Guard  Vessel 
"Ossippee.”  They  journeyed  from  Balti¬ 
more  to  Portland  Maine  as  the  guests 
of  Lieutenant  Leroy  Reinlierg,  executive 
officer  of  the  cutter. 

Matthew  F.  Tighe,  of  the  New  York 
American  bureau,  and  family  have  just 
returned  from  a  vacation  at  Atlantic 
City. 

Perry  A.  Arnold,  news  manager  of  the 
United  Pre.ss  Associations,  with  head- 
([uarters  in  New  York,  who  is  making 
a  general  four  of  the  United  Press 
Bureaus,  is  in  VV’ashington  for  a  few 
days. 

N.  O.  Messenger,  jiolitical  writer  of  the 
Washington  Star  and  chief  of  the  Capi¬ 
tol  staff,  has  returned  from  a  four 
weeks  swing  through  the  west,  looking 
over  the  ixiliticnl  situation — for  his 
paper. 

The  names  of  Dr.  Manuel  Estrada 
Cabrera,  President  of  Guatemala,  and 
of  Dr.  Alberto  Membreno,  president  of 
Honduras  have  been  proposed  for  mem¬ 
bership  in  the  National  Press  (Hub. 

.Tames  D.  Preston,  superintendent  of 
the  Senate  Press  Gallery,  has  returned 
from  a  weeks  vacation  in  Westmoreland 
County,  Va.,  where  he  examined  county 


records  dating  back  as  far  as  Iti'iJ. 

W.  W.  Price,  the  White  House  repre¬ 
sentative  for  the  Washington  Star,  is 
spending  a  two  weeks  vacation  at  At¬ 
lantic  City.  Mayo  Dudley  is  looking 
after  the  White  House  for  the  Star  in 
the  absence  of  .Mr.  Price. 

Fred  .Starek,  of  the  Cincinnati  En- 
(piirer;  Hugh  S.  Miller,  of  the  Chicago 
American,  and  Frederic  J.  Haskin  of  the 
Haskin  Syndicate,  have  returned  from 
a  short  vacation  at  Atlantic  City. 

Through  the  courtesy  of  George  Horace 
Lorimer,  editor  of  the  Saturday  Evening 
Post,  a  six-reel  picture,  showing  the 
making  and  marketing  of  the  world’s 
greatest  magazine,  was  shown  to  the 
memlM-rs  of  the  National  Press  Club  on 
Thursday  evening. 

A.  G.  Bati'helder,  editor  of  the  Ameri¬ 
can  Motorist,  who  was  injured  some 
time  ago  in  an  automobile  accident,  has 
returned  to  his  desk. 

SAN  FRANCISCO  PERSONALS 

Roy  W.  Howard,  .Ir.,  president  of  the 
Unit(“d  Priiss  Association,  was  here  last 
W(H-k  from  New  York  looking  over  the 
situation. 

\Yilliam  H.  I.,evings,  city  editor,  is 
among  the  members  of  the  San  Fran¬ 
cisco  Chronicle  staff  who  are  out  of  the 
city  on  vacations.  Edwin  O.  Kelsey  is 
in  charge  of  the  city  desk  for  the 
present. 

E.  L.  Powers,  editor  of  a  good  roads 
magazine  and  member  of  the  executive 
committee  of  the  Pan-American  Road 
Congress,  has  arrived  from  the  East  for 
the  purpose  of  attending  the  congress, 
which  will  open  in  Oakland  on  Septem¬ 
ber  13. 

Among  the  editorial  representatives 
who  recently  registered  in  the  Press 
Building  at  the  Panama-Pacific  Exposi¬ 
tion,  San  Francisco,  were  the  following: 

Ernest  Gee,  Los  Angeles  Examiner: 
('.  E.  .lohnson.  Desert  News,  Salt  Lake 
City ;  Eric  W.  Allen,  Professor  of  Jour¬ 
nalism,  University  of  Oregon;  W’.  E. 
Douglas,  Tacoma  (Wash.)  Tribune;  Wil¬ 
liam  Gardiner,  Herkimer  (N.  Y.)  Citizen; 
J.  Ix!  Roy  Johnson,  Madison  Democrat, 
\Yausau,  Wis.;  M.  A.  Cartwright,  River¬ 
side  (Cal.)  Enterprise;  J.  W.  Cormany, 
Mt.  Carrol  (111.)  Democrat;  Josephine 
Clement,  Milwaukee  (Wis.)  Daily  News; 
Henry  I..ambdin,  Porterville  (Cal.)  Daily 
Recorder;  M.  H.  Bryon,  Sacramento  Tri- 
hune;  M.  W.  Armstrong,  Hayward  (Cal.) 
Journal;  Kay  S.  Smith,  Elmira  (N.  Y.) 
Star-Gazette;  George  M.  Williams,  Twin 
City  Sentinel,  Indian  Harbor;  Robert 
French,  Cherokee  (la.)  Times;  Ossian 
.lohnson,  Puget  Sound  Mail,  Mt.  Vernon, 
Wash.;  F.  R.  Peters,  Evansville  (Ind.) 
Press;  Walter  .1.  Hirst,  (Jiicago  News 
Bureau,  Chicago;  Kate  Coleman,  Yrka 
(Cal.)  Union;  Ernest  F.  Gtis,  Surf,  .Santa 
Cruz,  Cal. 

In  Town  This  Week 

1.  B.  Sedwick.  ]iublisher  Marlin’s  Ferry 
to.)  Times. 

W.  .1.  Hunsaker,  publisher  Saginaw 
(Mich.)  Courier  Herald. 

•J.  1).  Ewing,  New  Orleans  Daily 

States. 

Roy  R.  VV’allas,  Macon  (Ga.)  News. 

L.  V.  Ashhaugh,  Clover  Leaf  News¬ 
papers. 

C.  1).  Bertolet,  Clover  I^^af  Newspapers. 

Fred  Enwright,  Lynn  (Mass.)  Tele¬ 
gram. 

Wallace  R.  Farrington,  Honolulu 
.Star  Bulletin. 

Thomas  B.  Reid,  editor  of  the  Apple- 
ton  (Wis.)  Daily  I’ost.  Mr.  Reid,  who 
is  72  years  old,  called  on  The  Editor  and 
Pi'ni.i.SHEH.  He  does  a  full  day’s  work 
at  his  office  each  day,  and  finds  as  much 
pleasure  in  his  duties  as  ever.  Mr.  Reid 
is  prominent  in  M’i.sconsin  politics,  and 
his  opinions  carry  weight  with  party 
leaders. 

{Other  pcmonalH  on  page  366.) 


New  York  Globe’s  Popular  Concerts 
The  New  York  Glolie  gave  its  tenth 
promenade  concert  at  Madison  Square 
Garden,  Saturday  evening.  The  Russian 
Symphony  Orchestra  gave  an  all  Russian 
music  program  with  Michael  Gusikoff, 
violin,  and  Jacob  Allschuler,  viola,  as 
soloists. 
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AD  LEAGUE’S  NEW  HOME 

Members  Adopt  Directors’  Recommenda¬ 
tions  and  Will  Soon  Occupy 
Fine  New  Quarters. 

Nearly  one  hundred  and  fifty  nieinbere 
of  the  Advertising  Men’s  I.«ague  of  New 
York  attended  a  special  meeting  held  at 
45  East  Twenty-fifth  street  on  Wednes¬ 
day,  called  for  the  purpose  of  considering 
a  plan  suggested  by  the  board  of  direc¬ 
tors  for  securing  new  clubhouse  accom- 
mudations  suitable  for  the  increasing 
needs  of  the  club.  The  meeting  was  pre¬ 
ceded  by  a  luncheon,  which  was  greatly 
enjoyed  by  the  members. 

President  Tipjier  outlined  the  proposi¬ 
tion  as  set  forth  in  these  columns  last 
week  and  said,  among  other  things,  that 
the  need  of  adequate  club  rooms  had  been 
felt  by  the  otticers  of  the  league  tor  sev¬ 
eral  years,  hut  that  a  way  to  provide 
them  had  not  lieeu  clear  until  now.  Tho 
board  of  directors  during  the  past  two 
months  had  been  devoting  much  thought 
and  study  to  the  matter  and  had  finally 
come  to  the  conclusion  that  it  would  be 
advisable  for  the  organization  to  take 
over  the  quarters  at  45  East  Twenty- 
fifth  street,  now  occupied  by  the  Mid- 
Town  (.Miib.  These  consist  of  two  large 
dining  or  assembly  rooms,  a  grill,  a  writ¬ 
ing  room,  card  room  and  ladies’  dining 
room.  The  larger  of  the  two  dining 
rooms  will  aeixunmodate  the  members 
who  attend  the  monthly  dinners  held 
during  the  winter.  The  rental  of  these 
quarters,  including  service,  is  a 

year. 

In  order  to  meet  this  increased  ex¬ 
pense,  it  will  be  necessary  to  increase 
the  club  ineiubership  from  375  to  000 
and  to  advance  the  dues  from  ^12  a  year 
10  $30. 

I’resident  Tipjier  stated  that  plans 
were  now  under  way  to  secure  the  extra 
225  inemtM*rs.  A  memliership  campaign 
••oinniittee  representing  the  various  ad¬ 
vertising  interests  in  the  organization  has 
lM*en  appointed,  with  S.  E.  licith,  as  gen¬ 
eral  chairman.  The  chairmeu  of  the 
several  sub-committees  are: 

Agents  Committee,  O.  H.  Blackman ; 
Newspaiiers,  Richard  II.  Waldo;  Tech- 
ni<-al  Publicity  Asso<-iation,  Arthur  Hal¬ 
ler;  Trade  Press,  William  H.  Ukers; 
Representatives,  David  D.  Lee ;  Maga¬ 
zines,  A.  C.  G.  Ilammesfahr ;  Associa¬ 
tion  National  Advertisers.  O.  C.  Ilarn , 
Retailers  and  Coupons.  A.  E.  MacKin¬ 
non  ;  Specialty  Advertising,  L.  E.  Pratt ; 
Printers.  J.  C.  Oswald. 

Mr.  Tipper  explained  that  the  mem¬ 
bers  of  the  board  of  direi-tors  had  each 
idedged  themselves  to  secure  ten  new 
irembers.  If  each  of  the  general  meni- 
l.ers  would  secure  one  new  member  the 
necessary  number  to  fill  the  meniliership 
to  the  000  point  will  be  secured. 

Harry  D.  Robbins  embodied  the  rei'om- 
incndations  of  the  board  in  the  form  of 
resolutions  which  he  duly  presented.  In 
.s|ieaking  upon  the  resolutions,  O.  C. 
Ilarn,  advertising  manager  of  the  Na¬ 
tional  I>ead  Company,  said  that  objec¬ 
tion  had  been  made  by  some  advertising 
men  to  joining  the  league  because  the 
club  did  not  offer  suitable  accommoda¬ 
tions  to  its  members.  Those  who  made 
this  objection  had  assured  him  that  in 
rase  the  club  was  ever  in  a  position  to 
remedy  this  defect  that  they  would  join ; 

!  ence  he  believed  that  the  efforts  to  in- 
( rease  the  membership  would  meet  with 
a  hearty  response.  lie  himself  has  se¬ 
cured  more  than  ten  new  names. 

After  the  resolutions  had  been  duly 
discussed  they  were  unanimously  adopted. 

Wallace  G.  Richardson  was  appointed 
chairman  of  a  committee  to  be  appointed 
by  himself  to  draw  up  suitable  resolu¬ 
tions  expressing  the  thanks  of  the  league 
to  the  officers  for  their  admirable  work  in 
selecting  new  club  headquarters. 

Under  the  plan  adopted  the  league  will 
take  possession  of  its  new  quarters  on 
the  first  of  October. 


The  Gloversville  (N.  Y.)  Ijeader- Re¬ 
publican  has  been  elected  to  active  mem¬ 
bership  in  the  American  Newspaper  Pub¬ 
lishers’  Association. 


FAIR’S  INCOME  ALMOST  A  MILLION 


Total  Attendance  on  Labor  Day  Runs  Up 
to  144,000 — Journalism  Course  at 
University  of  California. 

San  Francisco,  September  10. — The 
past  week,  which  has  been  one  of  the 
biggest  as  regards  Exposition  events  and 
attendance,  has  brought  many  newspaper 
men  and  spei-ial  writers  to  the  city  to 
cover  the  important  features.  On  Labor 
Day  the  total  attendance  was  144,000, 
and  the  Exposition’s  receipts  amounted 
to  about  $108,000.  The  Admission  Day 
celebration  on  September  10  was  the 
greatest  in  the  history  of  the  State.  The 
attendance  at  the  Exposition  was  159,000, 
the  thousands  of  “Native  Sons”  and 
“Native  Daughters”  from  all  over  the 
State,  helping  to  swell  the  admission. 
There  was  a  monster  parade  through  the 
streets  and  Exposition  grounds  in  deco¬ 
rated  automobiles  and  floats. 

RiMlney  S.  Durkee,  comptroller  of  the 
Panama- Pacific  International  Exposition 
Company,  has  just  issued  his  official 
tinancial  statement,  which  shows  that 
there  has  been  a  net  income  of  $914,665 
since  the  opening  in  February.  During 
the  jieriod  from  August  9  to  September 
5,  the  total  receipts  were  $849,1^,  while 
$416,108  of  that  amount  was  expended, 
leaving  a  balance  of  $433,013  for  that 
period  alone.  The  net  and  gross  income 
of  that  last  period  was  greater  than  for 
any  other  in  the  Exposition’s  history. 
The  receipts  of  Labor  Day  and  Admis¬ 
sion  Day,  two  of  the  very  large  days, 
were  not  included  in  the  financial  state¬ 
ment. 

It  is  announced  that  journalism  is  to 
be  added  to  the  University  of  California 
extension  division.  On  the  evening  of 
Septemlyr  10  a  class  in  journalism  was 
formed .  at  the  Underwood  Building  in 
San  Francisco,  with  Edgar  F.  Sullivan  in 
charge.  The  course  will  consist  of  fifteen 
lectures  on  practical  phases  of  journal¬ 
ism,  supplemented  by  practice  in  the 
writing  of  news  items. 

LEAVES  LOUISVILLE  TIMES 


Managing  Editor  “Bob”  Brown  Retires 
to  Enter  Commercial  Life. 

Robert  W.  Brown — familiarly  known 
as  “Bob”  Brown — managing  editor  of  the 
lAiuisville  Times,  and  having  to  his  credit 
more  than  a  quarter-century  of  service 
with  that  paper,  has  resigned  to  go  into 
other  business. 

In  the  Times  of  Wednesiftiy  Mr.  Brown 
published  his  letter  of  resignation,  pay¬ 
ing  feeling  tribute  to  his  associates  of  so 
many  years,  and  closing  thus: 

“.Always  my  dearest  wishes  shall  be  for 
the  unlimited  enrichment  and  enlarging 
prestige  of  'fhe  Times  and  Courier-Journal, 
and  that  blessings  of  good  health  and  the 
sunshine  of  happiness  may  perpetually  re¬ 
ward  and  bless  you  [Gen.  William  B.  Halde- 
mnnl  and  your  brother,  Bruce,  and  dear 
Marse  Henry,  together  with  the  loved  ones 
of  your  homes,  and  that  In  the  consumma¬ 
tion  of  this  fervent  desire  of  my  heart,  all 
those  who  follow  after  and  lalmr  with  you 
and  for  you  may  abundantly  participate.’’ 

Following  Mr.  Brown’s  letter  appeared 
an  editorial  tribute  to  him,  from  which 
the  following  significant  quotations  are 
made : 

“Tireless  energy,  a  genial  and  buoyant 
spirit,  a  warm  arid  generous  heart  are  the 
ersonal  attributes  that  have  commanded  for 
im  the  affectionate  regard  of  the  men  he 
servefl  and  the  whole-hearted  liking  of  all 
who  served  with  him.  They  account  in  no 
small  part  of  the  esprit  de  corps  that  is 
characteristic  of  The  Times’  working  force, 
from  press  to  composing  room,  from  cub  to 
e<lltor.  .  .  . 

“No  other  man  In  Ixtuisville  has  done 
more  to  promote  Its  every  civic  Interest.  The 
Slate  has  reason  to  know  and  to  remember 
Ills  worth.  ’The  rommerclal  Club  numbers 
him  on  Its  honor  list  of  life  members.  So, 
too.  the  Merchants  and  Manufacturers’  As¬ 
sociation.  He  is  the  managing  director  of 
Ixiulsvllle’s  Convention  and  Publicity 
I/oagiip.  He  was  for  eleven  years  a  mem- 
l>er  of ‘the  Board  of  Commissioners  of  the 
Central  .ksvium  for  the  Insane  at  T.akeland. 
He  Is  a  trustee  of  the  State  fnlverslty. 

“t'nhapnily.  there  Is  no  perfect  thing  In 
life,  and  the  fascination  of  newspaper  work 
has  an  unfortunate  habit  of  exceinllng  its 
remuneration.  And  so  Bob  Brown  is  leav¬ 
ing  The  Times  for  new  fields  and  new  re¬ 
wards.  .  .  It  Is  with  deep  regret  and 

a  heartfelt  Godspeed  that  The  ’Times  sees 
him  go.” 


SOME  SPOKANE  ACTIVITIES 


What  the  Live  Journalists  and  Ad  Men 
Are  Doing  in  That  Field. 

Spokane,  Wash.,  Sept.  11. — The  auditor 
of  Spokane  County  and  the  local  news¬ 
papers  came  to  a  clash  of  arms  this  week 
over  the  question  as  to  whether  or  not 
estimates  for  the  county’s  exiienditures 
during  1916  should  be  published. 

The  Spokane  ad  club  gave  a  special 
luncheon  Friday,  complimentary  to 
Henry  D.  Estabrook,  of  New  York  City, 
who  made  a  hit  at  the  big  ad  club  con¬ 
vention  in  Chicago.  The  guest  delivered 
an  address  that  was  the  bitterest  criti¬ 
cism  of  President  Wilson  which  has  been 
heard  in  Spokane  since  Dr.  C.  J.  Hex- 
amer,  of  the  Gernian-American  alliance, 
lioched  der  Kaiser  here  several  weeks 
ago. 

Gordon  C.  Corbalay,  an  old  time  news¬ 
paperman  of  this  city  and  now  manager 
of  the  Spokane  Chamlier  of  Commerce, 
has  been  made  vice-president  of  the 
Washington  Federation  of  Commercial 
organizations. 

J.  Miya-Gawa,  a  Japanese  journalist 
with  headquarters  in  his  native  country 
at  Nagasaka,  has  been  visiting  Spokane 
and  other  points  in  the  vicinity,  secur¬ 
ing  material  for  a  book  on  American 
customs  and  industries. 

Frank  E.  Palmer,  age  23,  for  a  year 
reporter  on  the  staff  of  the  Ellensburg 
(Wash)  Record  and  formerly  connected 
with  the  Malay  Tribune  at  Singapore, 
shot  and  kilbnl  himself  Thursday. 

J.  H.  Brown,  circulation  manager  of 
the  Chronicle,  who  has  been  connected 
with  that  paper  for  13  years  has  re¬ 
signed.  Fred  Pitts  will  assume  the 
duties  of  the  position. 


Spokesman  Review  Personals 

Joseph  hVeneh  Johnson,  editor  of 
The  Spokesman,  22  years  ago  in  the 
days  before  that  paper  united  with  the 
Spokane  Falls  Review  to  form  the 
Spokesman-Review,  was  a  Spokane  visi¬ 
tor  this  week  and  the  guest  of  honor 
at  a  luncheon  given  by  the  Chamber  of 
Commerce.  After  leaving  Spokane,  Mr. 
Johnson  started  a  school  of  journalism 
in  Philadelphia.  Since  1901,  he  has  been 
dean  of  the  school  of  Commerce  at  New 
York  University. 

Stoddard  King,  of  the  Spokesman-Re¬ 
view  staff,  who  interrupted  his  journal¬ 
istic  career  by  taking  a  four-year  course 
at  Vale,  was  married  Friday  to  Henri¬ 
etta  L.  McColl,  a  high  school  class  mate 
of  his  and  auditor  of  a  local  department 
store. 

C.  H.  Breed,  circulation  manager  of 
the  Spokesman-Review,  was  a  member 
of  a  Spokane  Chamber  of  Commerce 
delegation  which  visited  the  Benewah 
County  fair  at  St.  Maries,  Idaho. 

“Newspapers  have  no  business  pub¬ 
lishing  these  estimates,”  asserted  the 
auditor.  Cartoons,  comments  and  news 
articles  came  by  way  of  answer.  The 
Spokesman-Review  backed  up  its  stand 
by  starting  a  series  of  articles  by  E. 
1).  Cowen,  a  veteran  newspaperman  and 
political  economist,  emphasizing  with 
tables  of  irrefutable  statistics  the 
lengths  to  which  county  officials  have 
gone  in  the  way  of  expenditures  when 
the  people  aren’t  watching. 


Raleigh  Times  Gives  a  Family  Dinner 

In  honor  of  its  fourth  anniversary 
under  its  present  management  the 
Raleigh  (N.  C.)  Times  gave  a  dance  on 
September  7  to  “Its  kin  and  near  kin” 
numbering  eighty,  at  the  Yarborough 
Hotel,  that  city.  John  A.  Park,  presi¬ 
dent  and  general  manager,  presided  and 
added  to  the  enjoyment  of  the  occasion 
by  his  well  chosen  words  of  welcome  and 
appreciation.  Robert  L.  Gray,  the  new 
editor  of  the  Times,  the  Rev.  T.  W. 
Chambliss,  of  Wilson;  Miss  Susen  Iden, 
society  editor,  Col.  Fred  A.  Olds,  and  E. 
E.  Briton,  editor  of  the  News  and  Ob¬ 
server,  were  the  other  speakers.  On  be¬ 
half  of  the  staff.  Col.  Olds  presented  Mr. 
Park  a  gold  seal  ring. 


The  advertising  of  the  American  Ex¬ 
press  Company  will  be  placed  hereafter 
by  the  Frank  Presbrey  Co. 
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LOW  COST  OF  DISTRIBUTION  MAKES  NEW  ENGLAND 
AN  IDEAL  FIELD  FOR  “TRY-OUT”  CAMPAIGNS 

The  Congestion  of  Population  Enables  a  Sales  Force  to  Cover  More  Territory  With  Less  Expense  Than 
Elsewhere  and  Dealer  Co-operation  Is  Available  to  the  Largest  Possible  Extent 

A  PRESENTMENT  BY  CHARLES  H.  EDDY 


An  Important  Special  Representative  of  New  York  City 


National  advertisers  will  find  New 
England  a  most  profitable  try-out 
territory  for  many  reasons,  chief 
among  which  is  the  fact  that  in  New 
England  a  greater  number  of  people 
having  maximum  buying  power  are 
concentrated  in  a  smaller  and  more 
accessible  territory  than  in  any  other 
part  of  the  United  States. 

Furthermore,  New  Englanders 
are  born  newspaper  readers.  They 
take  great  interest  in  all  local,  na¬ 
tional  and  international  affairs  and 
this  characteristic  is  very  marked  in 
comparison  with  the  people  in  other 
sections  of  the  country.  This  fact 
that  New  Englanders  are  earnest 
newspaper  readers  should  not  be 
overlooked  by  national  newspaper 
advertisers,  as  it  makes  for  results. 

The  average  buying,  power  of  New 
Englanders  is  greater  than  in  any 
other  section  of  the  country.  New 
England  savings  banks  carry  far 
greater  deposits  per  capita  than 
those  af  ony  other  section  of  the 
United  States.  This  fact  is  of  im¬ 
portance  to  the  national  newspaper 
advertiser,  as  the  possibilities  of 
sales  depends  on  the  purchasing 
power,  and  this  New  Englanders 
have  to  a  greater  degree  than  the 
people  in  any  other  part  of  the 
country. 

Low  cost  of  distribution  is  an¬ 
other  very  important  consideration 
to  the  national  advertiser.  The  con¬ 
gestion  of  population  in  New  Eng¬ 
land  enables  a  sales  force  to  cover 
more  territory  with  less  expense 
than  elsewhere.  The  dealer  co-op¬ 
eration  so  much  sought  by  all  na¬ 
tional  advertisers  is  available  to  the 
greatest  extent  in  New  England. 
New  England  dealers  are  keen  buy¬ 
ers  of  any  goods  which  they  can  sell 
and  no  section  of  New  England 
wants  for  dealers  equipped  to  supply 


MASSACHUSETTS. 

Circulation 

Boston  American  (E) .  377,419 

Boston  Globe  (ME) .  226,823 

Boston  Herald-Traveler  (ME) .  164,808 

Boston  Journal  (M) .  53,816 

Boston  Post  (M) .  425,943 

Boston  Transcript  (E) .  28,911 

Fall  River  News  (E) .  7,153 

Fitchburg  Sentinel  (E)  .  4,812 

Haverhill  Record  (S)  .  **15,000 

Lawrence  Telegram  (E) .  8,986 

Lawrence  Tribune-Eagle 

(M  &  E  comb) .  11,613 

Lowell  Courier-Citizen  .  16,182 

Lynn  Item  (E) .  13,004 

Lynn  News  (E)  .  8,694 

New  Bedford  Standard  and 

Mercury  (ME)  .  20,900 

Springfield  Daily  News  (E) . . .  14,159 

Springfield  Union  (MES) .  27,370 

Taunton  Gazette  (E) .  *5,917 

Worcester  Gazette  (E)  .  25,188 

Worcester  Telegram  (MS) .  26,299 

Massachusetts  totals  .  1,480,313 

Population,  3,605,522. 

RHODE  ISLAND. 

Pawtucket  Times  (E) .  21,367 

Providence  Bulletin  (E) .  49,248 

Providence  Journal  (MS*) ....  21,850 

Providence  Tribune  (E)  .  18,044 


Rhode  Island  totals  . . 
Population,  591,215. 

Portland  Argus  (M) . . . . 
Portland  Express  (E) . . . 
Waterville  Sentinel  (M) , 


MAINE. 

7,258 

19,382 

5,558 


10,000 1 
.35 
.30 
.25 
.125 
.40 
.15 
.02 
.0129 
.0285 
.016 


Maine  totals  .  32,198  .09487  .06745 

Population,  762,787. 

NEW  HAMPSHIRE. 

Manchester  Union  &  Leader 

(M&E)  .  26,593  .08  .05 

Population,  438,662.  ' 

VERMONT. 

Burlington  Free  Press  (M)....  9,814  .0228  .0157 

Population,  361,205. 

CONNECTICUT. 

Bridgeport  Post  &  Telegram 

(E  &  M)  .  ***25,000  .065  .045 

Bridgeport  Standard  (E) .  8,400  .035  .015 

Danbury  News  (E) .  6,168  .0118  .0118 

Hartford  Courant  (MS) .  15,984  .06  .035 

Hartford  Post  (E) .  13,500  .025  .02 

Hartford  Times  tE) .  23,901  .06  .04 

Meriden  Journal  (E) .  4,722  .025  .0143 

Meriden  Record  (M) .  5,963  .0357  .015 

New  Haven  Journal-Ciourier  (M)  12,020  .03  .025 

New  Haven  Union  (E) .  16,076  .05  .03 

New  London  Day  (E) .  7,793  .0285  .0171 

New  London  Telegraph  (M) . .  3,550  .00857  .00714 

Norwich  Bulletin  (M) .  9,210  .04  .018 

Connecticut  totals  .  152,287  .47457  .29334 

Population,  1,114,756. 

New  England  totals .  1,811,714  3.06  2.64 

*Govemment  statements,  October,  1914. 

**Publisher8’  Statement. 

***Government  Statement  and  A.  B.  C. — M.  &  E.  Combination. 
Other  ratings  Government  statements,  April,  1915. 

Population  for  New  England,  6,874,147. 


all  of  the  demands  from  the  high 
class  city  store  to  the  countr)'  store 
at  the  rural  cross  roads.  Nowhere 
in  the  country  is  dealer  co-operation 
so  willingly  given  to  meritorious  na¬ 
tionally  advertised  goods.  The  New 
England  army  of  prosperous  dealers 
ready  to  meet  the  national  advertiser 
half  way  is  one  of  the  strongest  rea¬ 
sons  for  the  selection  of  New  Eng¬ 
land  for  a  try-out  campaign. 

New  England  is  a  great  work 
shop.  Its  indu.stries  embrace  nearly 
everything  which  can  be  manufac¬ 
tured  at  a  profit.  Its  thousands  of 
factories  employ  hundreds  of  thou¬ 
sands  of  workers,  a  large  percentage 
of  whom  are  highly  paid  artisans  and 
all  are  buyers  of  nationally  adver¬ 
tised  goods. 

New  Englanders  are  good  livers. 
They  take  kindly  to  advertised 
goods.  They  are  ready  to  try  any 
new  article  which  looks  good  to 
them.  They  are  progressive  people 
with  many  needs  and  the  appeal  of 
the  national  advertiser  to  them  .se¬ 
cures  results. 

Dove-tailed  publicity  is  what  the 
national  advertiser  gets  when  he 
uses  all  the  leading  daily  newspapers 
of  New  England.  The  New  Eng¬ 
land  daily  newspapers  overlap  each 
other,  reaching  into  one  another’s 
territory,  helping  the  national  adver- 
ti.ser’s  campaign  from  one  city  to  an¬ 
other  and  from  one  town  to  another, 
so  that  in  none  of  the  New  England 
territory  is  there  any  place  where 
the  daily  newspapers  do  not  carry 
the  national  advertiser’s  message. 
This  overlapping  has  a  powerful 
cumulative  effect,  making  the  adver¬ 
tising  far  more  productive  than  the 
same  advertising  would  be  in 
spar.sely  settled  territory.  No  section 
of  the  United  States  is  superior  to 
New  England  for  a  try-out  Corn- 


Assuming  that  it  would  be  possible  to  buy  exclusive  New  England  circulation  in  twenty-one  leading  magazines  on  a  pro 
rata  basis,  it  would  cost  $6.29  per  line  for  a  gross  circulation  of  1,339,006. 

The  42  leading  New  England  dailies  listed  on  this  page  offer  1,811,714  circulation  at  $2.64  a  line,  or  over  400,000  more  circula¬ 
tion  at  about  one- third  the  cost  per  line. 

General  advertisers  seeking  further  light  in  respect  to  marketing  conditions  and  distribution  facilities  in  the  New  England 
territory  are  requested  to  communicate  with  THE  EDITOR  AND  PUBLISHER  AND  JOURNALIST,  The  Newspaper  Advocate, 
Suite  1117  World  Building,  New  York.  Phones  Beekman  4330,  4331. 
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USE 

UNITED 

PRESS 

FOR 

Afternoon  Papers 

Genertl  Offict.,  World  Bldg.,  New  York 

Good  News  Service 

1$  that  which  reaches  you  fIRST 
Is  WtllWRintN,  Is  ACCURATE 

Tkis  IS  the  Specialty  of 

International  News  Service 

238  William  St.  New  York  City 

A  combmation  women’s  page  fea¬ 
ture  which  is  meeting  with  a  very 
cordial  reception. 

WOMEN  WHO  LEAD  THE  WAY- 
SNAPSHOTS 

By  Marie  Dilleand  Barbara  Boyd 
Ask  for  sample  mats  or  copy 


THE  INTERNATIONAL  SYNDICATE 

Features  for  Newspapers  Baltimore,  Md. 


NEWSPAPER 

prosperity  is  based  on  circulation. 

FEATURE 

elements  of  the  right  kind  make 
and  hold  circulation. 

SERVICE 

by  experts  means  material  and 
methods  that  have  been  PROVED. 

Lrt  nr  tend  yen  tampltt  of  our  col¬ 
ored  comict,  daily  and  Snnday  paget 
•H  black  and  colort. 

Newspaper  Feature  Service 

M.  Kosnixsbsrr,  Xanassr 
41  PARK  KOW  HEW  YORK 


LIVE  PAPERS 

will  heed  this  call  and  wire  im¬ 
mediately  for  full  particulars  of 
Scenario  Contest  Lessons  fur¬ 
nished  gratuitously. 

Greatest  circulation  builder 
brought  out  in  a  long  time. 

The  Vitagraph  Company 
of  America 

ELaU  1 5th  St.  fit  Locu*t  Ave..  B’kIyn.N.Y. 
NEW  YORK  LONDON 

CHICAGO  PARIS 


Felt  BlBmkets 

The  Famous 

REPRESSED  FELT  BLANKET 

(Trade  Mark  RegiKtered  IJ.  S.  Patent  Office) 

as  used  by  all  the  large  newspapers 
and  press  builders. 

The  best  printing  and  longest 
wearing  blanket  manufactured.  No 
increase  in  prices  since  the  war. 
Send  for  samples  and  prices  for 
your  sizes.  Quality  guaranteed. 

New  England  Newspaper  Supply  Co. 
Worcester,  Mass. 


BUSINESS  SITUATION 


(Cheerful  Outlook  as  Seen  by  Busy  News¬ 
paper  Men  and  Advertising  Agents 
All  Over  the  Country. 

Publishers,  business  managers  and 
siMfials  of  daily  newspapers  all  over 
tlie  eouiitry  continue  to  send  their  views 
to  The  Kditok  and  Pi'bi.i.sher — and 
right  interesting  they  are; 

A'.  A.  Krt^el,  busineeg  manager  Little 
Itork  (.IrA'.)  Ilcmof-rat.  —  “Regarding 
newspaper  business  conditions,  would 
state  that  the  business  of  the  Arkansas 
I>enio<Tat  during  lOl.'t  up  to  this  time  is 
in  excess  of  the  business  for  the  corre¬ 
sponding  iieriod  in  J914.  fJeneral  busi¬ 
ness  conditions  in  this  territory  have 
been  fairly  go<Kl,  and  present  prospects 
indicate  an  exc«>e<lingly  large  fall  busi¬ 
ness.  The  farmers  of  tliis  State  diversi¬ 
fied  their  crop  this  year,  planting  less  cot¬ 
ton  and  in<m'  corn.  wheaL  oats,  rice  and 
alfalfa,  and  crops  far  above  the  ordinary 
are  l)eing  reporte<l  from  all  parts  of  the 
Stale.  The  apple  and  peach  crop  is  the 
largest  ever  raised  in  .\rkansas.  and  it 
can  hardly  he  questioned  that  business  is 
going  to  be  unusually  good  this  fall.” 

The  -John  Budd  Company,  Xew  York. 
— “There  is  every  promise  of  a  big  boom 
in  general  newspai)er  advertising,  and  it 
is  due  at  an  early  date.  Hundreds  of 
plans  that  contemplate  a  more  or  less 
general  use  of  newspapers  are  quietly 
hut  surely  maturing. 

“The  ability,  throtigh  the  newspapers, 
to  go  quickly  and  effectively  to  the  very 
sp<it  that  looks  most  resjmnsive,  to  deal 
with  communities  as  units,  and  to  reach 
one  unit,  a  dozen,  a  hundred,  a  thous¬ 
and,  ap|H*als  more  and  more  each  day 
to  the  inaniifactiirer  who  has  learned  to 
link  advertising  and  selling,  and  who  Is 
replacing  old  vanity  and  sentiment  meth- 
lual  with  a  ]»racti<-al  and  husincss-like 
demand  for  (piick.  tangilde  results. 

“Soinelliing  new  comes  to  the  surface 
nearly  every  day.  While  there  is  much 
caution  and  sonic  timidity  displayed,  we 
conlulcntly  hsik  for  the  biggest  business 
this  Fall  and  Winter  that  our  company 
has  ever  linndicd.  Our  August  totals 
exceeded  thost;  of  .Vugust,  191 1.” 

Frank  F.  Barham,  general  manager  Lon 
Angclen  Krening  Herald. — noticeable 
strengthening  of  general  business  is  ap¬ 
parent.  The  most  concrete  evidence  in 
lichalf  of  this  is  the  fact  that  .July,  always 
a  weak  month,  reached  May  totals  in  cir¬ 
culation  and  advertising.  .\s  for  fall 
hiisiness.  a  syiniiosium  by  the  leading 
business  men  of  Ixis  .\ngeles,  recently 
published  in  the  Evening  Herald,  gives 
an  encouraging  forecast  indeed  for  the 
reinaindcr  of  1915,  .Tune  and  .Inly  sales 
lieing  very  good.  The  Evening  Herald 
can  sec  nothing  on  the  horizon  to  interfere 
with  the  merchants’  prognostication.” 

('harlrs  .1,  Stauffer,  hiininenn  manager 
Fhornir  t.irir.)  ftepuhliran. — “The  Ari¬ 
zona  Uepuhlicaii  is  <-arrying  less  volume 
of  advertising  now  than  it  did  one  year 
ago.  The  receipts,  however,  are  slightly 
in  excess  of  what  they  wore  one  year  ago, 
due  to  a  raise  in  our  advertising  rates. 
We  have  thoroughly  canvassed  present 
condition.s.  as  well  as  possibilities  and 
prosi>ects  for  fall  advertising  in  the  Re- 
piihlican.  I’hoenix  is  the  heart  of  the 
Slate  of  Arizona,  which  produces  more 
eopiHT  than  any  other  State  in  the  TTnion. 
The  niine.s  throughout  the  State  are 
busier  than  ever.  .Arizona  is  a  great  live¬ 
stock  country.  The  livestock  men  are 
highly  prosperous.  PIxM-nix  is  surround¬ 
ed  by  nearly  a  quart<'r  of  a  million  acres 
of  land  irrigated  by  the  Roosevelt  reser¬ 
voir.  which  reservoir  is  now  full.  There¬ 
fore.  prospects  are  brighter  than  ever  for 
I’hoenix.  Our  work  with  the  merchants 
of  I’hoenix  indicates  that  our  local  adver¬ 
tising  will  be  larger  in  volume  than  ever 
during  the  c<)ming  fall  and  winter.” 

Charirn  E.  Dent,  president  Tulsa 
(Okla.)  World. — “The  niid-continent  oil 
district  which  represents  the  district 
within  a  radius  of  about  fifty  miles  (.501 
of  Tulsa.  Oklahoma,  is  at  this  time  ex- 
perieiK-ing  a  great  streak  of  prositerity. 
Tlie  present  advance  in  crude  oil  will  in¬ 
crease  the  annual  revenue  over  $12,000.- 
000.  or  more  than  .$1.000.0t(O  a  month. 
.At  the  present  time  the  production  is  in 
excess  of  3.50,000  barrels  a  day.  the  price 
having  l)c<>n  40  cents  per  barrel,  hut  in  the 


last  fitur  Weeks  the  price  has  advanced 
to  65  cents  per  barrel — a  good  price. 

“At  the  present  time  there  is  approxi¬ 
mately  12,000,000  worth  of  buildings 
under  construction  in  the  City  of  Tulsa. 
According  to  the  government  census  of 
1910  the  city  had  a  population  of  18,182. 
A  special  census*  taken  in  April,  1915, 
shows  28.240  in  the  city  proper  and  1,985 
living  in  addition  to  Tulsa,  which  come 
under  the  heading  of  so-called  ‘Indian 
lands,’  which  makes  a  total  population  in 
Tulsa  in  1915  of  30,225.  One  can  readily 
see  that  Tulsa  is  beyond  question  one  of 
the  most  prosiK'rous  cities  in  the  United 
States  today. 

“Crop  conditions  in  this  section  of 
Oklahoma  arc  the  best  that  have  ever 
iKM'n  known  in  the  history  of  Ok¬ 
lahoma.  Many  of  the  alfalfa  farms 
will  cut  five  crops,  averaging  a  ton  to 
ton  and  one-half  to  the  acre.  The  peach 
crop  in  this  district  is  going  to  waste. 
Peaches  are  selling  for  25  cents  per 
hnslicl,  but  there  is  not  sufficient  market 
for  ten  per  cent,  of  the  crop.  We  feel 
that  nothing  short  of  a  panic  in  the 
I’nited  States  can  prevent  the  next 
twelve  months  from  l)eing  the  most  pros- 
penms  in  the  history  of  this  cotintry.” 

J.  Montgomery  Brown,  general  man¬ 
ager  Fort  Worth  Record. — “I  am  glad  to 
say  that  prospects  for  fall  business  are 
good,  and  I  am  partioilarly  gratified  be¬ 
cause  local  advertisers  are  using  an  in¬ 
creasing  amount  of  apace  in  the  Record. 
For  11  months  ending  August  1,  1915,  the 
Record's  gain  in  local  display  advertis¬ 
ing  was  275.870  agate  lines  more  than  for 
a  similar  period  ending  August  1,  1914. 
Every  month  this  year  has  shown  a  local 
advertising  increase,  and  this  gain  is  con¬ 
tinuing  through  .August.  The  figures  are 
most  encouraging  because  all  of  the  cot¬ 
ton-producing  country  has  exiierienced 
unfs'rtain  conditions  the  past  .year  on  ac-- 
count  of  the  European  war  and  its  de¬ 
pressing  effects  on  cotton  prices.  There 
is,  this  year,  a  manifest  determination  on 
the  part  of  Southern  hankers,  hacked  hv 
the  Eivloral  Reserve  Board,  to  advance 
money  sufficient  to  market  this  year’s  cot¬ 
ton  croj)  slowly.  If  this  is  effected,  the 
result  will  he  apparent  in  improved  busi¬ 
ness.  not  only  for  newspapers,  hut  for  all 
other  lines.” 

11’.  J.  Fawcett,  advertising  manager 
Richmond  (T’a.)  Times  Rispatch. — Rich¬ 
mond  merchants  generally  arc  optimis¬ 
tic.  in  some  cases  entlnisiastic.  about 
the  possibilities  of  better  business  and 
conditions  this  fall.  Their  eonfitlence  is 
gradually  Ixung  restored,  and  in  many 
instances  expansion  and  the  aj)ending  of 
money  for  improvements  is  noticeable  to 
a  marked  degree. 

This  newspaper  substantially  felt  the 
approach  of  j)rosperity’s  return  in  Au¬ 
gust.  carrying  many  more  thousands  of 
lines  of  advertising  than  any  month  of 
.August  in  the  last  five  years.  During 
the  month,  the  Tiines-Dispateh  printed 
.39'2.742  lines  of  ]taid  advertising,  a  gain 
of  4.3.4(Mt  lines  over  .A\ignst  of  last  year. 

The  pnreliasing  power  of  the  pc-ople 
of  this  State  is  greater  than  ever  and 
will  steadily  increase  eaeli  month.  This 
is  due  largely  to  the  promise  of  splendid 
crops,  marked  activities  in  our  inanii- 
faetnring  industries  and  the  general  im¬ 
provements  and  increased  earnings  of 
our  various  railroads. 

Thus  the  retail  conditions  are  mate¬ 
rially  iK-nefited  — and  we  find  that  even 
now  in  Riehinond  many  nierehants  are 
highly  pleased  with  inen'ases  over  the 
same  jM'riod  last  year.  This  in  face  of 
yet  snnimery  weather,  with  fall  busi¬ 
ness  not  oven  started,  evidences  the  fact 
t<r  us  that  general  conditions  arc  good 
and  promise  to  he  l)etter. 

There  are  still  a  few  calamity  howlers, 
hut  in  this  good  State  they  are  the  ex¬ 
ceptions,  and  ponseqnently  prove  the  rule. 
We  are  very  hajqjy  over  the  outlook. 

Elmer  Wilson,  publishers'  reprrsmta- 
firc.  f'hicago. — AVe  are  pleased  to  state 
that  oiir  papers  expect  to  close  the  year 
1915  showing  a  suhslantial  increase  in 
foreign  advertising  over  the  year  1914. 
The  reason  for  this  expectation  is  part¬ 
ly  due  to  the  fact  that  this  year  so  far 
shows  a  gain  over  the  same  period  of 
last  year,  and  also  to  the  noticeable  hut 
hesitating  iinproveinenl  of  general  busi¬ 
ness  conditions  tliroiigliout  the  country. 

,4.  K.  Hammond,  manager  Eastern  of¬ 


fice,  Clover  Leaf  Tiewspapers. — I  believe 
the  volume  of  foreign  advertising  will  be 
greater  during  the  coming  fall  and  win¬ 
ter  period  than  ever  before  in  the  history 
of  the  business. 

C-  J.  Anderson,  of  the  C.  J.  Anderson 
Bpeiial  Agency,  Chicago. — During  the 
past  sixty  days  the  writer  has  done  soni.? 
extensive  traveling  in  the  interest  of  our 
list  of  pai)er8  with  splendid  results.  We 
are  not  over  enthusiastic  when  we  say 
that  all  the  old-timers,  as  well  as  many 
new  ones,  are  planning  extensive  fall  and 
winter  advertising  campaigns,  and  un¬ 
less  the  unforeseen  happens,  1915-16  will 
l)e  up  and  ahead  of  any  normal  year. 

Charles  H.  Eddy  Company,  New  York. 
— As  to  the  prospects  of  the  advertising 
business  for  the  fall,  we  think  tliey  are 
exceedingly  good. 

W.  F.  Long,  representing  Canadian 
publishers. — Owing  to  the  jtressure  of 
business  awaiting  me  upon  my  return 
from  a  visit  to  Canada,  I  will  not  Ik* 
able  to  write  you  as  fully  and  intelli¬ 
gently  as  I  would  like.  As  my  list  is 
composed  entirely  of  Canadian  ])ubliea- 
tions,  my  interests  lie  in  the  prospects 
for  advertising  for  Canadian  publica¬ 
tions,  and  I  might  say  that  in  spite  of 
the  war  and  the  slight  business  depres¬ 
sion  prevalent  in  Canada  before  the  war 
period,  tliere  are  many  advertisers  who 
are  going  into  the  Canadian  territory 
and  who  are  spending  more  money  there 
now  than  ever  before  in  the  history  of 
their  business.  If  it  were  not  for  the 
sur-tax  which  went  into  effect  some 
months  ago  in  Canada,  I  think  the  vol¬ 
ume  of  American  advertising  for  Canada 
would  l)e  bigger  than  ever  before  in  the 
liistory  of  the  country. 

IF.  ^f.  McNamec,  Western  representa¬ 
tive,  Chicago  Evening  American. — My 
“honest-to-goodness”  opinion  of  the  out¬ 
look  for  fall  and  winter  hiisiness  is  one 
of  extreme  optimism.  Chicago  lias  dur¬ 
ing  the  ]iast  six  months  demonstrated 
lier  ability  “to-eonie-to-the-point.”  We 
have  settled  two  tremendous  strikes 
during  tliat  time-  one  on  the  part  of 
the  building  trades  union  and  the  other 
on  the  jia'rt  of  the  .surface  and  elevated 
lines  enijiloyes. 

Due  to  strikes  on  the  part  of  labor 
unions  in  Chicago  many  maniifaetiirers 
have  stayed  out  of  this  market  during 
the  jiast  few  years.  The  fact  that  these 
contracts  have  been  signed  witli  the 
alsive  unions  for  three  and  two  years, 
respectfully— at  increased  wages— means 
more  labor  employed  during  the  next 
two  and  three  years  in  Cliieago,  and  at 
wages  higher  than  they  have  ever  re¬ 
ceived.  This  means  much  to  the  retailer 
and  so— to  the  manufacturer. 

When  lalior  is  at  work  in  the  city  of 
Chicago  -conditions  here  arc  generally 
prosperous,  as  Chicago  is  essentially  a 
“volume  city”  in  every  sense  of  the 
word.  AVhen  general  conditions  are  good 
and  local  conditions  are  bad.  Chicago  is 
“betwixt  and  lietween,”  hut  when  we 
face  good  local  conditions  and  liave,  in 
addition,  good  general  conditions,  Chi¬ 
cago  should  ride  forward  on  the  crest 
of  a  prosperity  wave.  Such  an  outlook 
is  now  ahead  of  ns.  We  have  the  most 
enornioiis  crops  the  poiintry  has  ever 
produced,  iinieh  of  which  will  he  sold 
in  and  shipped  through  Cliieatio.  In  ad¬ 
dition  to  this,  maniifaetiirers  in  the  Chi- 
easro  and  Middle  Western  territory  have 
shaken  off  their  pessiniistie  attitude  of 
the  past  year  or  two  and  are  looking 
ahead  witli  renewed  enthusiasm. 

With  conditions  such  as  these  (‘xistiiig 
— Advertising  cannot  fail  hut  to  he  on 
the  increase.  The  acme  of  the  average 
maniifaetiirer’s  anihition  is  to  “ea|>fiire 
the  Chicago  market.”  and  certainly  the 
time  is  ripe-  -  with  conditions  such  as  we 
have  ahead  of  ns— dnriii"  Iho  ensuin'.! 
fall  and  winter  niontlis  for  the  average 
maniifaetnrer  to  realize  fully  on  sales 
and  advertising  work  in  tiiis  territory. 

ir.  T.  Crrsmrr,  of  tVilliams.  Law¬ 
rence  and  Cresmer. — Sjieeial  repre¬ 
sentatives.  New  York.  “T  have  just  re¬ 
turned  from  an  extendmi  trip  lhrongJniiit 
the  West  and  am  pleased  to  advise  that 
I  found  conditions  most  enennragiiig  up 
and  down  the  Coast.  Sinoe  niy  return, 
we  iiavp  noted  a  marked  increase  in  the 
amount  of  advertising  going  out  to  daily 
newspapers  and  we  are  looking  forward 
to  a  good  Fall  and  Winter  season.” 
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THAT  LOUISVILLE  CONTEST 

Col.  Haldeman  Says  the  Hollister  Cam¬ 
paign  Netted  His  Papers  $50,000. 

Some  weeks  ago  C.  B.  Hollister,  a  suc¬ 
cessful  contest  manager,  published  an 
advertisement  in  TitK  Editor  and  Pub- 
i.isiiKR  in  which  he  made  interesting 
statements  regarding  a  subscription 
campaign  he  had  recently  carried  on  for 
tlu'  laiuisville  Courier  .lournal  and  the 
'rimes.  One  of  the  statements  was  to 
the  ert‘<K-t  that  the  resulting  subscrip¬ 
tion  receipts  amounted  to  .$5<(,(K)0.  A 
letter  was  sent  to  Mr.  Johnson,  the  cir¬ 
culation  manager  of  the  Courier  Journal, 
asking  him  if  this  and  other  statements 
was  in  accordance  with  his  knowledge 
of  the  facts.  His  reply,  which  did  not 
wholly  agree  with  Mr.  Hollister’s  asser¬ 
tions,  was  jnihlished  in  these  columns. 

As  there  seemed  to  he  a  disagreement 
as  to  the  facts  'I'liK  Editor  and  Pub- 
i.isiiKR  wrote  to  Col.  Kru<-e  Ilaldeinan 
as  the  person  Is'st  (|ualitied  to  give  an 
opinion,  asking  him  to  straighten  out 
the  matter.  His  reply  is  repnxluced  be¬ 
low: 

Thk  Iaiuisvii.i.e  Coitrikr  Journai., 
Ixiuisville,  Ky.,  Sept.  10,  101."). 

In  answer  to  your  letter  of  the  3rd 
inst.,  enclosed  you  will  tind  a  copy  of 
a  letter  which  1  gave  Mr.  Hollister  when 
he  had  concludwl  his  work  with  ns. 
This  letter  gives  my  views  substantially 
of  the  contest.  You  may  recall  the  fact 
that  the  Courier-Journal  was  one  of  the 
first  papers  in  the  country  to  take  up 
a  circulation  contest  in  the  shape  of  a 
European  tour.  We  managed  that  con¬ 
test  ourselves  and  I  have  always  con¬ 
sidered  that  it  was  a  very  successful 
affair.  Mind  yon,  I  do  not  expect  to 
make  money  out  of  one  of  these  con¬ 
tests,  and  I  do  not  like  certain  phases 
of  them.  However,  there  is  an  adver¬ 
tising  value  in  connection  with  a  con¬ 
test  and  while  they  are  costly,  in  my 
opinion  they  accomplish  some  good. 
You  seiMire  some  suhscril)ers  in  this  way 
who  possibly  could  not  he  secured  in 
any  other  way.  While  there  are  com¬ 
plaints  nearly  always  in  connection  with 
any  contest.  1  believe  that  we  received 
fewer  in  connection  with  this  last  than 
any  previous  one. 

Trusting  that  the  above  wilt  answer 
your  iinpiiry,  I  am.  Yours  truly, 
l?Ri?CE  Hai.deman, 

President. 

Enclosed  is  a  copy  of  the  leter  Mr. 
Haldeman  gave  to  Mr.  Hollister: 

Tub  Couribk-.Touhnal, 
IjOiusvili.k,  Ky..  .Inly  24, 

To  .\ny  Newspaper  Tl'Bi.irher: 

I  take  pleasure  In  statinR  that  Mr.  f.  H. 
Hollister  has  Just  completed  a  successful 
circulation  automolille  contest  for  the 
liouisvllle  Courler-.Iournal  and  Ixuilsvllle 
Times  t'onipanles.  'I’he  contest  ran  about 
nine  weeks,  and  as  far  as  my  observation 
g<s's  was  well  conducted  and  has  jiroven 
ipilte  satisfactory  to  the  two  companies  In¬ 
terested. 

We  have  added  during  this  time  abwut 
12.000  new  subscribers  to  the  two  pa|)ers. 
this  gain  not  being  a  net  gain  of  new  sub¬ 
scribers  as  some  of  the  12.000  were  new 
subscribers  who  increased  the  term  of  their 
subscription  subsequent  to  the  sending  In 
of  their  first  subscription. 

We  took  In  a  total  of  over  $60.00(1  dur¬ 
ing  this  contest,  of  which  about  S.'lO.OOO  was 
for  new  subscriptions.  This  makes  a  very 
handsome  show'ing  for  the  two  pai)ers  in 
view  of  business  conditions  which  existed 
during  the  period  of  this  contest.  1  think 
that  Mr.  Hollister  understands  his  busl 
ness  thoroughly. 

Very  trul.v. 

Hr  ICE  Hai.deman, 

rn-sideiit  Tsiulsvllb'  Courier  .lournal  and 
Times  Companies. 

Motion  Picture  Mail 

The  New  York  Evening  Mail,  on  Sep¬ 
tember  11.  began  the  piihlication  of  a 
Ifi-page  Saturday  supplement  to  lie 
known  as  the  Motion  Picture  Mail.  It 
contains  pictures  and  news  notes  and 
stories  of  the  films  to  be  released  the  fol¬ 
lowing  week.  Frank  Stockhridge,  the 
managing  editor,  ladieves  that  this  will 
prove  to  he  a  popular  feature,  as  nearly 
PO  per  cent,  of  the  population  that  go  to 
entertainments  depend  ujion  the  movies 
for  most  of  their  amusement,  and  there¬ 
fore  will  he  interested  in  such  a  sup|)le- 
ment.  The  Mail,  so  it  is  claimed,  was 
the  first  newspajier  to  combine  its  motion 
picture  and  theatrical  departments. 


ON  THE  UPWARD  TURN 


Keen-Eyed  New  Yorker  Returns  from 
Trip  Full  of  Encouragement 

K.  L.  Whitman,  of  the  !M.  Volknuinn 
Advertising  Agency,  of  this  city,  has 
lately  returned  from  a  swing  around  the 
Middle  West,  and  brings  back  highly  en¬ 
couraging  reports  of  business  conditions. 
Said  he: 

“In  Pittsburgh,  industrial  conditions 
are  on  a  lively  upturn  and  prosperity 
soon  will  be  greater  than  ever. 

“A  great  improvement  is  apparent  in 
the  iron  and  steel  business  there  sim  e 
last  .Tanuary.  It  is  indicative  of  the  gen¬ 
eral  improvement  affect iiig  every  line  of 
business. 

“Pittsburgh  is  as  important  to  the  in¬ 
dustrial  welfare  of  this  country  as  a  huh 
to  a  wheel,  and  we  in  New  York  either 
feel  gowl  or  bad,  all  depending  uiion  how 
things  arc  going  in  Pittsburgh.  I  know 
that  manufacturers  and  advertising  agen 
cies  in  all  parts  of  the  United  States 
that  s|H>nd  thousands  of  dollars  annually 
in  advertising  regard  Pittsburgh  as  theii 
business  barometer. 

“Upon  n-nching  Syracuse,  I  found  one 
could  not  hire  1(K>  men.  if  he  wanted  to, 
as  the  varied  industries  were  most  en¬ 
couragingly  active. 

“In  Milwaukee,  the  l.'i.fKKI  men  in  the 
iron  and  steel  mills  have  work  ahead  to 
keep  them  busy  a  long  time,  while,  of  the 
118,000  men  employed  in  various  voca¬ 
tions  in  the  Wisconsin  city,  85  per  cent, 
now  are  busy,  with  the  prospect  that, 
in  a  brief  time,  there  will  be  no  men 
idle. 

“Conditions  among  the  Chicago  indus¬ 
tries  show  a  great  improvement,  with  the 
packing  companies  especially  active. 

,  “1  found  8.5  per  cent,  of  the  men  em- 
qiloyed  in  the  iron  and  steel  mills  in 
Cleveland  as  busy  as  they  can  he,  with 
conditions  in  other  lines  of  trade  in  a 
highly  promising  state. 

“.Vt  Akron,  a  number  of  ])lants  are 
working  day  and  night,  with  the  ruhber 
and  cer(*al  companies  behind  in  thidr 
orders,  while  at  Youngstown  1  leariu'd 
that  the  mills  are  becoming  so  busy  that 
by  the  end  of  October  it  is  antici)iatcd 
they  will  be  working  to  maximum  ca¬ 
pacity. 


NEWS  BY  CARRIER  PIGEONS 

Scheme  Is  Successfully  Tried  Out  by 
Portland  Journal 

Portland.  Ore..  September  8. — f'ar- 
rier  jiigeons  were  successfully  used  by 
the  I’ortland  Journal  on  Labor  Day  in 
transmitting  news  of  a  big  celebration 
in  Benson  Park,  a  public  playground  -'Ifl 
mill's  from  Portland.  'Phe  park,  which 
is  in  a  primeval  state,  is  not  connected 
with  the  city  by  wires.  In  all  40  homing 
pigeons  furnishi'd  by  the  Ovepui  Homing 
Club  were  employed.  20  bulletins  being 
sent  in  duplicate. 

Tin'  pigeons  were  taken  in  crates  by 
auto  to  tin'  park  and  were  released  two  at 
a  time  as  the  news  jnstitii'd  their  being 
dispatched  by  a  Journal  staff  man.  On 
arrival  at  their  coops  in  the  outskirts  of 
the  city  the  inessagi's  were  taken  from 
the  pigeons’  legs  and  were  transmitted 
by  telephone  to  the  .Tournal  office. 

Most  of  the  winged  messengers  made 
the  journey  in  about  an  hour  and  prob¬ 
ably  ffew  mnch  over  the  airline  distance 
of  .30  miles  from  Benson  Park  to  their 
coops.  'Phe  .lournal  received  some  .500 
words  in  all  by  pigeon  post.  S.  O.  B. 

Cheerfully  Corrected 

“See  here,  sir,”  yelled  the  indignant  cit¬ 
izen.  as  he  entered  the  oflice  of  the  “Dally 
Whoop."  "what  do  yon  mean  by  this  article 
In  yesterday's  paper?” 

“What  Is  It?”  asked  the  editor. 

“What  Is  It?”  shouted  the  Indignant  cit¬ 
izen.  “Why.  yon  refer  to  me  as  a  greedy 
johher.” 

“That  Is  too  had.”  replied  the  editor.  "It 
Is  a  typographical  error,  and  1  am  sorry  it 
appeared  as  It  did." 

“Oh.  very  well.”  answered  the  Indignant 
cltl-zen.  “1  accept  .voiir  apology.” 

“1  don't  know  how  that  fool  linotype 
man  came  to  set  the  word  ‘Johlier.’  ”  added 
the  editor.  “1  wrote  the  word  'rohher'  very 
plainly.” — lx>ndun  Telegraph. 


There  are  Several 
Pure  Food  Accounts 
in  Pittsburgh 


that  we  know  would  be  inter¬ 
ested  in  our  intimate  knowledge 
of  the  food  situation.  This,  plus 
our  unusual  method  of  han¬ 
dling  accounts,  comprises  a 
very  desirable  service  for  the 
advertiser. 


The  Richard  A.  Foley 
Advertising  Agency,  Inc. 

Bulletin  Building 
Philadelphia 


The  Multiple 


Linotype  Way  Is  the 
Modern  Way 


Model  14  with  Auxiliary  Magazine 


MERGENTHALER  LINOTYPE  GO. 

TRIBUNE  BUILDING,  NEW  YORK 
CHICAGO  SAN  FRANCISCO  NEW  ORLEANS 

CANADIAN  LINOTYPE,  LIMITED,  TORONTO 
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Buffalo  News 

EDWARD  H.  BUTLER 

Uitor  and  PablUher 

"The  only  Buffalo  newspaper  that 
censors  its  advertising  columns. 
Many  of  our  advertisers  use  our 
columns  exclusively.  The  above  is 
one  of  the  many  reasons  why.” 

i  Foreign  Advertising  Representatives 
KELLY-SMITH  COMPANY 
220  Fifth  Arenue  Lytton  Building 

NEW  YORK  CHICAGO 


! 

( 

According  to  a  compilation  made 
by  the  Mail  Order  Journal  for  the 
first  six  months  of  1915,  The  Wash¬ 
ington  Star  carried  not  only  a 
greater  volume  of  display  adver¬ 
tising,  but  also  a  greater  volume 
of  local  display  advertising,  than 
any  other  American  Newspaper, 
whether  morning  or  evening  and 
Sunday. 

THE  EVENING  STAR 
THE  SUNDAY  STAR 

Washington,  D.  C. 


IF  you  are  intending  to  do 
some  national  advertising, 

I  the  Promotion  Department 
of  the  Shaffer  Group  of  news¬ 
papers  will  gladly  assist  you 
with  information  regarding  the 
trade  territories  in  which  these 
newspapers  are  located. 

Chicago  Evening  Post 
i  Indianapolis  Star 

Muncie  Star 
Terre  Haute  Star 
Rocky  Mountain  News 
Denver  Times 
Louisville  Herald 

PROMOTION  DEPT. 
SHAFFER  GROUP 

12  S.  Market  Street,  Chicago 


IL  PROGRESSO 

ITALO-AMERICANO 

Established  1880 

(Member  Audit  Bureau  of  Circulations) 
Daily  average  net  circulation  last 
postofhee  statement,  134,286  copies 
II  Progresso  Italo- Americano  enjoys 
the  distinction  of  being  the  largest  and 
most  successful  Italian  paper  among 
the  Italians  in  the  United  States,  which 
means  among  a  responsive  and  re¬ 
sponsible  class  with  purchasing  power 
to  buy  advertised  goMs. 

IL  PROGRESSO  ITALO-AMERICANO 
CHAV.  CARLO  BARSOTTI, 

Ed.  and  Pub. 

42  Elm  Sirtel.  Yctk  City 


®I|e  Npui  ^ork 

Hupnm0  imatl 

enjoys  the  confidence  of  its 
readers. 

Its  readers  have  a  buying 
power,  per  capita,  second  to 
that  of  no  other  daily  paper 
published  in  America. 

Its  average  net  paid  circula¬ 
tion  for  April  was  in  excess  of 

156,000 

A  dMiraUa  advMtUing  medium. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


THE  UP-TO-DATE  ADVERTISING  MAN 

MUST  BE  A  FIRST-CLASS  SALESMAN  AS  WELL 

He  Should  Know  Far  More  Than  Merely  How  to  Write  Attractive 
Copy — His  Information  Should  Cover  All  Sorts  of  Facts  as  to 
Distribution,  Etc.,  Etc. — Advertising  Is  a  Salesman 
and  Should  Be  Treated  as  Such 

by  T.  C.  Sheehan  of  the  Durham  Duplex 


I  Written  for  Thk  Editor  and  Pubi.i.sher 

lla/.or 

I  have  always  said  that  selling  is  not 
a  national  hut  a  local  proposition.  In 
order  to  understand  just  what  I  mean, 
you  will  have  to  get  my  point  of  view. 

1  manufacture  razors.  I  sell  John 
Smith,  of  Kalamazoo,  Mich.,  a  quantity. 
Until  he  has  sold  this  quantity  and  I 
rei-eive  an  additional  order,  I  never  fool 
myself  into  lielieving  that  I  have  made  a 
sale.  What  I  have  done  is  to  transfer 
the  stock  from  my  stockroom  to  the 
shelves  of  his  store,  and  a  few  dollars 
fmm  his  hank  account  to  mine.  When 
these  razors  have  reached  the  consumer, 
and  John  Smith  is  in  for  an  additional 
qnantity,  I  have  made  a  sale  and  am 
in  hiisiness.  A  manufacturer’s  work  he- 
■.■ins  in  getting  distribution  and  con¬ 
tinues  in  making  sales  from  this  distri- 
Imtion.  Conseiinpiitly,  I  never  lose  sight 
of  tlip  fact  that  my  work  is  to  do  the 
most  I  possibly  can  for  John  Smith  in 
his  territory. 

We  all  agree  that  advertising  is  neces¬ 
sary:  but  advertising  should  not  precede 
ili-trihiition — it  should  follow  or  accom¬ 
pany  it.  The  manufacturer  who  at¬ 
tempts  to  advertise  Itefore  he  has  dis- 
trihiition  is  steering  for  the  rocks.  The 
old  idea  of  putting  on  an  aggressive  na¬ 
tional  advertising  campaign,  compelling 
a  prospective  customer  to  ask  for  the 
article  and  depending  on  the  demand 
thus  created  for  sales,  is  all  wrong;  for 
this  class  of  advertising  is  the  father 
and  mother  of  substitution,  and  is  a  class 
of  effort  that  never  should  be  attempted 
by  a  newspaper,  since  a  newspaper's 
work,  in  order  to  be  effective,  either 
must  begin  after  distribution  has  been 
secured  or  serve  as  an  assistant  in  se¬ 
curing  it. 

NKCKSSITY  KOR  CIXISK  .ANALYSIS 

I  have  distribution  in,  say,  .'10,000 
stores  located  in  the  cities,  villages  and 
hamlets  of  the  United  States.  My  600 
johliers  have  seenred  for  me  the  major 
portion  of  it.  Consequently,  I  do  not 
know  where  most  of  it  is.  Is  it  wise 
to  call  in  my  agent  and  put  on  a  general 
newspaper  campaign,  hit-or-miss,  and 
expect  the  campaign  to  bring  results?  I 
don’t  lielieve  so.  and  that  is  one  reason 
why  I  always  link  together  distribution, 
w  indow  display,  co-operation  on  the  part 
of  the  dealer  and  his  clerk,  and  news- 

{lapcr  advertising.  Millions  of  dollars 
lave  been  wasted  on  the  theory  that 
advertising  is  an  art,  not  a  science. 
Thousands  of  inefficient  men  following 
the  advertising  business  have  “got 
away  with  it”  on  this  theory,  for  few 
advertising  managers  ever  attempt 
analysis.  They  never  ask  themselves 
the  question.  What  are  we  getting  for 
the  money  we  are  spending?  The  qual¬ 
ity  of  his  product,  the  local  assistance 
of  the  dealer,  window  display,  aggres¬ 
sive  sales  campaigns,  good  live  follow¬ 
up,  and  goo<l  consistent  work  by  every- 
l)ody  helped  make  a  success:  and  ad¬ 
vertising  steps  in  and  savs:  “See  what 
I  did !” 

The  salesman  ivas  checked  up  at  the 
end  of  the  month,  an  analysis  was  made 
of  his  territory  at  the  end  of  the  year, 
his  salary  and  percentage  were  arranged 
according  to  the  volume  of  business  se¬ 
cured  in  his  territory;  but  the  advertis¬ 
ing  manager  never  has  been  able  to  say: 
“T  spent  .^lOO.BOO  in  advertising  and  it 
sold  $1 ,600,000  worth  of  goods.”  He 
probably  never  will  be  able  to  say  it. 
Still,  I  believe  that  advertising  is  not 
an  art.  I  believe  it  is  a  salesman  and 
should  be  treated  as  such;  and  I  believe 
that  tbe  advertising  manager  of  the  fu¬ 
ture  will  have  to  know  more  about  sales¬ 
manship  than  he  ever  thought  it  was 
necessary  to  know  in  the  past.  Making 
pretty  pictures,  saying  something  about 
our  article  in  a  clever  way,  bringing  the 
vernacular  of  the  street  into  the  home 


Co.] 

through  the  medium  of  the  advertising 
column,  and  the  little  box  of  tricks  em¬ 
ployed,  are  on  their  way;  and  the  writer 
of  copy  is  beginning  to  understand  that 
he  must  have  an  enthusiastic  lielief  in 
the  article  advertised  and  a  thorough 
knowledge  of  it,  if  he  liopes  to  succeed. 
The  very  fact  that  so  many  of  our 
newspapers  are  insisting  on  quality — 
insisting  that  the  truth  la-  told — is  in 
large  measure  responsible  for  this 
change.  The  newspajier  understands  the 
part  it  can  play  in  salesmanship  when  it 
begins  to  study  its  possibilities— when 
the  advertising  manager  knows  as  mucli 
about  merchandising  as  he  does  about 
advertising — when  he  takes  himself  and 
his  columns  seriously,  understanding  that 
he  must  give  value  received  for  every 
dollar  that  he  accepts  for  space.  Then 
the  mwvspaper  will  la;  what  he  should  la* 
—  a  real  salesman. 

IMPORTANT  Ql'KHTIO.NS  TO  BK  ANSWERED 

Is  the  newspaper  advertising  manager 
of  today  equipped  to  do  this?  Let  us 
go  into  the  first  newspaper  office  we 
come  to  and  ask  him  the  following  ques¬ 
tions: 

Who  manufactures  the  goods  sold  by 
the  dealers  in  your  town?  What  is  the 
movement  of  the  various  products  in  the 
zone  in  which  your  paper  circulates? 
What  is  the  character  and  reputation 
of  these  goods?  What  chance  lias  any 
particular  manufacturer  to  create  a 
bigger  market  in  your  locality?  How 
many  dealers  will  co-operatc  on  an  ad¬ 
vertising  campaign  to  move  from  their 
shelves  any  particular  brand?  How 
many  dealers  will  put  on  special  sales? 
How  many  dealers  will  instruct  their 
clerks  as  to  the  quality  and  charactei 
of  these  goods  and  have  the  attention 
of  the  consumer  called  to  them? 

On  an  advertising  campaign,  judging 
from  the  circulation  of  your  paper,  its 
ability  to  create  the  receptive  mood  on 
the  part  of  the  consumer,  and  the  repu¬ 
tation  of  dealers  who  might  participate, 
what  quantity  do  you  believe,  supported 
by  a  certain  amount  of  advertising, 
could  bo  moveil  from  the  shelves  during 
a  given  time?  What  chance  do  you  be¬ 
lieve  the  manufacturer  , would  have  to 
sell  an  additional  quantity  as  a  result 
of  this  campaign  and  this  advertising? 
Do  you  lielieve  it  could  be  done  with 
one  campaign,  or  would  it  lie  neeessary 
to  run  several  ?  lA'aving  selfishness  out 
of  the  question  and  putting  yourself  in 
the  manufacturer’s  place,  giving  a  gowl 


honest  opinion,  irrespective  of  the  cost 
to  you  in  space,  what  amount  of  adver¬ 
tising  would  pay?  Should  he  run  a 
column,  a  half-page,  a  page — a  certain 
amount  of  space  per  day  for  a  week, 
a  month,  or  a  year?  Have  you  got 
sand  enough  to  write  him  that  you  don’t 
Udieve  advertising  would  pay  in  your 
town  at  the  present  time?  fan  you 
write  to  a  manufacturer  and  say  this: 
“We  have  the  authority  of  the  dealers 
in  our  town  to  say  that  you  should  nm 
a  special  advertising  campaign  to  move 
from  their  shelves  the  following  quanti¬ 
ties  of  your  goods.  If  you  do  so  they 
agree  to  support  this  advertising  and 
do  all  they  possibly  can,  during  the 
time  it  is  riiniiiiig  to  make  it  succeed. 

“IT  can’t  be  done” 

The  average  advertising  manager 
would  say:  “IJtterly  impossible!”  Still, 
that  very  same  manager  will  send  a 
man  to  Smitli’s  store  and  have  him 
work  on  Smith  for  several  hours  for  a 
piece  of  copy.  In  the  two  or  three 
hours  that  he  spends  talking  to  Smitli, 
he  could  get  the  names  of  every  nation¬ 
ally  advertised  article  in  Smith’s  store. 
He  could  build  up  enthusiasm  in  a  cam- 
paigN,  leaving  the  store  with  a  couple 
of  hundred  prospects  for  his  advertising 
manager  to  work  on. 

I  know  that  this  all  sounds  revolu¬ 
tionary  and  more  or  less  impossible 
and  so  it  is,  with  our  present  day  metli- 
ods.  We  have  lieen  a  nation  of  gilded 
spendthrifts  in  an  advertising  way,  but 
we  have  got  to  dig.  We  have  got  to 
demand  as  near  as  possible  100  per 
cent,  efficiency  from  every  dollar  spent 
in  advertising,  and  we  have  got  to  get 
it  or  hit  the  slide.  The  day  of  scratch¬ 
ing  the  top  of  the  ground  for  our  crop 
is  mighty  near  at  an  end,  and  intensive 
advertising  is  as  essential  as  intensive 
farming.  The  advertising  bill  of  the  fu¬ 
ture  will  not  he  taken  up  in  the  over¬ 
head  column,  for  its  value  will  be  known, 
not  guessed.  The  average  solicitor  of 
advertising  will  have  to  get  the  real 
salesman’s  point  of  view.  No  good 
salesman  ever  considers  that  he  is  work¬ 
ing  for  any  particular  ho\ise  or  any  par 
ticular  sales  manager.  He  knows  that 
he  is  working  for  his  customers,  get¬ 
ting  for  them  the  best  he  can.  all  of 
the  time,  eonsistent  with  good,  honest, 
fair  treatment  for  his  house.  He  ap¬ 
preciates  the  fact  that,  if  he  has  cus¬ 
tomers  that  have  Vonfidenco  enough  in 
him  to  give  him  orders  for  merchandise; 
the  sales  manager  needs  him;  and  if  one 
sales  manager  does  not,  there  is  another 
wide-awake  one  around  the  corner  who 
does.  When  the  solicitor  for  a  news 
aper  begins  to  understand  that  his 
read  and  butter  are  coming  from  the 
manufacturer  who  pays  the  advertising 
bill,  and  not  from  the  medium  he  is 
working  for — when  he  goes  out  fullv 
determined  to  give  that  manufacturer 
value  received — he  will  have  found  the 
only  worth-while  place  for  a  man;  and 
that  is,  among  the  army  of  producers. 


A  NEWSPAPER  that  uses  Premiums  at  all 
can  hit  on  nothing  better  than  Wm.  A. 
Woodbury’s  Book.  — M.  M.  GILLAM. 

Your  readers  and  some  others 
will  eagerly  buy  the  Book  if 
you  offer  it. 

When  you  can  say  that  hundreds 
have  bought  it  no  further  argument 
is  needed  to  prove  your  paper  of  spe¬ 
cial  value  to  advertisers  of  Lingerie, 
Jewelry,  Bonnets  and  every  feminine 
adornment. 

The  author’s  name  means  Beauty 
Culture  everywhere  —  It  Sells  the 
Book — The  Book  Pleases. 

Only  one  Paper  in  a  City. 


ELIOT  LORD 

110  W.  34th  Street,  New  York 

The  Book  contains  the  Secrets  for  Beautifying  Woman,  or  Keeping  Her 
Beautiful,  from  Her  Toes  to  the  Hair  of  Her  Head. — New  York  Sun. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 
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SAN  FRANCISCO  DELIVERY 


The  Circulation  Manager  of  the  San 
Francisco  Chronicle  Writes  Interestingly 

(Jeorge  A.  Fisher,  circulation  manager 
of  the  San  Francisco  Chronicle,  has  had 
34  years’  experience  in  his  special  line  in 
that  city,  and  may  fairly  he  considered  an 
expert.  Recently  The  Editor  and  Pub¬ 
lisher  Invited  him  to  write  concerning 
the  daily  newspaiier  distribution  system 
in  vogue  in  San  Francisco.  In  reply,  he 
courteously  sends  the  following : 

"We  have  in  San  h’rancisco,  as  you 
l.now,  two  morning  and  three  evening 
papers.  B  o  t  li 
morniiif;  papers 
control  their 
city  and  sulmr- 
lian  distribution 
through  the 
means  of  route 
or  privilege 
owners.  They, 
in  turn,  are  di¬ 
rectly  respon¬ 
sible  to  the  of¬ 
fice  for  payment 
of  bills  and  all 
business  mat¬ 
ters  pertaining 
to  the  routes. 
They  have  un¬ 
der  them  nu¬ 
merous  boys  as 
assistant  car- 

(Ieorge  a.  Ft.sHER.  riers. 

THE  DISTRIBUTION  OK  EVENING  PAPERS. 

“The  distribution  of  the  three  evening 
paiiers  is  somewhat  diversified.  One  is 
using  the  system  in  vogue  in  the  East 
— that  of  turning  over  the  service  in  San 
Francisco  and  suburban  cities  to  the 
school  boys,  who  have  charge  of  a  cer¬ 
tain  district,  and  have  no  efpiity,  what¬ 
soever,  in  the  routes,  merely  retaining  a 
certain  percentage  above  the  cost  of  pa¬ 
pers  to  them,  as  their  profit  for  taking 
care  of  the  route.  This  paper  has  a  num¬ 
ber  of  route  men,  or  district  men,  who 
iiave  under  them  sometimes  as  many  as 
thirty  or  forty  carriers,  covering  a  large 
area.  The  other  evening  papers’  systems 
are  similar  to  the  morning  papers’  man¬ 
ner  of  distribution,  each  controlling  the 
delivery  through  the  sale  of  the  privilege 
to  men  of  experience  in  the  carrying  line. 

EA.STERN  IDEA  NOT  FAVORED 

“While  the  Eastern  idea  may  be  a  good 
one.  where,  the  area  is  large,  we  are  not 
in  accord  with  it,  which  is  readily  proven 
through  the  fact  that  four  of  the  five 
papers  have  one  and  the  .same  system. 

“The  San  Francisco  carriers  of  this 
paper  are  conii>elled  to  report  each  morn¬ 
ing  at  a  given  time  and  receive  their  pa¬ 
pers  from  the  mail  room  in  rotation,  ac¬ 
cording  to  tl'.e  distance  of  their  route 
from  the  publication  office.  We  take 
into  consideration,  in  all  cases,  the  area 
to  be  covered  and  the  conditions  encoun¬ 
tered  in  making  delivery.  The  carriers 
are  charged  for  the  supply  of  pajiers  or 
drawings  from  the  mail  room  each  morn¬ 
ing.  and  are  billed  at  the  end  of  ever.v 
seven  days ;  while  payment  must  be  made 
on  a  designated  day  during  tbe  following 
week.  Each  city  esrrier  has  a  specified 
day  on  which  to  settle  his  account,  and  is 
comiielled  to  live  up  to  the  rule  regarding 
payment.  This  system  is  not  the  same 
on  all  San  Francisco  papers. 

“Suhurban  carriers  receive  their  sup¬ 
ply  at  the  carrying  point,  either  by  train, 
launch  or  automobile.  The  same  condi¬ 
tions  apply  to  them  as  to  city  carriers,  in 
regard  to  payment  of  bills  and  rules  of 
this  office. 

“C’arriers  are  compelled  to  rejKirt  within 
twenty-four  hours  on  all  complaints  of 
non-service,  etc.  They  are  expected  to — 
and  do — look  up  all  ‘stops’  received 
through  the  office  and  otherwise,  before 
discontinuing. 

“The  majority  of  the  carriers  own  their 
own  machines  and  come  to  the  mail  room 
for  their  supply.  I’aiiers  are  delivered 
in  the  remotest  section  of  San  Francisco 
within  half  an  hour,  at  the  most,  after 
leaving  publication  office.  We  aim  to 
give  delivery  to  our  city  subscribers  be¬ 
tween  the  hours  of  3:^  and  6  o’clock. 

“During  my  eight  years  as  circulation 


manager  of  this  paper,  the  carrier  sys¬ 
tem  has  been  improved  to  a  great  extent. 
The  rough  edges  have  been  smoothed,  and 
we  boast  of  the  fact  that  our  carriers 
do  not  average  one  per  cent,  in  complaints 
per  month  per  route. 

“The  majority  of  the  carriers  have  so 
arranged  their  collecting  system  as  to 
have  all  the  accounts  fall  due  the  first  part 
of  the  month,  so  as  to  be  able  to  devote 
the  latter  part  of  the  month  to  other  pur¬ 
suits,  if  necessary. 

“The  Chronicle,  shortly  after  1900,  had 
in  the  neighborhood  of  30  routes.  San 
Francisco  has  built  up  to  such  an  extent 
that  we  have  now  a  total  of  70  routes  in 
San  Francisco,  in  addition  to  20  in  Ala¬ 
meda  county  (across  the  bay.) 

“We  have  a  wonderful  street-sale  or¬ 
ganization,  in  charge  of  a  street  circula¬ 
tor,  who  is  held  entirely  responsible  for 
the  representation  on  the  streets  and  for 
the  sale  of  tbe  paper.  His  control  is  such 
that  should  we  get  out  an  extra  at  any 
time  he  can  have  his  full  force  at  the  pub¬ 
lication  office  thirty  minutes  after  the 
time  he  is  so  notified  that  the  edition  is 
about  to  be  issued.  The  city  is  districted 
off,  under  his  supervision,  and  placed  in 
charge  of  sub-circulation,  whose  duty  it 
is  to  wholesale  to  the  newsboys  in  the 
vicinity  of  the  district,  they  in  turn  being 
accountable  to  the  chief  street-circulator. 

“Papers  are  furnished  to  these  boys  by 
automobile.  In  case  of  any  change  in 
edition  on  account  of  some  important  or 
sensational  new's,  the  boys  are  immedi¬ 
ately  supplied  with  the  latest  edition,  the 
automobile  service  being  in  waiting  at 
all  limes,  during  the  hours  of  publica¬ 
tion.” 

TEXAS  CIRCULATION  MEN 


To  Meet  in  Dallas  Next  Month  and  Dis- 
ruBS  Important  Topics. 

Circulation  managers  in  Texas  are 
looking  forward  with  pleasant  anticipa¬ 
tions  to  the  October  meeting  in  Dallas. 
President  E.  C.  White  will  read  a  paper 
on  “Can  the  Circulation  Department 
Successfully  Handle  the  Classified  Adver¬ 
tising  Department,  and  How?”  This  will 
1)6  of  interest  to  every  circulation  man¬ 
ager  because  of  the  possibility  the  pro- 
|)osition  opens  up  for  added  pre.stige  and 
resjionsibility  for  the  department. 

President  White  announces  the  ap¬ 
pointment  of  M.  W.  Florer  (chairman), 
S.  H.  Young  and  Harold  Hough  as  the 
committee  to  decide  on  the  days  for  the 
Dallas  meeting,  and  to  arrange  for  the 
entertainment  during  the  convention. 

A  matter  that  will  be  laid  before  the 
directors  at  the  meeting  will  l)e  the  de¬ 
sirability  of  reducing  the  membership 
fee  and  yearly  dues  of  the  members  from 
•$I0  to  a  minimum  amount  of  $2,  .|<3  or 
$4  per  year. 


Having  Trouble  with  Carriers 
The  St.  Louis  Star  shortly  liefore 
September  1  uegan  a  later  delivery 
of  that  paiier  to  the  homes  of  its  read¬ 
ers.  Formerly  this  edition  went  to  press 
at  12  noon.  The  new  edition  now 
goes  to  press  at  2 :3<)  p.  m.  A  part  of 
the  plan  was  that  the  Otar’s  authorized 
carriers  should  make  this  later  delivery. 
As  these  carriers  handle  other  afternoon 
papers,  they  objected  to  returning  to  the 
Star  office  while  engaged  in  making  their 
deliveries,  and  refused  to  do  so.  On 
.4ugust  30  the  Star  carriers  de.-ided  to 
strike.  They  refused  to  handle  the  Star 
after  August  31.  The  Star  met  the 
situation  by  putting  on  an  independent 
delivery  by  boys  from  Canadian  points 
throughout  the  city.  So  far  neither  side 
has  given  in.  The  Star  claims  that  it  is 
maintaining  its  circulation  in  spite  of 
the  thousands  of  readers  the  carriers 
claim  to  have  changed  to  other  papers. 


Prize  Winners  to  Visit  New  York 

Circulation  Manager  Beddow,  of  the 
.Jacksonville  (Fla.)  Metropolis,  has  just 
carried  out  a  successful  motion  picture 
voting  contest,  as  the  result  of  which  he 
is  to  escort  the  five  young  ladies  securing 
the  highest  number  of  votes  on  a  trip 
to  this  city  and  return.  While  in  New 
York  the  party  will  stay  at  the  Vander¬ 
bilt  Hotel. 


A  Great  Change 

in  the 

Pittsburgh  Newspaper  Field 

has  occurred  in  the  past  two  years  through  the  constant 
growth  of  The  Post  and  The  Sun.  While  some  of  the 
Pittsburgh  Dailies  have  been  losing  circulation  or  making 
small  gains.  The  Daily  Post  has  gained  39%,  The  Sunday 
Post  49%  and  The  Sun  78%.  At  present  the  circulation 
(net)  is  as  followst 

Sunday  Post  Exceeds  .  .  82,000 
Daily  Post  (Morning)  Exceeds  50,000 
Daily  Sun  (Evening)  Exceeds  .  56,000 

Because  of  the  strict  censorship  over  both  news  and 
advertising  columns.  The  Post  and  The  Sun  are  the  clean¬ 
est  papers  in  Pittsburgh,  and  their  steady  growth  is  due 
entirely  to  merit.  They  print  all  the  news  in  an  unbiased 
manner  and  their  special  features  are  the  finest  obtainable 
at  any  price.  In  short,  as  exponents  of  the  highest  type  of 
journalism.  The  Post  and  The  Sun  stand  second  to  none. 
^It  is  but  natural  that  in  an  enlightened  community  like 
Pittsburgh  such  papers  should  make  steady  advance. 

Price  and  circulation  considered  they  are  now  easily 

PITTSBURGH’S 

BEST  ADVERTISING  MEDIUMS 

for  the  Sunday  Post  (the  greatest  Sunday  Paper  in  Pitts¬ 
burgh),  is  ten  cents  a  line  flat.  A  combination  of  The  Sun¬ 
day  Post  and  The  Daily  Sun  (evening)  gives  the  advertiser 
a  circulation  of  138,000  net  at  14  cents  flat. 

If  the  two  Daily  issues  are  preferred  the  rate  is  12  cents 
flat,  for  a  circulation  of  106,000. 

In  quality  and  price  the  advertiser  will  find  nothing  su¬ 
perior  in  the  United  States,  and  certainly  no  other  paper 
or  combination  in  Pittsburgh  so  attractive.  Write  us  for  > 
further  details. 

The  Pittsburgh  Post  The  Pittsburgh  Sun 

(Morning  and  Sunday)  (Evening) 

CONE,  lORENZEN  &  WOODMAN,  PuUisber's  Representatives 

New  York  Chicago  Detroit  Kansas  City 
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THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST. 


The  Leader 

In  Au^rust.  1915,  THE  NEW  YORK 
TIMES  published  699,508  agate  lines  of 
advertising,  a  gain  of  95,5%  lines  over 
the  corresponding  month  last  year,  a 
greater  gain  than  that  of  any  other  New 
York  newspaper,  morning  and  evening. 

THE  TIMES  was  first  in  the  following 
12  classifications:  Automobiles,  Women’s 
Specialty  Shops,  Books,  Hotels  and 
Restaurants,  Financial,  Railroads,  Steam¬ 
ship  and  Travel,  ('harity  and  Religion, 
Musical  Instruments,  Druggist  I^repara- 
tions.  Beverages  and  Miscellaneous. 

('irculation,  daily  and  Sunday,  exceeils 
300,000  copies  per  issue. 


114  YEARS 

RECORD 

BROKEN 

The  circulation  of  the  New  York  Evening 
Post  is  highest  in  its  history  of  114  years. 

During  the  year  ending  June,  1915,  the 
paid  circulation  of  The  Evening  Post  was 
the  greatest  daily  average  net  sale  in  114 
years. 

The  discriminating  readers  of  The  Evening 
Post  are  its  circulation  getters.  Advertised 
by  its  friends,  its  hold  upon  the  individual 
reader  was  never  stronger  than  it  is  today. 

Advertisers  reach  a  concentrated  finan¬ 
cially  able  class  when  they  advertise  in  the 
New  York  Evening  Post. 

Member  Audit  Bureau  of  Circulations 

Publication  Office  Western  Office 

29  Vesey  Street  McCormick  Bldg. 

New  York  Chicago 


The  Jewish  Murning  journal 

NEW  YORK  CITY 
(The  Only  Jewish  Korning  Paper) 

The  sworn  net  paid  average  daily  circulation 
of 

The  Jewish  Horning  Journal  for  f  fO  flCC 
aix  months  ending  March  31, 1015,  i*w,Vwu 
The  Jewish  Homing  Journal  enjoys  the  dis¬ 
tinction  of  baring  the  largest  circulation  of 
any  Jewish  pa|)er  among  the  Americanised 
Jews,  which  means  among  the  best  purchas¬ 
ing  element  of  the  Jewish  people. 

The  Jewish  Homing  Joui^  prints  more 
HELP  WANTED  ADS. 
than  any  patter  in  the  city,  excepting 
the  New  York  World. 

I.  8.  WALLIS  A  SON,  West’n  Representatives 
1246  First  National  Bank  Bldg.,  Chicago. 


Editors  Who  Know 


Tlie  Orex<M)ian 
finds  your 
pliotosraph.s 
DOW .  as  ♦•ypT, 
vastly  valu¬ 
able.  Our  pho¬ 
tographic  files 
seldjin  fall 
nowailays  t  o 
furnish  us 
with  any  pho¬ 
tograph  d  e- 
sired,  and  th;> 
majority  o  f 
them  are  Rain 
photographs, 
amimulated 
within  tiM'  five 
years  durinz 
which  wr  have 
subscribed  t  o 
your  aeirlce. 
Your  illustra¬ 
tions  of  cur- 
re  II  t  news 
events.  too, 
we  find  very 
valuable. 

BAIN  NEWS  SERVICE 
32  Union  Sq.,  E.,  N.  Y.  City 


Edfar  B.  Piper 
Portland  Oreconian 


Over  $51,000  In 
New  Subscriptions 

Adding  over  1 2,000  New  Subacrib- 
era  ia  our  record  on  contest  just 
cloaed  on  Courier  Journal  and 
Louisville  Times,  Louisville,  Ky. 


If  Interested  in  More  Cir¬ 
culation,  Write  or  Wire 

C.  B.  HOtXlSTER,  Mgr. 

The  North  Eastern  Circulation  Co. 

DAVENPORT,  IOWA 


TWICE  AS  MANY  AT  THE  FAIR 


This  Would  Have  Resulted  from  Proper 
Newspaper  Advertising 

One  of  the  most  thoroughly  experi¬ 
enced  men  in  the  piihlieity  field  is  J.  G. 
Ham,  advertising  manager  of  Fletcher’s 
Castoria.  He  ia  in  toueli,  in  an  intimate 
way,  not  only  with  general  mercantile 
•  onditioiiH,  but  with  advertising  me¬ 
diums  and  newspaper  puhlisliers.  His 
liorizon  is  country-wide.  In  speaking 
to  a  representative  of  The  Editor  and 
!’rni,i.siiER,  yesterday,  in  regard  to  ad¬ 
vertising  the  I’anama- Pacific  Exposition 
at  this  late  date,  he  said: 

“I'nqiiestionably  the  fair  would  have 
Imen  greatly  iKMiefited  by  newspaper  ad¬ 
vertising.  The  judicious  employment  of 
.t2.)(l,(HI0  in  publicity  would  have 
doiihled  the  attendance,  in  my  opinion. 
1  have  just  l)een  there,  and  I  am  glad — 
as  every  American  must  be — to  know 
that  it  is  hnaneially  successful.  It  cer¬ 
tainly  is  a  success  as  a  8|>eetacle.  But 
there  is  no  reason  whatever  why  twice 
the  numlicr  of  people  who  have  visited 
it  should  not  have  gone  there. 

“This  is  regrettable  for  more  reasons 
than  one.  I  look  beyond  the  mere  hal- 
aiiee-slieet  of  the  fair  itself.  It  helps 
to  make  a  ladtcT  citizen  of  every  man 
and  every  woman  who  crosses  the  coun¬ 
try,  no  matter  on  what  errand.  It 
hroa<lens  and  enlightens  everyone  who 
makes  the  trip,  fair  or  no  fair. 

“How  much  greater  the  advantage, 
then  and  the  national  Irenefit  when 
to  the  stinudiis  of  the  going  itself  is 
adde<l  the  iH'iietieial  impulse  that  comes 
from  an  opportunity  to  see  such  an  ex- 
hihition!  Every  person,  therefore,  who 
might  have  gone  and  yet  did  not  go, 
re|>reseiits  a  loss  to  American  citizen¬ 
ship.” 

“Ihiw  about  an  advertising  cam|mign 
nc!w.  to  increase  the  attendance  during 
the  closing  weeks?” 

“I  think  it  is  tfio  late.  People  have 
had  tlieir  vacations.  Tliey  are  settling 
ilown  for  fall  husiness  activity.  Those 
who  are  yet  to  go  are  those  who  have 
already  made  their  plans  to  do  so.  Ad¬ 
vertising.  at  this  time,  would  hardly 
help  much. 

“By  tlie  way.  you  rememl)er  that 
there  were  newspaper  men  on  important 
managerial  committees  of  the  fair.  They 
evich'iitly  did  not  push  the  advertising 
idea.  1  suppose  thev  thought  that  suffi- 
••ii'iit  publicity  could  Ik*  had  for  nothing. 
(If  course  if  ()aid  advertising  had  gone 
out  to  the  newspapers,  vastly  more 
reading  matter  would  have  l»eeii  printed 
than  has  actually  l)eeii  the  case. 

“Certainly  it  is  true  that  the  papers 
have  been  very  generous,  hut  they  have 
made  little  or  no  effort  to  get  original 
matter.  What  they  have  published  has 
been  sent  them  from  the  |»uhlieity  de¬ 
partment  of  the  fair.  Had  the  papers 
been  printing  paid  advertisements  of 
tlie  exposition,  they  certainly  would 
have  lieen  alert  to  get  original  matter — 
interviews  with  well-known  citizens  who 
have  returned  from  the  coast,  etc.,  etc. 
This,  when  properly  handled,  makes  the 
very  liest  sort  of  publicity.  But  ar 
things  now  are,  it  looks  to  me  as  if  the 
fair  is  consistently  going  to  do  without 
the  paper  to  the  end,  and  the  papers 
(consequently)  without  the  fair.” 

LEASED  WIRE  RATES  AGAIN  CUT 


Postal's  Charges  Now  One-Quarter  What 
They  Were  Sixty  Days  Ago 
The  Postal  Telegraph  and  Cable  Com¬ 
pany  on  Monday  announced  a  further  cut 
in  the  leased  wire  rate  for  press  dis- 
jiatehes.  The  rate  is  now  one-quarter  of 
the  amount  charged  sixty  days  ago.  In 
.Tn  interview  Clarence  H.  Mgckay  said: 

“Our  wires  are  idle  at  night  and  so  we 
can  afford  to  transmit  news  freely  and 
cheaply.  We  have  decided  to  do  so.  The 
whole  public  will  get  the  benefit.” 

When  the  first  cut  was  made,  a  month 
ago,  the  rate  for  leased  wires  per  mile 
was  $12  a  year  for  press  associations, 
serving  many  newsiiapers,  and  $10  a  mile 
per  year  to  individual  newspapers.  The 
cut  reduced  this  amount  to  $6  and  $5 
respectively,  and  this  further  reduction 


now  effectively  brings  the  cost  to  $-3  for 
press  associations  and  $2..’)0  for  news¬ 
papers. 

Newspapers  which  take  special  serv- 
ii-es  from  such  centres  as  (Chicago,  St. 
Louis,  Washington,  Boston  and  other 
lH>ints  are  now  able  to  receive  and  send 
more  extensive  despatches  at  a  Ie.ss  cost. 


COUPONS  DROPPED  BY  LYON 


Well-known  Makers  of  Tooth  Powder 
Say  “There’s  Nothing  in  Them  for  Us” 

“No  profit  in  it ;  that’s  the  reason.” 

It  was  Floyd  Y.  Keeler  speaking,  sec¬ 
ond  vice-president  of  I.  W.  Lyon  &  Sons, 
Inc.,  of  New  York,  old-time  manufactur¬ 
ers  of  tooth  powder,  etc.  He  was  reply¬ 
ing  to  a  query  addressed  to  him  by  a 
representative  of  The  Editor  and  I’ub- 
LisHEu  as  to  the  reason  for  the  dropping 
of  coupons  by  his  house. 

“We  tried  it  for  eighteen  months,  and 
there  was  nothing  in  it.  The  big  coupon 
and  trading  stamp  companies  had  solicit¬ 
ed  IIS  with  great  persistence,  until  finally 
we  decided  to  make  a  test.  We  did  not 
make  a  contract  with  any  outside  people, 
however — we  prepared  our  own  coupons. 
We  began  in.sejting  them  in  our  packages 
of  tooth  powder  and  dental  cream  early 
in  1914,  and  we  have  only  just  discon¬ 
tinued  them. 

“Our  plan  was  to  give,  in  exchange  for 
2tl  coupons,  a  35  cent  toothbrush — thus 
making  each  coupon  worth  1%  cents.  We 
also  made  a  spe<‘ial  offer,  by  which  the 
toothbrush  would  be  sent  for  one  coupon 
and  30  cents  in  money — in  that  way  giv¬ 
ing  the  coiiiKin  a  value  of  5  cents.  We 
pre.sented  this  latter  proposition  because, 
neeording  to  our  figures,  if  4'/^  persons 
lie  reckoned  as  constituting  the  average 
family,  it  would  take  eight  months,  under 
normal  conditions,  for  anybody  in  the 
household  to  get  a  toothbrush  through  the 
use  of  coupons  alone. 

“Naturally  we  kept  a  careful  watch  on 
the  results,  and  we  found  that  fewer  than 
1  per  cent,  of  the  coupons  issued  were  re¬ 
turned  to  us.  This  demonstrated  eonelii 
sively,  to  our  minds,  that  the  presence  of 
eoujions  in  our  packages  made  little  or 
no  difference  in  respect  to  influencing 
sales.” 

“What  effiH-t  uiMin  your  plans  did  the 
movement  against  coupons  have,  as  eham- 
pioneil  by  The  Editor  and  I’i  blisher?” 

"Tliat  was  <'erlainly  a  factor.  We 
took  decided  note  of  the  adverse  stand 
taken  b.v  Marshall  Field  &  Co.  of  C’hi- 
eago.  tlie  Einporinm  of  San  Francisco 
and  other  prominent  houses.  Our  eorie- 
spondenie  with  these  firms  supplied  us 
with  another  valid  reason  for  drooning 
the  stamos ;  namely,  the  gi4>at  iinwis  lom 
of  our  taking  a  course  that  would  have 
an  adverse  effect  upon  the  attitude  toward 
rs  of  some  of  our  leading  distributors. 
No :  there  is  nothing  for  ns  in  coupons 
but  Ironhle.  with  no  com  pen  sa  tine  advan¬ 
tages  whatever  in  resjic'-t  to  sales." 

Receiver  for  New  Orleans  American 

Suit  asking  the  appointment  of  a  re¬ 
ceiver  for  the  Southern  Pi’''>ishine  Com- 
pan.v.  publisher  of  the  New  Orleans 
American,  a  daily  newspaper,  was  filed 
in  district  court  at  New  Orleans  by  Hal 
M.  David,  formerly  advertising  manager 
of  the  publication.  David  charges  the 
company  is  withholding  from  him  $1,079 
alleged  to  be  due  on  advertising  contracts. 
The  American  ‘was  organized  about  the 
first  of  the  year,  fbllowing  keverance  ’  of 
relations  between  the  local  typographical 
union  and  the  three  daily  newspapers  in 
New  Orleans.  A  number  of  leading 
members  of  the  union  were  among  the 
organizers,  and  the  secretary  of  the 
union  was  the  director  of  the  publication. 


Staten  Island  E^ditor  Assaulted 
Joseph  W.  Burke,  editor  of  the  Staten 
Island  News  and  Independent,  has  been 
printing;  some  political  articles  in  which 
was  incorporated  a  chargre  against 
Thomas  R.  McGinley,  chief  clerk  of  the 
coroner’s  office,  of  such  a  nature  as  to 
cause  the  latter,  as  is  alleged,  to  assault 
the  editor  seriously.  McGinley  was  held 
by  the  magistrate  on  a  charge  of  feloni* 
ous  assault. 


SPECIFY 

CLINE- WESTINGHOUSE 


Motor  and  Control 
Equipments 

FOR  WEB  PRESSES 

SPECIAL  MOTOR  DRIVES  FOR 
STEREOTYPE  MACHINES 

LINOTYPE  MOTOR  DRIVES 


CLINE  ELEaRIC  MFC.  CO. 

FUker  Bldg..  Chicago 


We  can  increase  your  business — 
you  want  it  increased. 

You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clippings  can  be  made  a 
business-builder  for  you. 

BURRELLE 

60-62  Warren  Street,  New  York  City 
Established  a  Quarter  of  a  Centur'j 


ELBERT  HUBBARD  made 
a  little  journey  to  the  Atlas 
press  clipping  community. 
If  you  want  to  read  of  some¬ 
thing  new  and  original,  send 
10c.  for  this  Journey,  to 
Charles  Hemstrcct.  218  East 
42nd  Street,  New  York  City. 


Canadian  Press  Clippings 

Tbp  probU'm  of  rovering  tbe  Canadian 
Field  Is  answered  by  obtaining  the  aerrlea  ot 

The  Dominion  Press 
Clipping  Agency 

which  gives  Ibe  clippings  on  all  matters  of 
interest  to  yon,  printed  In  over  95  per  cant, 
of  tbe  newtpapera  and  publications  of  CAN¬ 
ADA. 

We  cover  every  foot  of  Cenada  and  New¬ 
foundland  at  our  bead  office. 

T4-76  CHUBCH  ST.,  TORONTO,  CAN. 
Price  of  eervlce,  regnlar  preaa  cUpplag 
rataa — apeclal  rates  end  dlsconnte  to  Trade 
e^  Newapapera.  v 


Successful 

Hen  in  every  walk  of  life  are  all  famlUar 
with 

Romeike's  Press  Clippings 

Among  oar  petrone  are  profeaaiooal  and 
bustneaa  men  and  women,  pnbUc  pertonagee 
and  the  leading  Banks,  Tmet  Companies  and 
Corporations. 

Romeike  Clippings 

are  an  Indispenaeble  adjunct  In  every  bual- 
neae.  If  you  have  never  used  them,  write 
for  iaforsaatlon  end  terass  today. 

KuritT  BOHzncz,  nro.. 

IOS-119  Seventh  Ave.,  Haw  'Mi  City. 
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For  Sale 


DUPLEX  fUT-BED  NEWSPAPER  PRESS 

t  » 

Prints  from  type,  4-6-8'10-12-page 
papers,  length  of  page  22}^",  7  col¬ 
umns  to  page,  folds  to  half  or  quarter 
page  size.  Speed  up  to  4,500  per  hour. 
Press  is  in  good  condition  and  was 
replaced  by  a  Scott  Three-Tiered 
Stereotype  Newspaper  Press.  Write 
for  price. 

Walter  Scott  &  Co. 

Plainfield,  N.  J. 


ARE  YOU  THE 
ADVERTISING  MAN 

with  initiative  and  business  get¬ 
ting  ability?  A  man  who  lias 
ideas  and  can  work  along  con¬ 
structive  lines;  mentally  alert, 
hard  working,  with  ambition  and 
clean  rerord.  A  man  who  doesn't 
take  No  for  an  answer.  Reply  by 
letter  epitomizintf  career,  empha¬ 
sizing  points  of  interest,  and  en¬ 
close  photograph.  For  the  right 
man  a  splendid  future.  Address 
Advertising  Department  New  York 
Evening  Mail. 


A  COPY  WRITER  AND 
SERVICE  MAN  WANTED 

One  with  creative  ideas,  must  be 
versatile,  able  to  make  strong, 
forceful  layout,  write  interesting 
and  convincing  English.  Techni¬ 
cal  knowledge  and  experience. 
Must  have  good  specimens  of  copy 
and  strong,  clean  record.  Send 
selling  letter  on  self,  sample  copy 
and  photograph.  For  the  right 
man  a  splendid  future.  Address 
Advertising  Department  New  York 
Evening  Mail. 


PUBUSHER’S  NOTICE. 

Subscription:  Two  Dollars  a  yi'ar  In 
the  United  States  and  Colonial  i’osses- 
slona,  12.50  a  year  In  Canada  and  $3.00 
foreign. 

It  is  suggested  that  the  publication 
should  be  mailed  to  the  home  address 
to  Insure  prompt  delivery. 

The  Editor  and  PublUber  page  con¬ 
tains  672  agate  lines,  168  on  toiir. 

The  columns  are  13  picas. 

Advertising  Bates:  Transient  Display, 
25c.  an  agate  line. 

Liberal  discounts  are  allowed  on  either 
time  or  apace  contracts. 

Small  advertisements  under  proper 
classlScatlon  will  be  charged  as  follows: 
For  Sale  and  Help  Wanted,  6fteen  cents 
a  line;  Business  Opportunity  and  Miscel¬ 
laneous,  twenty-6ve  cents  a  line,  and 
Situations  Wanted,  ten  cents  a  line, 
count  six  words  to  the  line. 

The  Editor  and  Publisher  can  be  found 
on  aale  each  week  at  the  following 
newa-»tands;  , 

New  Vork — World  Building,  Tribune 
‘Building,  Park  Row  Building,  14(f  Nassau 
street.  Manning's  (opposite,  the  World 
Building),  33  Park  Row;  The  Woolworth 
Building,  Times  Building,  Forty-second 
Street  and  Broadway,  at  basement 
entrance  to  Subway;  Brentano's  Book 
Store,  Twenty-aixtb  Street  and  Fifth 
Avenue  and  Mack's,  opposite  Macy’s  on 
Thlrty-fourtb  Street. 

Philadelphia — I..  G.  Ran,  7th  and 
Chestnut  Streets. 

Pittsburgh — Davis  Book  Shop,  416 
Wood  Street. 

Washington,  D.  C. — Bert  B.  Trents, 
511  Fourteenth  Street,  N,  W. 

Chicago — Poat  Office  News  Co.,  Monroe 
Street. 

Cleveland — Schroeder's  News  Store, 
Superior  Street,  opposite  Post  Office. 

Detroit — Solomon  News  Co.,  60  Lamed 
Street,  W, 

San  Francisco— R.  J.  Bldwell  Co.,  742 
Market  Street. 


OBITUARY  NOTES 

John  Augustus  Riley,  head  of  the 
cireulatiua  department  of  the  Hartford 
(Conn.)  Courant,  died  on  September  (5 
of  tuberculosis,  at  the  State  Sanitarium. 
Mr.  Riley  received  his  education  in  Eng¬ 
land.  lie  entered  the  office  of  the  Cour- 
aut  as  a  boy  and  worked  his  way  up. 
At  one  time  he  was  a  proofreader  and  at 
another  a  reviewer  of  vaudeville  per¬ 
formances.  He  was  38  years  old. 

Richard  A.  McLean,  superintendent 
of  the  composing  room  of  the  Washing¬ 
ton  (D.  C.)  Evening  Star,  who  had  been 
an  employe  of  the  Star  for  nearly  fifty- 
three  years,  died  suddenly  at  his  home 
in  Washington  on  September  0,  aged  ii!) 
years. 

James  A.  Nocton,  former  president  of 
the  Morning  Telegraph  Company  of  New 
York  City,  was  found  dead  Saturday  in 
a  chair  in  his  apartment  at  12l>  Lexington 
avenue,  where  he  had  lived  for  the  last 
seven  years.  Mr.  Nocton  was  pa.st  70  years 
of  age  and  had  been  in  feeble  health  for 
a  number  of  weeks,  but  was  able  to  be 
about  Saturday  morning.  Recause  he 
had  died  without  medical  attendance  the 
iwlice  from  the  East  Thirty-fifth  street 
station  were  called  and  took  possession 
of  his  belongings.  Fourteen  bankbooks 
showing  deposits  in  the  neighlMirhood  of 
JfnO.tKIO  were  found  in  the  room  and  taken 
to  the  station.  Mr.  Nocton  was  single. 

Eugene  R.  Head,  publisher  of  the 
Kenosha  (Wis.)  Evening  News  and  the 
Telegraph  Courier,  died  at  his  home  there 
on  September  7,  of  paralysis  of  the  he:u't. 
Mr.  Head,  who  was  in  his  forty-ninth 
year,  had  been  a  leader  in  the  business 
and  civic  life  of  Kenosha  for  twenty-five 
years. 

Sekeno  S.  Pratt,  secretary  of  the 
.New  York  ('hamber  of  Commerce  and  a 
newspaperman  of  note,  died  in  a  hospi¬ 
tal  at  Troy,  N.  Y.,  on  September  14,  of 
a  complication  of  diseases  after  several 
months'  illness.  After  leaving  college, 
Mr.  Pratt  entered  journalism,  and  be¬ 
came  the  editor  of  the  St.  Albans  (Vt. ) 
.\dvertiser  in  187(1.  Subsequently  he 
was  attached  to  the  staffs  of  the  Com¬ 
mercial  Kulletin,  the  Journal  of  Com¬ 
merce.  both  o’  New  York,  the  New  York 
World  and  the  Raltiinore  Sun.  Later 
he  was  engagetl  by  Ceorge  W.  Childs  ns 
manager  of  the  New  York  bureau  of  the 
Philadelphia  Ledger.  For  several  years 
before  his  death  he  was  the  editor  of  the 
Wall  Street  Journal.  He  was  .^7  years 
old. 

WEDDING  BELLS 

E.  Bertrand  Briggs,  city  editor  of  the 
Jamestown  (N.  Y.)  Evening  Journal, 
and  Miss  Grace  Gertrude  Scott,  also  of 
Jamestown,  were  married  on  Sunday, 
September  .’i,  at  Erie,  Pa.,  by  the  Rev. 
Thomas  F.  Byrnes,  of  the  First  Uni¬ 
tarian  Church  of  that  city. 


CLUBS  AND  PRESS  ASSOCIATIONS 

The  outing  of  the  Buffalo  Press  Club, 
which  was  to  have  taken  place  on  Sun¬ 
day.  September  12,  has  been  indefinitely 
postponed. 

The  Denver  Press  Club  is  now  the 
possessor  of  a  silver  loving  cup  which 
was  one  of  the  chief  treasures  of  the  late 
Wolf  lAindoner,  a  Colorado  pioneer,  and 
formerly  mayor  of  Denver.  This  cup 
was  presented  to  Mr.  Londoner  in  1877 
-  by  the ,  ^newspapermen,  whose  organiza- 
'  tion  he  once  headed.  J)irs.  Londoner  re- 
c-ently  presented  the  cup  to  the  Press 
Club  in  memory  of  her  husband. 

.1.  M.  Adams,  of  the  Plainville  (Tex.) 
News,  president  of  the  Panhandle  Press 
Asso<‘iation,  has  called  a  spe<'ial  meeting 
of  that  assoi'iation  at  Amarillo  on  Sat¬ 
urday,  September  2.'>.  That  day  will  be 
press  day  at  the  Panhandle  State  Fair. 

The  Miami  Valley  I’ress  Association 
of  Ohio  met  at  the  Philliiis  House,  in 
Dayton,  on  Friday,  September  3.  This 
organization  includes  the  newspapers  of 
Montgomery.  Butler,  Preble,  Warren. 
Miami  and  Darke  counties.  The  follow¬ 
ing  offii'ers  were  elected ;  President. 
Charles  E.  Kinder,  Miamisburg  News ; 
vice-president,  Charles  Allbright,  Eaton 
Register ;  secretary, treasurer,  C.  W.  Mc¬ 
Intosh,  Twin  Valley  Times;  executive 
committee,  C.  B.  Unger,  Eaton ;  G.  C. 


McMillan,  Brookville ;  T.  Radabaugh, 
West  Milton ;  S.  D.  Tibbals,  Franklin ; 
J.  Shankey,  Bradford. 

The  Inland  Daily  Press  .Association 
will  have  its  regular  fall  meeting  at  the 
La  Salle  Hotel,  Chicago,  beginning  Sep¬ 
tember  21.  .Tames  O’Shaughnessey,  sec¬ 
retary  of  the  Western  .\geiits  Associa¬ 
tion,  will  address  the  convention.  .-Among 
the  subjects  to  be  discussed  are :  "The 
Trend  and  Outlook  in  Foreign  .-Advertis¬ 
ing,”  A.  W.  Peterson,  Waterlot),  Iowa  ; 
'‘Checking  the  Advertising  from  the  I’a- 
per  fo  the  I.,edger,”  H.  H.  Bliss,  Janes¬ 
ville,  Wis. 

The  Indiana  Press  Club,  of  South 
Bend,  plans  to  have  a  permanent  club 
house,  if  it  can  secure  a  reiiresentative 
non-resident  memliershij)  within  the  next 
few  months.  Plans  have  been  outlined 
which  include  spacious  dining  rooms, 
library  and  lounging  rooms,  special  quar¬ 
ters  for  the  newspaiier  women  of  the 
state,  and  a  number  of  pnvate  living 
apartments  for  the  inembersbip.  The 
club  will  not  be  limited  to  men  in  the 
editorial  departments  but  will  embrace 
those  in  the  circulation  and  advertising 
departments. 


DINNER  TO  H.  S.  HOUSTON 


Three  Hundred  Friends  Give  Him  a  Big 
Send-Oif  at  the  MrAlpiii. 

Three  hundred  of  the  friends  of  llcr- 
liert  S.  Houston,  the  new  president  of 
the  Associated  Advertising  Clubs  of  the 
World,  gave  a  dinner  in  his  honor  at  the 
McAlpin  Hotel  on  Thursday  evening, 
previous  to  his  departure  on  an  ex- 
tendtsl  trip  to  the  West,  including  the 
Pacific  Coast. 

.4lthough  the  night  was  hot,  the  hosts 
were  not  uncomfortable  in  the  naif  (lin¬ 
ing  room  of  the  hotel  far  above  the 
pavement  of  Broadway.  Includisl  among 
them  were  many  of  the  foremost  adver¬ 
tising  men  of  New  York,  Philadelphia, 
('hieago  and  other  Western  cities. 

Harry  Tipper,  president  of  the  .Ad¬ 
vertising  Men’s  League  of  New  York, 
was  toastmaster,  and  introduced  Mr. 
Houston,  who  spoke  inspiringly  of  the 
work  of  the  A.  A.  C.  \V.  and  what  it 
hoped  to  accomplish  the  coming  year. 
Richard  11.  Durbin,  president  of  the 
Poor  Richard  Club  of  Philadelphia,  made 
a  capital  speech  in  which  he  gave  an 
invitation  to  the  New  YorkiTS  to  be  the 
guests  of  his  club  at  the  big  convention 
next  June.  VV.  H.  Ingersoll,  of  the  Na¬ 
tional  Commission,  made  a  brief  speech 
telling  of  the  work  of  that  body.  Other 
speakers  were:  T.iOuis  Wiley,  of  the 
Times,  who  made  a  humorous  sjieech 
that  evoked  much  laughter;  A.  C.  G. 
Hamniesfah,  president  of  the  Quoin  Club, 
the  National  Periodical  Association ;  P. 
B.  Bromfield,  chairman  of  the  Associa¬ 
tion  of  New  York  Advertising  Agents, 
and  Llewellyn  E.  Pratt,  chairman  of  the 
Educational  Committw:  of  the  A.  A.  C.  W. 


NEW  INCORPORATIONS 

Wheeling,  W.  Va. — The  Associated 
Foreign  Publishing  Company  of  Wheel¬ 
ing  ;  to  publish  newspapers,  magazines 
and  other  periodicals.  Capital  stock, 
$10,(XX).  Incorporators,  Caesar  W.  Ko- 
siusky,  Anthony  ,1.  Kowiezny,  Pitta- 
burgli ;  Adol|ih  Rodman  Libgardt,  Lud- 
wim  B.  Haduch,  Joseph  Tomaski, 
Wheeling. 

Indianapolis,  Ind. — Talisman  Pub¬ 
lishing  (Company,  Indianaiiolis ;  capital 
1J10,000;  publishing  business.  Diri'ctors, 

E.  11.  Reynolds,  R.  H.  Hollywood,  Ft. 

F.  Reynolds. 


CHANGES  IN  INTEREST 

New  IvONiMiiN,  (JoNN.  —  George  .A. 
Sturdy,  one  of  the  publishers  of  the 
Globe,  has  sold  his  entire  interest  there¬ 
in  to  Harry  H.  Adams,  and  the  latter 
with  his  father,  Samuel  T.  Adams,  will 
conduct  the  paper  hereafter. 

Centralia,  III. — It  has  been  an¬ 
nounced  that  Col.  Frank  L.  Smith,  of 
Dwight,  III.,  a  Republican  guliernatorial 
aspirant,  has  bought  a  controlling  inter¬ 
est  in  the  Review. 


$15,000  BUYS 

leading  daily  newspaper  property 
of  western  city  of  9,000.  Annual 
volume  of  business  $20,000,  with 
return  to  owner  for  personal  ef¬ 
fort  and  investment  of  $4,000. 
$10,000  cash  necessary.  Proposi¬ 
tion  M.  S. 

CHAS.  M.  PALMER 

Newspaper  Properties 

225  Fifth  Ave.,  New  York  City 


HELP  WANTED 

Advertisements  under  this  classification  fif¬ 
teen  cents  per  line,  each  insertion.  Count 
seven  words  to  the  line, 

Al'VKUTISINli  .MANAtiKH,  Ity  best  Spaiiisli 
iiiDiithly  of  New  World,  in  ttftli  yoHr.  bat'ked  by 
South’s  larKcst  coiiniien  ial  or^aniKatioii.  Must  be 
aciitiainted  with  advcrtisiiu;  hk^'IicLos  and  eX|M>rt 
tr>id(*  4 oiidif Salnr.\.  (‘ouiiuisslfUiN.  and  share 
ill  i.rohts.  Name  salary,  i>xperien(«‘,  send  reeiiin 
imuidatioiis.  idiobi.  K.  II.  IN*rkliis.  Telioup 
.New  OrliHiiis. 


SITUATIONS  WANTED 


Advertisements  under  this  classification  ten 
cents  per  line  each  insertion.  Count  sis 
words  to  the  line. 


I’OSITION  WANTKD  -  15  years’  eX|>erieDce  as 
ManuKer  of  ('ireulation,  Contest  promotion,  etc., 
on  leadintt  papirs  of  the  United  States  and 
C'aiuida.  An  elilclent  advertlHlng  man. 

A  eloun  record  and  excellent  referencea  from 
well  known  publUbers.  Age  30.  mariietl. 

I  am  a  high  crade  man  i)ersonaIly  and  for  re¬ 
sults.  Will  call  on  any  publishers  interested. 
Address  1>  iri22.  care  of  Editor  and  Publlsber. 


CARTOONIST. 

Voiiiu;  Ilian,  doiiu;  free  lance  work.  exi>eri- 
«'need  ill  illiistrutiiu;  and  ad  drawiiu^s,  wishes 
plaee  On  llrst  class  paper.  Write  (2.  W.  Kunz. 
2-»l  West  ‘JOtli  Si.,  Erie,  Vh. 


FOR  SALE 


Advertiiements  under  thii  classification  fifteen 
cents  per  line,  each  insertion.  Count  sis 
words  to  the  line. 


FOR  SALE — At  an  excel  tlonal  bargain, 
tllgbily  uxeiJ  blgb-apeeU  tblrty-two  page  cylinder 
Duplex  printing  presa,  In  perfect  cundltlon. 
Owners  haring  consolidated  and  using  larger 
press.  Write  for  price  and  particulars.  A. 
McNeil,  Jr.,  Post  Publishing  Company,  Bridge¬ 
port,  Conn.  _ 


Monthly  farm  paper,  100,000  circulation, 
located  Middle  West.  Price  S'25,000.  Good 
opportunity,  llarrls-Dlbble  Company,  New 
York. 

FOR  S.\I.E — :t.dt-i'k  press,  prints  4,  0,  8,  10, 
12,  Hi.  20.  24  iniges.  Overhauled  uiiil  rebuilt. 
Will  sell  lit  VI  ry  lew  price,  'llie  (ions  Printing 
Press  Co..  Chii'iiKo.  III. 


F’OU  S.\l  E — 4-deek  |)reg8,  prints  4,  6,  8,  10, 
12,  14.  to,  20,  24,  28,  32  pages.  Wilt  be  over¬ 
hauled  and  rebuilt.  The  Goss  PriDting  Preti 
Co.,  Chiengo,  Ill. 


I'A(  in('  Grove,  C4L.— A._B.  Smilli,.. 
for  sixtooii  yeiirs  owner  and  editor  of 
the  Los  Gnios  Mail,  has  bought  the  Daily 
Review  from  A\'.  (’.  Brown,  who  has  lieqii 
its  owiK'r  since  1!KM). 

Mayvii.i.e,  Ky. — Artliur  F.  t'urran,  wlio 
for  seven  years  r.iii  the  I’ublie  Ledger 
in  this  city,  lias  purchased  the  Dover 
News,  and  will  take  charge  at  an  early 
dote.  Sam  \V.  Stairs,  owner  of  the  Do¬ 
ver  News,  has  acceiited  the  editorship  of 
the  .Mayville  Indeiieiideiit. 

Champaig.x,  III. — E.  K.  MickellnTry 
and  D.  \\'.  Stevick.  both  of  Bloomington. 
Imve  bought  tlie  News.  Mr.  Stevick  has 
Imd  tiftccii  years’  experience. 

Locki'okt,  N.  V. — liie  Lockport  Daily 
Journal  was  sold  on  September  13  to 
tlie  Carson  Manufacturing  Company, 
piiblislicrs  of  tlie  LockjMirt  Uiiion-Suii, 
and  will  be  coiis<didatcd  witli  that  paper 
tomorrow. 
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AD  MAN’S  CONFESSIONS 


The  First  Waterman  Pen  Advertising — 
Beginnings  of  a  Great  Business-  -Pat¬ 
rick  Murphy  and  the  Herald's  Automo¬ 
bile  Advertising  —  How  the  Heinrich 
Toy  Business  was  Exploited. 

(ConfeiKton  Xo.  5.) 

New  York,  September  15. 
To  The  Editor  and  Publisher: 

For  the  past  fifteen  years  a  colored 
page  has  apiieared  in  the  Christmas  Her¬ 
ald  from  the  Waterman  Pen  Company. 
1  worked  hard  to  get  my  first  order  of 
one  column,  and  in  a  year  or  so  follow¬ 
ing  had  the  advertisement  increased  to 
one-quarter  page — then  a  half-page. 

'This  well-known  company  had  hard 
work  in  the  beginning  to  get  their  new 
l»en  intn>duced.  In  a  very  small  way 
the  inventor.  L.  E.  Waterman,  made  up 
a  small  quantity  of  iiens  and  then  visited 
business  cou<‘erns  to  disiHjse  of  bis  wares. 
.Meeting  Edward  T.  Howard  one  day,  he 
gave  him  an  order  for  a  quarter-page 
advertisement  on  the  back  cover  of  the 
Century  Magazine.  It  has  been  running 
ever  sim-e.  Business  flowed  in  at  once. 

AiM)i‘TED  Howard's  suggestion. 

.\  company  was  formed  at  the  sug¬ 
gestion  of  Mr.  Howard  and  the  success¬ 
ful  career  of  the  Waterman  i)en  was 
inaugurated.  Howard  and  I  were  boys 
together  on  Brooklyn  Heights,  many, 
many  years  lietore,  and  it  was  mainly 


Advertising  Agents 


COLLIN  ARMSTRONG,  INC., 
Advertising  &  Sales  Service, 

115  Broadway,  New  York. 

FRANK,  ALBERT  &  CO, 

26-28  Beaver  St.,  New  York. 

Tel.  Broad  .1831. 

HOWLAND,  H.  S.,  ADV.  AGENCY, 
INC., 

20  Broad  St.,  New  York. 

Tel.  Rector  2573. 


LEVEY  H.  H.. 

Marbridge  Bldg,  New  York. 
Tel.  Greeley  1677-78. 


Publishers*  Representatives 


BUDD,  THE  JOHN,  COMPANY. 
Burrill  Bldg.,  N.  Y.;  Tribune  Bldg., 
Chic.;  Chemical  Bldg,  St  Louit. 


CONE.  LORENZEN  &  WOOD¬ 
MAN. 

Brunswick  Bldg,  N.  Y.;  Advtg.  Bldg, 
Chic.;  Gunibel  Bldg.,  Kansas  City. 


DE  CLERQUE,  HENRY, 

Chicago  Office,  5  S.  Wabash  Ave. 
New  York  Office.  1  W.  34th  St 


CLASS,  JOHN, 

1156-1164  Peoples  Gas  Bldg,  Chicago. 


O’l  LAHERTY’S  N.  Y.  SUBURB. 
LIST, 

22  North  William  St.,  New  York. 
Tel.  Beekman  3636. 


PAYNE,  G.  LOGAN.  CO, 

747-748  Marquette  Bldg,  Chicago, 
IlL;  200  Fifth  Ave,  New  York, 
N.  Y.;  8  Winter  St,  Boston,  Mass.; 
Kresge  Bldg,  Detroit,  Mich. 


VERREE  &  CONKLIN.  INC, 
225  Fifth  Ave,  New  York. 
Tel.  Madison  8q.  962. 


through  bis  influ^noe  that  I  received  the 
|)en  advertising  for  the  Herald.  Moat 
of  their  advertising  had  been  confined 
to  magazines  and,  outside  of  the  Herald, 
very  little  newspa|>er  advertising  was 
done. 

The  (Miristmaa  Herald  for  many  years 
brought  enormous  returns  during  the 
week  before  the  holidays.  In  recent 
years  everybody  seemed  to  own  a  pen, 
so  that  the  Christmas  sales  while  steady 
did  not  show  up  the  gains  as  in  previ¬ 
ous  years.  1  hope  other  solicitors  will 
l)e  fortunate  to  secure  the  advertising 
that  I  for  BO  many  years  handled  for 
the  Herald ! 

One  day,  while  walking  down  Broad¬ 
way,  I  noticed  the  store  of  Mark  Cross, 
opposite  the  City  Hall.  This  store  hau- 
dl«^  high-cla.ss  harness  and  leather 
goods,  confining  their  advertising  to  mag¬ 
azines  and  trade  weeklies.  Stopping  in 
for  a  talk  with  Patrick  Murphy — my 
first  visit  by  the  way — I  was  politely 
told  that  I  could  save  much  trouble  by 
not  continuing  the  discussion. 

WHY  THEY  OBJECTED  TO  THE  HERALD. 

I  was  at  once  interested  and  soon 
learned  that  war  had  been  declared 
against  the  Herald,  the  leading  organ 
of  the  horse  and  carriage  trade.  Mr. 
Murphy  was  indignant  that  the  Herald, 
receiving  a  half  million  dollars  in  ad¬ 
vertising  i»er  annum  from  the  horse  and 
carriage  trade,  cared  so  little  for  their 
trade  as  to  injure  it  by  praising  the  au¬ 
tomobile,  a  new  and  growing  industry  at 
that  time.  Mr.  Murphy  told  me  of  a 
pro|M>sed  meeting  to  be  held  a  few  days 
later  at  which  it  was  hoped  that  a  change 
would  lie  de<  ided  upon  to  take  all  the 
advertising  away  from  our  paper  and 
give  it  to  one  of  our  competitors. 

Leaving  his  store  1  was  soon  busy 
oi;  the  'phone  of  our  downtown  office. 

It  did  not  take  long  for  the  news  to 
reach  Paris,  and  in  a  day  or  so  a  con¬ 
cession  was  made  to  the  horse  and  car¬ 
riage  trade,  resulting  in  the  abolishing 
of  the  double  charge  for  cuts  and  dis¬ 
play  type. 

The  result  was  that  the  paia*r  working 
U|i  the  scheme  failed  to  get  the  Herald 
advertising  away,  and  today  the  Herald 
re'.ains  the  friendship  of  its  old  cus¬ 
tomers  and  at  the  same  time  is  the  lead¬ 
ing  organ  of  advertising  from  the  auto¬ 
mobile  Industry  throughout  the  country. 

The  business  of  Heinrich,  the  Park  Place 
Toy  Merchant,  established  almost  a  cen¬ 
tury.  was  on  the  iwint  of  di8.solution  by 
the  heirs.  A  month  Is'fore  ('hristmas  I 
was  sent  for  and  was  told  that  their 
annual  appropriation  of  $1(10  would  be 
continued  on<e  more,  young  Mr.  Hein¬ 
rich  saying  that  he  did  not  believe  it 
would  do  any  good. 

I  asked  Mr.  Heinrich  if  he  thought 
they  would  follow  my  advice  in  the  way 
it  should  be  spent.  “Why,  yes,”  was  his 
reply,  and  I  at  once  suggested  a  straight 
csilumn  fur  the  $100,  instead  of  dividing 
it  up  in  small  ads  to  run  daily  two 
weeks.  I  received  the  order,  and  the 
following  week  a  large  business  was -ob¬ 
tained  ;  also,  an  extra  column  for  the 
Sunday  before  Christmas. 

When  I  made  my  third  call  the  store 
was  so  crowded  that  Mr.  Heinrich  was 
unable  to  talk  with  me.  He  finally  re¬ 
quested  me  to  see  him  about  the  first  of 
February. 

When  I  called  he  said  that  two  col¬ 
umns  in  the  Herald  had  resulted  in  their 
business  in  December  exceeding  any  De¬ 
cember  since  the  Civil  War.  Much  of 
their  stock  had  been  bought  when  gold 
was  1.50  and  had  remained  on  their 
hands ;  but  he  was  glad  to  report  that 
much  of  it  had  been  sold  by  the  Herald 
advertising. 

CLOSING  OUT  BUSINESS. 

The  family  decided  to  close  up  the 
business,  and  Mr.  Heinrich  asked  me  if 
I  had  any  suggestions  to  offer.  I  re¬ 
plied.  “Yes.  F'ngage  an  auctioneer,  hang 
out  a  red  flag  and  advertise  in  the  Sun¬ 
day  Herald  a  full  column  until  your 
goods  are  all  sold.” 

My  advice  was  followed  to  the  letter. 
The  Herald  for  ten  weeks  had  a  column 
advertisement,  and  the  day  war  was  de¬ 
clared  against  Spain  the  entire  stock  had 
been  disposed  of  at  a  very  handsome 
advance  over  inventory,  and  it  had  not 


cost  much  over  $1,(XX)  for  the  exclusive 
advertising  of  this  great  sale  in  the  New 
York  Herald. 

I  have  always  felt  sorry  that  the  con¬ 
cern  retired  from  business,  but  I  am 
happy  to  say  that  a  personal  friendship 
remains  with  the  family  up  to  the  pres¬ 
ent. 

Henry  E.  Bow'en. 

Plainfield,  N.  J. 

{To  be  continued.) 


AD  FIELD  PERSONALS 

Thomas  1).  Taylor,  advertising  man¬ 
ager  of  the  New  Y'ork  Times,  swam 
across  Ixing  Island  Sound,  starting  from 
Bailey’s  Rock,  New  Rochelle,  and  land¬ 
ing  at  Sand's  Point  Lighthouse. 

.•Vlt.  C.  Ford,  a  well-known  advertising 
man  of  Atlanta,  Ga.,  accidentally  shot 
himself  on  September  8.  as  he  was  draw¬ 
ing  his  revolver  from  under  his  pillow  in 
the  morning.  He  is  expected  to  recover. 

.lames  R.  Murphy,  who  is  said  to  have 
la-en  the  first  employe  of  .loseph  P.  Day, 
the  real  estate  auctioneer,  and  who 
reached  the  position  of  general  manager 
cf  the  Broadway  Subway  and  Home  Bo¬ 
rough  .Vdvertising  Company,  has  re¬ 
signed  to  give  all  his  time  to  the  de¬ 
velopment  of  some  land  in  Fiorida. 

Lloyd  Robinson,  formerly  editor  of  the 
ir.oviiig  picture  section  of  the  New  York 
.Morniug  Telegraph,  is  now  a  member 
of  the  publicity  department  of  the  Fa¬ 
mous  Players  Film  Company. 

D.  W.  Moore,  who  for  the  past  two 
.\ears  has  operated  the  Moore  Advertis¬ 
ing  Company,  of  I»s  Angeles,  has  dis¬ 
posed  of  his  business  there  and  will  here¬ 
after  make  his  headquarters  in  the  Frc*e 
Press  building,  in  Detroit. 

Thomas  Horsey,  who  has  hud  charge 
of  the  Tampa  Bay  Land  Company  since 
11112,  has  resigned  to  liecome  ifiauuger 
c:  the  Tampa  office  of  the  Thomas  Ad¬ 
vertising  Service,  of  .lacksouville,  Fla. 

Harold  H.  Stuart,  formerly  associated 
with  Feichtner’s  Theatre  Program  Com¬ 
pany,  of  Detroit,  has  become  advertising 
manager  of  .Motor  Knowledge. 

Henry  James,  formerly  of  the  Mutual 
Film  Corporation,  has  Joined  the  adver¬ 
tising  department  of  the  Metro  Picture.^ 
CoriHtrution,  of  Cnicago.  where  he  will 
(<dlal>orate  with  his  brother,  .\rthur 
James. 

William  E.  Kernahan,'  munic  ipal  ac¬ 
countant  of  Newburgh,  N.  Y.,  has  re¬ 
signed  to  enter  the  advertising  field.  On 
October  1,  he  will  become  advertising 
repre.sentative  for  the  Basil  L.  Smith  Ad¬ 
vertising  .\gency,  of  Philadelphia. 

Hunt  Stromberg,  a>tormer  uewsitaper 
reporter,  and  later  president  of  the  Hunt 
Stromberg  Advertising  Agency,  has  been 
made  advertbing  manager  of  the  Mer- 
uord,  Jnccord  &  King  Jewelry  Company, 
o"'  St.  lAiuis. 

.Terome  D.  Spanler,  an  advertising  man 
of  Brooklyn,  has  been  appointed  adver¬ 
tising  manager  of  the  Newark  Sunday 
Call. 

Vernon  R.  Churchill,  for  the  past  five 
years  president  and  manager  of  the  Ker¬ 
man  News  Company,  publishers  of  the 
Kerman  (Cal.)  News,  has  retired  from 
that  concern  to  affiliate  himself  with  the 
advertising  agency  of  the  Honig-Cooper 
Company,  San  Francisco.  Churchill’s 
interests  and  duties  at  Kerman  have  been 
assumed  by  R.  J.  Swift,  who  has  birth 
with  The  News  for  six  years. 

Major  Patrick  O’Keefe,  of  the  P.  F. 
O’Keefe  Advertising  Agency,  of  Boston, 
delivered  an  address  September  15  be¬ 
fore  the  Portland  (Me.)  Advertising 
Men's  I.«ague  on  “The  Relation  of  the 
Advertising  Agency  to  the  Buyer  and 
Seller  of  Advertising.” 

Marshall  Parks,  formerly  with  Robert 
M.  McBride  &  Co.,  publishers  of  Travel 
and  McBride’s  magazines,  has  joined  the 
staff  of  Conde  Nast  &  Co.,  to  cover  New 
York  State  for  House  and  Garden. 


K.  Jjinuing  Masters  has  become  asso¬ 
ciated  with  the  V-L-S-E  (Vitagraph- 
Lubin-Selig-Essauay,  Inc.)  in  the  capac¬ 
ity  of  advertising  and  publicity  director. 
.Mr.  Masters  was  formerly  promotion 
manager  of  the  Hearst  Magazine,  adver¬ 
tising  manager  of  It.  H.  Macy  &  Co.,  and 
a  member  of  the  staffs  of  Blackman-Ross 
Company  and  the  New  Y’ork  Times. 

J.  C.  Bull,  formerly  advertising  man¬ 
ager  of  Scribner’s  Magazine,  has  become 
one  of  the  vice-presidents  of  the  Frank 
Presbrey  Company. 

Raymond  (lunnisuu  has  left  the  adver¬ 
tising  staff  of  the  New  Y’ork  World  to 
join  that  of  the  Eagle. 

Walter  M.  Dotts  is  now  with  the  ad¬ 
vertising  staff  of  lyeslie’s  and  Judge,  in 
the  Eastern  territory. 

M  .  A.  Magill,  widely  known  in  adver¬ 
tising  circles,  has  returned  from  a  trip  to 
the  Pacific  Coast,  where  he  visited  the 
Exposition  at  San  Francisco. 

.lohn  .\.  Murray,  advertising  manager 
of  Ave  .Maria,  with  Mrs.  Murray,  left  on 
Wedne.sday  for  a  six-week  trip  to  the 
Pacific  Coast. 


ADVERTISING  ACTIVITIES 

In  the  new  campaign  of  the  (Chicago 
Telephone  Coinpany,  the  object  is  to  of¬ 
fer  suggestions  which  will  increase  the 
efficiency  of  emiiloyecs.  Due  recent  ad¬ 
vertisement  was  entitled,  “A  Suggestion 
to  Salesmen — Call  Y’our  (Uistomers  and 
Prospects  by  Telephone,  Especially  if 
the  List  is  Ixmg  and  Involves  Out-of- 
Town  Trijis.  Many  orders  can  be  closed 
by  telephone,  but  when  this  is  not  pos¬ 
sible,  the  telephone  call  paves  the  way 
for  a  ijersonal  visit.” 

The  la-vy  Brothers  Dry  GimmIs  Com- 
pany,  St.  lA>uis,  has  been  running  a 
series  of  special  advertisements  under  the 
heading  “Thee  R.  M.  Rule.”  The  mes¬ 
sage  delivered  through  the  series  was  to 
the  effect  that  beginning  with  October  1, 
1!H5,  all  merchandise  not  returned  within 
four  days  after  purchase,  shall  be  re¬ 
garded  as  sold  and  will  not  be  subject  to 
•  redit,  refund  or  exebange :  and  that  all 
merchandise  to  be  acce|)ted  for  return 
must  be  in  the  same  condition  as  when  it 
left  the  store  and  must  be  accomiianieed 
by  sales  check. 

Dr.  Pepjs'r  Co.,  Waco,  Texas,  is  ad¬ 
vertising  “Happy  Days,”  a  new  summer 
beverage  made  from  white  sugar  and 
fruit  juice  and  selling  for  five  cents. 

The  Zieve  Nectar  Company,  Ylinnea- 
|K)lis,  is  introducing  Zieve’s  Fruit  Nectar 
Compound,  a  25c.  bottle  of  which  will 
make  two  gallons.  It  is  being  demon¬ 
strated  in  department  and  grocery  stores. 

John  J.  Morgan  Advertising  Agency 
of  Boston  has  moved  from  its  old  home 
at  127  Summer  street  to  the  Pilgrim 
Publicity  Building. 

The  Standard  Oil  Company  is  using 
large  space  in  the  Boston  Post  and 
Globe  in  advertising  “Nujol,”  a  substi¬ 
tute  for  Russian  oil. 

Sterling  Gum  is  using  large  space  in 
Boston  papers,  and  so  is  the  Reo  Auto¬ 
mobile  Company — in  the  Sunday  eilitions. 


NEW  AD  INCORPORATIONS 

.\hbury  Park,  N.  J. — National  Im¬ 
print  Coinjiany,  Asbury  Park ;  to  con¬ 
duct  an  advertising  business;  capital 
stock,  $1()<'».000 ;  incorporators,  T.  G. 
Gannon,  .Jersey  City ;  J.  H.  McBride, 
New  Y’ork  City ;  M.  L.  Eccles,  Asbury 
Park. 

Chicago,  III. — Clyde  \Y’.  Riley  Ad¬ 
vertising  System  ;  general  advertising ; 
capital,  $50,000. 

Marietta.  Ohio. — The  Marietta  Ad¬ 
vertising  &  Promotion  Sales  Co.,  Mariet¬ 
ta ;  $10,000;  Walter  W,  Dana,  J.  Devon 
Cober.  S.  A.  Thorniley,  John  B.  Sherritt 
and  F.  A.  Kiger. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST, 
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^  “ABOVE  BOARD  CIRCULATIONS”  ^ 

The  following  newspapers  are  members  of  the  Audit  Bureau  of  Circula- 
tiiiiis  and  grant  tlie  right  to  the  organization  to  examine,  through  qualified 
auditors  or  independent  auditing  concerns,  who  are  certified  public  account¬ 
ants.  any  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other 
records  considered  by  the  Board  of  Control  necessary  to  show  the  quantity 
of  circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  dis¬ 
tributed. 


TIPS  FOR  THE  AD  MANAGER 

The  Mor.se  liiternatioual  Agency,  Foiirih 
nteiiue  iind  .‘ttih  street.  New  York  City, 
is  iignin  placing  orders  with  some  New 
Volk  State  and  New  Kngland  news¬ 
papers  for  their  Weir  Stove  Comimny, 
••(llenwt)cd  Stoves  and  Itanges,”  Taunton, 
.Mass. 

.1.  Walter  Thoinitson  Company,  -14  K. 
2t!rd  street.  New  York  City  and  Chicago, 
111.,  is  again  issuing  orders  to  We.steni 
newspapers  for  the  Davis  Milling  Com¬ 
pany.  “.Vunt  .lemima’s  Pancake  Flour," 
Sr.  .loseph.  .Mo. 

Williams  &  Cunnynghaiu.  .">!•  F.  .Madi¬ 
son  street.  Chicago.  Ill.,  are  renewing 
stmie  contracts  where  they  have  expired 
for  Hart.  Schaffner  &  Marx  Clothing,  dll 
So.  Franklin  stieet.  Chicago.  111. 

'I'he  .\tlas  .Vdvertising  .Vgency.  -l.ltl 
Fourth  avenue.  New  York  ('ity.  is  for- 
’warding  malers  to  a  seleoled  list  of  news¬ 
papers  for  Ihe  Prince  George  Hotel,  14 
F.  2Sth  street.  New  York  City  and  Knick¬ 
erbocker  Hotel,  Ilioadway  and  42nd 
street.  New  York  City. 

Isu-d  &  Thomas,  .Mailers  Kuilding.  Chi¬ 
cago.  are  iilacing  IIMI  1.  1  t.  a.  w.  for 
six  week  orders  with  some  Western 
newspapers  for  the  California  .Vssociated 
Uaisin  Company.  "California  Stin  Maid 
Itaisins."  Fresno,  Cal. 

.\i<  hols-Finn  .\dvertising  Company, 
222  So.  State  street.  Chicago.  111.,  is  re¬ 
ported  to  I’.ave  <-harge  of  the  newsjmper 
advertising  of  the  Cole  Motor  Car  Com¬ 
pany.  "Coh‘  .\utomohile,"  Indianaistlis. 

I  ml. 

N.  W.  .Vyer  &  Son.  dlitt  Chestnut 
street.  Philadelphia.  Pa.,  are  sending  out 
lit  t.  orders  to  some  Western  newspaiters 
lor  the  Heatiice  Creamery  Compatiy. 
"Meadow-Gold  Butter."  Beatrice.  Neh. 

Hugh  McAtamuev  Company.  Wool- 
worth  Building.  New  York  City,  has 
started  a  camiiaign  wi.h  New  York  City 
newspaiters  and  later  in  the  Fall  may 
extend  to  Chicago,  for  Schitiasi  Bros.. 
‘•Natural  Cigarettes." 

.1.  W.  Barber  .\dvertising  .Vgency,  dd.S 
Washington  street.  Boston.  Mass.,  gen¬ 
erally  places  onlers  with  a  selected  list 
of  newsi)npers  about  this  time  for  A.  ,T. 
'Power,  "Tower  Brand  Slickers."  1,S 
Simmons  street.  Boston.  Mass. 

Street  &  Finney.  171  Madison  avenue. 
New  York  City,  are  forwarding  42  1.  d. 
c.  1  t.  orders  to  a  selected  list  of  news¬ 
papers  in  large  cities  for  the  Fden  .Musee, 
Tut  W.  2-d'd  street.  New  York  City. 

'I'he  Cheltenham  .Vdvertising  Agency. 

II  F.  .'{lith  street.  New  York  City,  is 
now  handling  the  advertising  of  ,Mennen.s 
Chemical  ('omimny.  "Mennens  Soaps  and 
Powder."  42  Orange  street.  Newark,  .\. 
.1. 


I..  B.  Flliott,  Men-nntile  Building. 
U<H4iester.  N.  Y..  is  reported  to  be  re¬ 
newing  contracts  with  newspaiiers  for 
the  Shinola  Company,  “Shinola  Shoe 
Blacking."  Uo(4iester,  N.  Y. 


Fugene  McGuokin  Company.  It)."*  N. 


New  Orleans  States 

Sworn  Mot  Fold  Circnlntion  for  6  Xontlif 
Ending  Unroll  tl,  1915 

33,796  Daily 


Onin  oTor  Ootolior  1,  1914 .  595  copioo 

Homing  pnpor  LOST . 7,045  copioo 


OUier  orenlng  pnpor  LOST . 7,173  oopioo 

We  guarantee  the  largeot  white  home  de- 
llrered  evening  circulation  In  the  trade  ter¬ 
ritory  of  New  Orleans. 

To  reach  a  Urge  majority  of  the  trade 
prospects  in  the  local  territory  the  SUtes  U 
the  logical  and  economic  medium. 

CircuUtlon  data  sent  on  request. 

THE  S.C.  BECKWITH  SPECIAL  AGENCY 
Bole  Foreign  RepreaentaClves 
Vow  York  Chicago  St.  LenU 


12th  stn'ct,  Philadelphia,  Pa.,  is  issuing 
orders  to  a  selei  ted  list  of  large  <-ity 
newspapers  for  Ihe  .Vlpha  Portland  Ce¬ 
ment  ('ompany.  ■*.VIpha  Portland  Ce¬ 
ment."  Fas. on.  Pa. 

'raylor-t'ritchlield-Clague  Co..  Brooks 
Building.  Chicago.  HI.,  is  sending  l.'itl  in. 
to  be  used  in  one  year  to  Western  papers 
for  the  Black  Silk  Stove  Polish  Works, 
"Black  Silk  Stove  Polish."  Sterling.  III. 

L.  .leff  Milhourne  Advertising  .Vgency. 
Baltimore.  Md..  is  handling  the  adver¬ 
tising  for  tin*  Vogue  Hitt  iV  Feitiber 
Cottipatiy,  111  W.  I.exitiglot)  street.  Bal¬ 
timore,  .Md. 

K.  T.  Howard  Company,  422  Fourth 
avetiue.  New  York  ('ity.  is  itlacing  the 
ndvertisitig  of  the  Feature  Film  Corp.. 
New  York  City,  iti  Pentisylvatiia  tiews- 
papers. 

Nelsoti  Chesman  &  Cottipatiy.  1127 
Bine  street.  St.  Louis.  .Mo.,  are  in  charge 
of  the  advertising  of  the  Butfalo  .Vti- 
lomaiic  .Mfg.  Co..  “Cliiiias  Cliiis."  4.'>7 
Washington  street.  Btiffalo,  N.  Y.  . 

Will.  I).  Mc.liinkin  Advertising  .Vgency, 
2.">  So.  Deirborn  street,  Chicago.  HI.,  is 
sending  out  onlers  to  soiite  Western 
weekly  newspapers  for  the  .Vmeriean 
Woolen  .Mills,  ('hicago.  Ill. 

.Matos- .Mciii!  .Vilvertising  Compaiiy, 
Billie  in  Building,  Philadelphia,  Pa.,  is 
p'acing  Ihe  tiewspapei  iidvertising  of  the 
(Junker  (’ity  Btibber  Company,  "Tem¬ 
pered  (Jiiaker  Tires."  Philadelpbiii,  Pa. 

Siiit/ler  Advertising  Compatiy.  Garland 
Biiildiitg.  Chicago.  III.,  is  forwarding  ltt4 
I.  2  t.  orders  to  some  Ohio  newspajiers 
f(  r  .V.  Stein  &  Co.,  "Paris  Gitrlers."  11411 
West  Congress  street.  Chicago.  Ill. 

Vredenburgh-Kennedy  ('ompany,  4.">i! 
Foiiith  avenue.  New  York  City,  is  ttgaia 
idacing  orders  with  a  selected  list  of  pa¬ 
pers  for  H.  Planten  &  Son  "Blairs 
Pills."  !I2  Henry  stieet,  Brooklyn.  N.  Y. 

Slierniati  &  Bryan.  7!l  Fifth  avenue. 
New  York  (’ity.  are  again  placing  orders 
with  news])apers  in  cities  where  they 
have  stores  for  'I'nily  Warner  Hats,  S1 1 
Broadway,  New  York  City. 

Siiitzler  .Vdvertisitig  (’ompany.  (Jar- 
land  Building,  (’hicago.  HI.,  is  again 
placing  orders  with  newspaiiers  generally 
for  the  .Vmeriean  (’roxone  (’omitany,  ".M. 
C.  Oil,"  "Debilone."  etc.,  Cleveland,  O. 

'I'he  Sehl  .Vdvertising  .Vgency.  (’ity 
Hall  S<|uare  Building.  Chicago,  is  again 
Iilacing  orders  with  some  Weslern  news¬ 
papers  for  Cnliimet  Baking  Powder  (’o.. 
Chicago. 


Powers.  Alexander  &  .lenkins  Co..  .Totir- 
nal  Building,  Detroit,  are  making  o.lKMI 
line  advertising  contracts  with  a  few 
.selected  newspapers  for  Page-Detroit  Mo¬ 
tor  (’ar  Co..  1‘200  McKinstry  avenue. 
Detroit. 

'I'he  Indiana  Millers'  AsstK-iation  is 
conducting  a  newspaiier  campaign,  featur¬ 
ing  a  laliel  on  which  is  printed  the  slo¬ 
gan  :  “Know  Your  Flour — Made  in  Indi¬ 
ana.”  The  newspaper  readers  are  urged 
to  demand  flour  hearing  this  label.  'I'he 
advertisement  n-ads :  “To  bear  this  la- 
liel,  a  flour  must  meet  the  Indiana  .Mill¬ 
ers’  .Vsso<-lation  standanls  of  purity  and 
qnalit.v,  and  any  Indiana  flour  that  meets 
this  requirement  may  bear  the  label  un¬ 
der  projier  license.” 

Spokane  Apple  Growers  to  Advertise 

Following  Ihe  lead  of  their  fellow  fruit 
proiliicers  in  California  and  Florida,  the 
apple  growers  of  the  Spokane  country  are' 
planning  to  launch  a  definite  advertising 
campaign  during  the  coming  selling  sea¬ 
son.  'Hie  SiMikane  Fruitgrowers'  Com¬ 
pany,  which  handles  the  output  of  several 
of  the  big  SiKikane  country  orchard  dis¬ 
tricts.  will  dire<’t  the  campaign  which  is 
to  embrn<'e  newspaper  publicity  in  several 
cities  of  from  KMMkIO  to  12ri,(KtO  laipu- 
lation. 


ALABAMA. 


.VKWS  . Blrmingbam 

■Werage  rirrulatlon  fer  1014:  Hally,  36.235; 
Siinilay,  S7.76‘2.  l’rlDt)‘)l  2.1’07.SM  liiiea  more  ad- 
verilxlng  tbau  Its  oeareai  coiiiiietltor  In  1914. 


CALIFORNIA. 


K.\A.M1\E1(  . l.oa  Angelea 

.\.  U.  C.  Audit  re|>orta  abow  largeat  Morning  and 
Siiinlay  circulation.  Greatest  Home  Delivery. 


liUl.l.ETlN  . San  Francisco 


THE  1M10GRE.SS . Pomona 


GEORGIA. 

JOURNAL  (Ctr.  57.531) . Atlanta 


(TIUOMCLB  . AngnaU 


I  Kill  IE  It  . ('oliiiiilms 


ILLINOIS. 


HKUALl)  . Joliet 


ST.\R  (ClrruUUuD  . Peoria 


IOWA. 


IlEGISTEll  &  I.EADEIt . Des  .Moines 

EVENING  TRIBUNE . Dea  Molnea 

Essential  to  covering  Des  Moines  and  vicinity. 


THE  TIMES  JDUHNAL . Dubuque 


SfCfESSKUI.  KAIIMING . Dea  Molnea 

.More  tlinii  700.IHH)  elrrulntloii  giiaraiitcetl  and 
liroreii  or  no  imy.  Member  Aiullt  Bureau  of 
t'lrriilations. 

KENTUCKY, 


M.VSUNTC  H0.ME  JOUBNAL . Ixiuiavllle.  Ky. 

I  Semi- Monthly,  32  to  64  pages.)  Guaranteed 
largest  circulation  of  any  .Masonic  publication  In 
Hie  world.  In  excess  of  IKi.OuO  copies  niontbly. 

_ LOUISIANA.  _ _ 

TIMES  PICAYUaXE . New  Orleana 


MICHIGAN. 


PATRIOT  (No  ^loiiday  laaiie) . Jackson 

Average  three  iiHOitliit  ending  Mareb  31,  1U15: 
Dally,  11.341);  Sunday,  13,104.  Member  **Amer- 
lean  Newapaiwr  Pub.  Aaa’n.**  *'Gill  Edge  News- 
puperK.**  and  A.  H.  C. 


MINNESOTA. 

TBIBUNE,  .Morning  and  Etvenlng. ..  .Minneapolis 


MISSOURI. _ 

I  OST  DISPATCII . St.  Louis 

Ik  the  Hilly  hewKpHper  In  territory  with  the 
lienulifiil  Uotogruviire  Pliture  Section.  Clrcu* 
laduii  tii'Kt  aix  niotitlia,  1015: 

Sniiday  iiveru>;e  . 350.0H6 

Dully  and  Sunday . 


MONTANA. 


.MlNElt  . Biitle 

Average  clall.r.  11. (184;  Sunday,  17,971,  for  3 
niontha  ending  March  3Iat.  1915. 


NORTH  CAROLINA. _ 

SENTINEI . Winaton-Salem 

April  Gov't  report,  5.055.  WInaton-Salem 
Hecoiid  largest  city  in  North  Carolina. 


_ NEW  JERSEY. _ 

I’RE.SS  iCIrciiIatlon  7,945) . Aabury  Parlt 


JOURNAL  . Eltiabeth 


I’RESS  CHRONICLE  . Paterson 


COURIER-NEWS  . Plalnfleld 


ILLINOIS. 

SKANDINAVEN  . . Chicago 

J _  INDIANA. _ _ 

THE  AVE  MARIA . . Notre  Dame 

_ NEBRASKA; _ 

FREIB  PRE'SSE  (Clr.  129.3541 . 1.lucoln 


NEW  YORK. 


COURIER  &  ENQUIRER . Buffalo 

IL  PROGRESSO  ITALO  AMERICANO.New  Vork 


day . 

The  National  Jewiah  Daily  that 
udvtTtiaer  abould  overlook. 

,New  York 
no  general 

NEBRASKA. 

TIiniUNE  . 

tirciilatlon  A.  II.  C.  report,  5,640. 
wire  report  t'lilrod  Press. 

. .  .Hastings 
Full  leased 

OHIO. 

PLAIN  DEALER . . 

(  iri  iiladuii  for  August,  1915: 

Daily  .  iqo  oog 

Siiiiduv  . 

!!!!  163!5!j7 

REGISTER  . Sandusky 

LEDGER  . Columbus 

iiK-  most  widely  reuil  dully  pubUabed  in 
Northern  Ohio  between  Cleveland  and  Toledo. 


VINDICATOR  . . . Youngstown 


PENNSYLVANIA. 

T1.MES  . Erie 

DaILA  democrat  . Johnstown 


TIMES-I.EADER  . Wilkes-Barre 


SOUTH  CAROLINA. 


DAILY  MAIL . Atideraop 


SOUTH  DAKOTA. 


I'he  Sloiix  Falls  Daily  Press  la  the  niediui, 
liiat  reaches  the  people  In  the  towns  and  In  the 
-oiiiitry.  Largest  Sunday  paper  of  any  town  Its 
■‘lie  anywiicre.  G.  I.ogaii  I'ayue  Company,  New 
York  ami  Chicago. 


TENNESSEE. 

BANNER  . 

...Nashville 

TEXAS. 

AMERICAN  . Austin 

•The  Twentieth  Century  Paper  of  Texas”  is 
iilis,iiiiii-|.»  iiiiiepi-iideiil.  priiilliig  ali  the  news  all 
Ihe  time  and  printing  it  tlrst.  Seventy  i>er  cei  t. 
city  circiiliiiioii  iiy  l•llrricr, 


STAR-TELEGRAM  . Fort  Worth 

Net  Paid  Circulation,  35,000  dally.  Over  60% 
more  net  paid  city  circulation  and  over  6,0()0 
more  net  paid  Sunday  circulation  than  any  other 
paper  lu  F’ort  Worth. 


CHItONICT.K  . Houston 

The  Chronicle  guarantees  a  clr<  illation  of  35,000 
daily  and  45,imhi  Sunday. 


lELEGItAM  . Teinpla 

Net  paid  circulation  over  6.000. 

_  UTAH. 

HERAI.D-REDUBI.ICAN . Salt  lAk^Clty 

VIRGINIA. 


I  lA  1 1.  V  NEWS- RECORD . Harrisonliurg 

III  the  famous  Valley  of  Va.  only  paper  la 
the  richest  Agricultural  County  In  United  States. 


WASHINGTON. 


POST  INTELLIGENCER  . Seattle 


CANADA. 


ONTARIO. 


FREE  PRESS  . I>ondon 

DAILY  HERALD . Stratford 


Largest  circulation  lu  Perth  County.  The 
paper  that  Perth  County  people  want  to  read. 


NEW  YORK. 

BOLLETTINO  DELLA  SERA . New  York 

PENNSYLVANIA. 

TIMES  ....................... .......  I..., Chester 


ROLL  OF  HONOR 

The  following  publishers  guarantee  circulation  and  willingly  grant  any  advertiser 
the  privilege  of  a  careful  and  exhaustive  investigation. 


THE  EDITOR  &  PUBLISHER  AND  THE  JOURNALIST.  September  18,  1915. 


GLOBE  NOW  SECOND 

Among  New  York’s  evening  newspapers 
in  volume  of  display  advertising  carried 


Lines  of  Display  Advertising 


July 

August 

1915 

1915 

Evening  Journal  .  . 

403,701 

342,674 

The  Globe . 

345,554 

286,224 

Evening  World . 

291,930 

336,537 

Evening  Sun . 

277,808 

247,800 

Evening  Mail . 

243,592 

213,473 

Evening  Post . 

212,169 

197,528 

Evening  Telegram... 

.  202,142 

168,744 

The  Globe  led  all  New  York  evening  newsjiapers  in 
volume  of  foreign  advertising,  even  though  it 
declines  much  objectionable  business  carried  by 
certain  of  its  competitors. 

The  Globe  led  all  competitors  in  volume  of  Tood  adver¬ 
tising  with  33,()(K)  lines  against  TiytKK)  for  the 
Journal,  the  second  paper. 

The  (ilobc  was  third  in  volume  of  dry  goods  advertis¬ 
ing.  Carried  1()7,(K)0  lines,  only  beaten  by  the 
Evening  World  at  132,000  and  the  Journal  with 
148,(K)0. 


186,000  CIRCULATION 
Member  of  the  A.  B.  C. 


O’MARA  &  ORMSBEE,  Inc. 

Special  Representatives 


CHICAGO 
Tribune  Bldg. 


NEW  YORK 
Brunswick  Bldg. 


